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At  last  there's  a  pregnancy  test  you 
and  your  customers  can  both  rely  on. 


Clearblue  is  a  major  new  development  in 
pregnancy  testing. 

Using  advanced  monoclonal  antibody 
technology  it  is  sensitive  to  such  low  levels  of  the 
pregnancy  hormone  HCG,  that  it  can  even  give 
an  accurate  answer  on  the  very  day  a  period 
should  have  started. 

In  each  Clearblue  pack  there  are  two 
complete  tests  -  each  with  a  unique  sampler  that 
gives  a  clear,  unmistakable  result  that's 
completely  unaffected  by  vibration  or  sunlight. 


And  not  only  is  Clearblue  easy  to  read,  it's 
also  extremely  easy  to  carry  out.  The  sampler 
allows  urine  collection  and  testing  to  be  carried 
out  simply  and  hygienically. 

The  test  comes  ready  to  use  without  the 
need  for  re-constitution  or  pipetting. 

And  in  just  30  minutes,  Clearblue  gives  a 
result  that  laboratory  tests  have  shown  to  be 
more  than  99%  accurate. 

Clearblue.  It's  the  first  home  pregnancy  test 
you  can  be  sure  your  customers  can  be  sure  of. 


CLEARBLUE 

PREGNANCY  TEST  SYSTEM 
A  clew  and  .pliable  ie'.ult  in  30  minutes 


tWOHOMI  mr-NANCY  TESTS 


Clearblue.  A  clear;  reliable  result  in  just  30  minutes. 

For  further  Information  contact  Unipath  Customer  Services  (0234)  50408.  Unipath  Ltd.,  Norse  Road,  Bedford  MK41  0QG 
Clearblue  and  the  fan  device  are  trade  marks.  ©  1985  Unipath  Ltd. 
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■HCOMMENTHBHI 

The  speakers  at  the 
Lincolnshire  LPC 
Conference  last 
Sunday  produced 
their  usual  fireworks  display. 

This  year  past  president  of 
the  Pharmaceutical  Society,  Jim 
Bannerman,  set  off  a  rocket  at 
the  new  contract.  GMSC 
chairman  Dr  Michael  Wilson  lit  a 
few  crackers  under  the 
Department  of  Health,  the  PSNC 
and  pharmacists  themselves. 

Mr  Bannerman  sees 
pharmacy  as  an  essential 
service,  particularly  in  the  more 
disadvantaged  residential  areas. 
For  him  the  art  is  in 
communication,  dealing 
personally  with  all  medicines 
and  talking  in  common  language 
and  not  "clinicalese".  He  fears 
the  new  contract  could  bring 
about  the  early  closure  of  some 
necessary  urban  pharmacies 
when  the  Government  is  making 
the  populace  pay  more  for  their 
health  than  ever  before.  While 
we  are  not  sure  that  closures  may 
be  as  drastic  as  he  imagines,  his 
notion  of  an  essential  small 
pharmacy  has  much  to 
commend  it.  The  ESP  topping 


up  scheme  should  encourage 
the  opening  up  of  some  "estate" 
pharmacies  but  it  might 
discourage  the  continuing 
existence  of  some  in  urban 
wastelands. 

We  disagree  with  his  view 
that  the  PSNC  acted 
undemocratically  or  that  the  new 
contract  is  "iniquitous, 
incomprehensible  and 
inconceivable."  PSNC  members 
and  the  executive  do  speak 
around  the  country,  with  what 
must  seem  to  them,  monotonous 
regularity.  Despite  the  secrecy 
on  the  contract  negotiations  we 
have   no   doubt   that   it  was 


discussed  at  those  meetings  in 
the  months  before  its  final 
agreement. 

The  NPA  Board  has  this 
week  chosen  to  endorse  the  new 
contract  for  the  second  time, 
perhaps  in  an  attempt  to  quell 
doubts  raised  by  the  British 
Pharmacists  Association.  The 
contract  is  not  ideal  but  it  is 
there.  (Well  almost.  It  has  been 
suggested  by  the  DHSS  that  the 
November  1  contract  deadline 
might  be  a  little  optimistic.  Mr 
Hayhoe  has  other  priorities). 

What  pharmacists  must  do, 
according  to  Dr  Michael  Wilson, 
is  be  co-operative,  fair  and 
accomodating  with  GPs  (and 
wee  versa)  for  the  sake  of  the 
patient,  and  make  sure  the 
commercial  face  of  pharmacy  is 
well  presented  and  understood. 
Fair  comment.  But  pharmacy  is 
a  profession  despite  its  com- 
mercial face.  Though  doctors 
make  their  money  in  an  ap- 
parently more  refined  way, 
the  pharmacist,  like  the 
the  GP,  is  respons- 
ible for  his  pro- 
fessional  acts  and 
omissions. 
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NEWS: 


NPA  Board  again 
backs  contract 


The  National  Pharmaceutical 
Association  has  again  unanimously 
endorsed  the  new  contract  agreed 
between  the  Pharmaceutical 
Services  Negotiating  Committee 
and  the  Department  of  Health. 

Meeting  this  week,  the  NPA  Board 
accepted  that  the  new  contract  is  neither 
ideal  nor  perfect,  but  was  firm  in  the  view 
that,  taken  as  a  whole,  it  represented  a 
major  advance  for  pharmacy  within  the 
NHS  and  a  remarkable  achievement  by  the 
profession's  negotiators. 

The  advantages  of  the  new  contract 
were  seen  as: 

■  A  planned  pharmaceutical  service 
which  would  be  better  for  patients. 

Still  no  date  as 
PSNC  see  Hayhoe 

The  Pharmaceutical  Services 
Negotiating  Committee  still  has 
been  given  no  date  for  the  laying  of 
the  new  contract  regulations,  but  it 
is  understood  to  be  "imminent." 

PSNC  officials  were  to  meet  formally 
the  new  Health  Minister  Barney  Hayhoe  on 
Thursday  after  C&D  went  to  press.  "We 
will  be  putting  our  own  views  forcefully  on 
behalf  of  pharmacy,"  said  PSNC  chairman 
David  Sharpe.  Mr  Hayhoe  has  accepted 
an  invitation  to  the  PSNC  dinner  on 
November  11. 

Mr  Sharpe  has  hit  out  again  at  the 
British  Pharmacists  Association.  "We  are 
continually  astonished  at  the  escalation  of 
the  number  of  "forced  closures'  claimed  by 
BP  A."  Both  Mr  Sharpe  and  PSNC  chief 
executive  Alan  Smith  feel  there  are 
unlikely  to  be  more  than  300  pharmacists 
who  take  compensation  in  the  first  year  of 
the  new  contract.  The  BPA  has  suggested 
3,000  shops  may  eventually  close. 

"We  can  do  no  more  than  ask 
contractors  whether  they  believe  that 
experienced  negotiators  would 
contemplate  an  action  that  would  have 
such  a  disastrous  result,"  said  Mr  Sharpe. 
PSNC  also  deny  that  any  committee 
members  have  contacted  BPA  expressing 
their  support. 

Mr  Smith  said  the  BPA  had  a 
membership  of  less  than  3  per  cent  of  the 
people  it  claimed  to  represent,  and  felt  the 
fact  it  was  a  self  appointed  body  without 
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■  A  substantial  (if  not  complete) 
reduction  in  leapfrogging. 

■  Enhancement  of  the  Essential  Small 
Pharmacies  Scheme  to  encourage  the 
opening  of  pharmacies  in  low  population 
areas. 

■  A  saving  to  the  tax  payer. 

■  Release  of  money,  firstly  to  compensate 
small  contractors  who  decide  to  relinquish 
the  contract,  and  secondly  to  contribute  to 
the  remuneration  of  pharmacists  for 
fulfilling  any  wider  role  which  might  be 
recommended  in  the  Green  Paper  on 
primary  care  or  by  the  Nuffield  Inquiry. 

■  The  "release"  of  those  several  hundred 
contractors  who  are  at  present  "locked" 
into  their  non-viable  businesses  and  are 
unable  to  retire. 


Oxygen  tender 
delay  worries 

Parties  that  tendered  to  provide  an 
oxygen  concentrator  service  do  not 
expect  to  hear  the  outcome  until 
October,  and  concern  is  mounting 
that  there  will  be  insufficient  time  to 
implement  the  scheme  on 
December  1  as  planned. 

"If  the  Department  of  Health  want  the 
scheme  in  by  December  1,  it  had  better  get 
cracking  because  there  is  a  lot  of 
administrative  work  to  do  before  then," 
warned  Alan  Smith,  PSNC  chief  executive. 

"To  expect  the  successful  tenderer  to 
get  it  off  the  ground  in  a  few  weeks  is 
impossible.  The  DHSS  has  been 
considering  the  scheme  for  three  years 
and  are  asking  us  to  get  it  under  way  in 
three  weeks." 

PSNC  has  tendered  to  provide  a 
concentrator  service  in  all  nine  regions. 


D€CI 
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'We  can't  rush  these  decisions,  you  know.  And  we  do  have  a  new  Minister. 


elected  leaders  cast  doubts  on  its  claims. 

The  profession  has  long  wanted 
rational  location,  he  emphasised,  and 
many  of  the  issues  that  had  arisen  would 
have  done  so  in  any  case.  "And  there  was 
no  way  the  Government  would 
countenance  continued  front  loading  for 
small  pharmacies  of  £3.25  a  script 
compared  to  the  national  average  of  £1 . 1 1 . 
Our  success  in  getting  a  25  per  cent  fee 
increase  in  April  was  the  last  straw  for  a 
DHSS  that  was  looking  for  a  cost  cutting 
exercise.  Practically  and  economically  the 
Department  was  not  prepared  to  continue 
the  degree  of  front  loading,"  he  said. 

"The  Government  was  intent  on 
reducing  the  number  of  pharmacies  at  any 
cost.  PSNC  reduced  any  cost'  to  an 
acceptable  level. 


BPA  to  ballot 

The  British  Pharmacists  Association 
intends  to  hold  a  ballot  of  its 
members  on  major  issues,  as  soon 
as  all  its  regional  committees  are 
established. 

One  decision  will  be  whether  to  call  a 
special  meeting  of  the  Pharmaceutical 
Society  (last  week  p484).  The  regional 
committees  doubt  whether  such  a  meeting 
would  do  any  good.  BPA  is  in  the  process 
of  setting  out  alternative  contract 
proposals  and  would  like  certain  figures 
from  the  Department  of  Health.  "We  feel 
the  Ministry  will  now  co-operate  with  us," 
says  secretary  Meir  Kattan. 
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'Rural'  Hants 
goes  urban 

Large  areas  of  Hampshire, 
previously  designated  as  "rural" 
under  the  Clothier  Regulations, 
have  been  adjudged  "urban"  by  the 
Rural  Dispensing  Committee. 

The  RDC  adjudicated  on  ten  areas  put 
forward  by  the  Hampshire  Local 
Pharmaceutical  Committee.  "We  have 
had  a  lot  of  filling  from  London  overspill," 
says  Mr  Edgar  Weaver,  LPC  secretary, 
"and  there  were  a  lot  of  big  developments 
classified  as  rural.  Look  at  Marchwood  — 
it's  a  suburb  of  Southampton." 

Mr  Weaver  says  the  decisions  will 
mean  scope  for  new  businesses  in  some 
areas,  and  protect  businesses  that  would 
have  been  under  threat  in  others. 

One  of  the  most  contentious  areas  was 
Andover.  As  in  many  of  the  other 
decisions,  the  Committee  upheld  the 
appeal  for  the  most  part  and  rejected  it  for 
outlying  areas.  Dispute  centred  on  the 
dispensing  doctor  practice  at  the 
Shepherd  Spring  Medical  Centre  just  over 
a  mile  from  the  three  pharmacies  in  the 
town  centre.  The  doctors  had  campaigned 
vigorously  against  any  change,  with 
petitions  and  public  meetings.  The 
Committee  accepted  that  much  of  the  area 
was  heavily  populated,  especially  around 
the  Centre,  and  upheld  the  appeal  against 
the  rurality  in  the  most  part. 

Winchester  and  Romsey  both  provided 
"split"  decisions,  with  the  greater  part  of 
the  area  under  appeal  being  classed 
urban,  with  smaller  outlying  parishes 
retaining  rural  status. 

In  Basingstoke,  the  Committee  was  "in 
no  doubt  that  the  town  was  heavily 
populated."  The  area  upheld  includes  the 
former  borough  and  Farley  Wallop  to  the 
Northwest.  In  both  Alton  and  Marchwood 
the  greater  parts  of  the  areas,  including 
the  centres,  were  upheld.  And  in  Eastleigh 
and  Chandler's  Ford,  the  whole  area  was 
upheld  except  for  a  narrow  strip 
connecting  with  neighbouring  areas. 

Two  further  appeals  by  the  LPC  —  in 
South  Wonston/ Worthy  Down,  and 
Otterboume/Shawford/Compton/Twyford 
/Colden  Common  —  were  rejected. 

In  another  decision,  the  RDC  refused 
to  consider  two  applications  to  open  a 
pharmacy  in  Copmanthorpe  in  Yorkshire. 
They  had  granted  outline  consent  in  1983 
to  two  doctors  to  dispense  for  the  village 
from  their  surgery  in  Tadcaster,  10  miles 
away,  and  under  the  Regulations,  cannot 
consider  another  application  for  the  same 
area  for  five  years,  unless  there  has  been  a 
suostantial  change  of  circumstances. 
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LAST  CHANCE  TO  ENTER 

Entries  for  this  year's  C&D  Assistant  of  the 
Year  Competition  continued  to  arrive  as  we 
went  to  Press  —  and  there  have  been  late 
requests  for  further  forms.  The  closing  date  for 
the  Competition  has  therefore  been  extended  to 
Saturday,  October  5,  which  means  there  is  still 
time  to  get  a  form  from  C&D*  or  your  Vichy  or 
May  &  Baker  representatives  if  you  hurry. 

The  £1 ,000  top  prize,  runner  up  prizes  of 
£500  and  £250,  and  four  special  sectional  prizes 
of  £100  are  still  there  for  the  taking,  and  all 
entrants  who  reach  the  NPA -approved  standard 
(a  standard  based  on  basic  points  every  assistant 
should  know)  will  receive  a  Certificate 
recording  the  fact. 

In  this  way,  the  Competition  gives  assistants 
an  opportunity  to  prove  to  themselves  what  a 
good  service  they  provide  for  their  customers  — 
and  offers  some  extra  kudos  to  the  pharmacist  in 
recognition  of  the  training  he  or  she  has  given. 

I  look  forward  to  seeing  you  at  the  Grand 
Final  on  November  28. 
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The  applications  had  been  supported 
by  the  Family  Practitioner  Committee,  on 
the  grounds  that  the  population  had  grown 
by  around  10  per  cent.  According  to  the 
Yorkshire  Evening  Press  a  petition  has 
been  launched  against  the  "barmy 
bureaucrats'  decision.  One  of  the 
pharmacists  involved,  Colin  Parker,  is 
considering  an  appeal  to  the  Secretary  of 
State.  Mr  Parker  is  said  to  be  opening  a 
drugstore  in  the  village  in  November. 


Society  loses 
GP  supply  case 

Three  GPs  were  cleared  last  week 
of  allegations  that  they  had 
supplied  a  village  general  shop 
with  proprietary  medicines  that 
should  only  have  been  on  sale  to 
the  public  from  pharmacies. 

The  doctors  had  been  summonsed  by 
the  Pharmaceutical  Society  for  allegedly 
arranging  for  a  wholesale  firm  to  supply 
drugs  to  the  Old  Drugs  Store,  Port  Isaac, 
Cornwall.  Items  included  Dequadin 
lozenges,  Wasp-Eze  and  Panadol  elixir 
paediatric.  The  doctors'  joint  practice  is 
also  in  Port  Isaac.  The  nearest  pharmacy  is 
eight  miles  away  in  Tintagel. 

It  took  two  years  for  the  prosecution, 
regarded  by  the  Society  as  a  test  case,  to 
reach  Bodmin  Crown  Court.  But  after  a 
four-day  trial  the  jury  took  only  half  an 
hour  to  find  the  doctors  not  guilty  on  all  of 
the  three  charges  that  each  faced. 

Doctors  John  Blount-Barker,  Stuart 
Davison  and  James  Lunny,  were 
prosecuted  after  a  Society  inspector  called 
at  the  Old  Drugs  Store.  Its  proprietor  was 
fined  £140  by  magistrates  for  unlawfully 
supplying  proprietary  medicines. 


Mr  Michael  Crane,  prosecuting,  said 
Pharmacy  only  medicines  had  been 
supplied  by  Vestric  to  the  Old  Drug  Store 
by  means  of  orders  that  had  gone  through 
the  doctors'  surgery  account. 

All  three  GPs  told  the  jury  that  they 
knew  of  the  arrangement  by  which  the  Old 
Drugs  Store  obtained  medicinal  products 
but  they  thought  these  were  only  items  that 
could  be  freely  sold  by  any  shop. 

Dr  Blount-Barker  said  that  if  he  had 
been  aware  of  any  Pharmacy  only 
medicines  being  supplied  to  the  Old 
Drugs  Store,  he  would  have  stopped  them 
immediately  because  he  knew  the 
proprietor  was  not  a  qualified  pharmacist. 


Stamp  'service' 
breached  code 


The  Association  of  the  British 
Pharmaceutical  Industry  has  ruled 
that  rubber  stamps  issued  to  doctors 
when  the  limited  list  was 
introduced  breached  the  industry's 
code  of  practice. 

Rubber  stamps  as  an  aid  to 
prescription  writing  are  banned  under  a 
clause  stating  that  methods  of  promotion 
must  not  discredit  nor  reduce  confidence 
in  the  industry.  Companies  claimed  the 
stamps  were  a  service  to  doctors  at  a  time 
of  considerable  confusion  and  did  not 
discredit  the  industry. 

The  stamps  complained  about  bore  the 
non-proprietary  ingredients  of 
Solpadeine/Paramol,  Panadol  Soluble, 
Panadeine  tablets  and  Panadeine  Forte. 

Of  the  17  cases  considered  by  the 
ABPI's  code  of  practice  committee  and 
reported  to  company  executives  this 
month,  12  had  breached  the  code. 
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PGC  combats 
BPA  campaign 


The  Pharmaceutical  General 
Council  (Scotland)  has  started  its 
campaign  to  combat  adverse 
publicity  on  the  new  contract 
generated  by  the  British 
Pharmacists  Association. 

A  breakaway  group  of  Scottish 
pharmacists  were  accused  of  putting  profit 
before  an  improved  pharmacy  service  to 
the  sick  by  Ian  Mullen,  PGC  vice- 
chairman  (right),  in  a  release  to  local  Press 
after  a  meeting  of  Lothian  contractors  last 
Wednesday. 

The  release  goes  on  to  say  that  several 
negotiating  committee  members  will  be 
adversely  affected  by  the  proposals,  and 
the  PGC  is  negotiating  the  best  terms  of 
compensation  for  those  who  may  be  forced 
out  of  business. 

"It  is  very  easy  for  a  non-elected  group 
to  cloak  its  campaign  with  emotive  words 
about  effects  on  children,  the 
handicapped  and  the  elderly,  while 
maintaining  a  deafening  silence  on  any 
proposals  of  their  own.  The  plain  fact  is 
that  low  volume,  high  unit  cost  pharmacies 
add  disproportionately  to  the  cost  of  the 
service  which  is  borne  by  the  taxpayer," 
the  release  goes  on. 

Mr  Mullen  was  interviewed  on  the  local 
independent  television  news  at  6pm  after 
the  release  was  sent  out.  Last  Wednesday's 
meeting  was  attended  by  some  40 
contractors. 

The  first  of  the  PGC's  newsletters  from 
chairman  W.  McConnell  has  now  been 
sent  to  Scottish  contractors.  It  emphasises 
that  the  PGC  wants  to  keep  pharmacists 
fully  up  to  date  about  "the  facts"  and 
wishes  to  avoid  "misinterpretations  and  red 


Mr  Mullen,  PGC  vice  chairman 

herrings." 

A  survey  unit  is  to  be  set  up  to  establish 
costs  with  the  aim  of  keeping  balance  sheet 
adjustments  to  a  minimum  from  year  to 
year.  Mr  McConnell  points  out  that  in 
order  to  carry  out  these  surveys  any 
selected  contractor  will  be  obliged  by  his 
terms  of  service  to  take  part  unless  there 
are  good  grounds  for  his  exclusion. 

The  Council  is  to  take  up  the  problems 
of  the  prescribing  of  drugs  for  extended 
periods  with  the  Government  as  a  matter  of 
urgency. 

The  PGC  has  identified  150 
pharmacies  that  do  less  than  1,300  scripts 
a  month,  and  that  are  not  currently  classed 
as  essential  small  pharmacies.  They  have 
been  asked  to  write  to  the  PGC  saying  if 
they  feel  they  might  fall  into  the  category 
if,  for  example,  the  two  mile  limit  was 
relaxed,  or  because  of  their  location  in  a 
housing  estate  on  the  edge  of  a  town. 

PGC  secretary  Dr  Colin  Virden  told 
C&D  that  he  was  looking  for  information, 
without  any  commitment.  "We  want  to  find 
out  the  numbers  involved  and  the 
circumstances."  No  new  details  have 
emerged  yet  as  to  how  the  ESP  scheme  will 
operate  under  the  new  contract. 

The  draft  guidelines  on  location  have 
been  sent  to  each  health  board  for 
comment,  which  suggests,  says  Dr  Virden, 
that  they  are  virtually  in  their  final  form. 


Vapouriser 
leaves  Tariff 

Wrights  vapourisers  have  been 
removed  from  the  approved 
appliance  list  in  the  Drug  Tariff. 

The  move  was  made  without 
consultation,  and  the  Pharmaceutical 
Servies  Negotiating  Committee  is  insisting 
it  be  delayed  three  months  to  allow 
pharmacists  to  run  down  stocks.  However, 
contractors  are  warned  not  to  supply  the 
item  against  scripts  after  October  1 . 

PSNC  is  "vigorously  pursuing"  the 
treatment  of  non-discount  items  because  of 
their  greater  importance  with  the 
proposed  on-cost  reduction  to  5  per  cent. 
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"For  the  DHSS  to  insist  that  discounts 
are  deducted  from  items  on  which  no 
discount  is  received  results  in  a  financial 
loss  to  the  pharmacists  supplying  those 
items  and  this  is  unfair.  The  contract  insists 
the  pharmacists  shall  supply  yet  the  system 
of  remuneration  means  he  incurs  a  loss  in 
carrying  out  his  professional  duties,"  said 
chief  executive  Alan  Smith  last  week. 

The  Department  of  Health  has  given  a 
written  undertaking  that  pharmacists  will 
be  compensated  for  dead  stock  arising 
from  the  limited  list  and  the  change  to 
lOOiu  insulins.  PSNC  advise  contractors  to 
retain  any  dead  stock  they  hold . 

PSNC  has  again  asked  for  tights  to  be 
included  in  the  Tariff.  A  new  BSI 
specification  for  Lycra  yam  has  been 
approved. 


FPC  refuses 
script  payment 

A  pharmacist  contractor  is  being 
advised  to  complain  to  the 
Ombudsman  after  a  family 
practitioner  committee  refused  to 
pay  him  for  an  item  on  prescription. 

The  Pharmaceutical  Services 
Negotiating  Committee  has  described  the 
situation  as  "an  extreme  case  of 
maladministration,"  and  says  the  FPC  is 
acting  without  authority. 

The  FPC  is  refusing  to  pay  for  a  second 
item  added  to  a  prescription  form  in  a 
different  ink,  although  clearly  in  the  same 
handwriting.  The  GP  originating  the  script 
has  confirmed  both  the  legality  of  the 
FP10.  The  second  item  was  added  by  his 
receptionist  in  line  with  his  wishes. 


Napp's  plans 

Napp  Laboratories'  recently  set  up 
products  division  under  consumer 
sales  and  marketing  manager 
Graham  Hind  is  planning  to  launch 
four  or  five  new  products  next  year. 

The  division  can  take  advantage  of  the 
company's  Continus  sustained  release 
technology  to  develope  products  from  its 
own  Cambridge  research  centre.  Mr  Hind 
says  he  will  also  be  taking  a  close  look  at 
the  product  portfolios  of  affiliated 
companies  in  Europe  and  the  USA.  "The 
company  is  actively  looking  for 
acquisitions  and  licensing  opportunities." 


%Wrong'  tablets 

The  superintendent  pharmacist  in  a 
North  London  pharmacy  has 
confirmed  to  C&D  that  a  dispensing 
error  appeared  to  have  been  made 
at  his  premises. 

An  article  in  Monday's  Times  said  the 
Department  of  Health  had  been  asked  to 
investigate  the  case  after  the  patient 
"became  seriously  ill  after  being  given  an 
allegedly  unlicensed  imported  drug." 

The  details  of  the  case  came  to  the 
attention  of  the  Association  of  the  British 
Pharmaceutical  Industry,  who  sent  them  to 
the  Department  of  Health. 

The  patient,  according  to  The  Times, 
claims  that  a  prescription  for  200 
Sinemet-275  was  incorrectly  filled,  and 
half  the  tablets  were  of  a  lower  strength 
that  had  been  imported  from  France.  The 
pharmacy,  the  paper  says,  denied  an 
unlicensed  import  was  involved. 
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NEWS—  fTOPTCAT,  REFLECTIONS  — 

by  Xroyser 


Sharpe  surprised 
by  PI  U-turn 

PSNC  chairman  David  Sharpe  was 
"somewhat  surprised"  at  Baroness 
Trumpington's  apparent 
endorsement  of  parallel  importing 
in  her  address  to  the  British 
Pharmaceutical  Conference . 

"It  implied  the  Govenment  had  thrown 
in  the  towel  before  the  HD  scheme  appeal 
is  heard,"  he  said.  If,  as  a  result,  full  line 
wholesalers  became  involved  in  importing 
he  doubted  there  would  be  sufficient 
product  within  EEC  boundaries  to  supply 
demands.  "If  the  DHSS  lose  the  appeal 
there  would  be  a  good  chance  of  a 
discount  inquiry  averaged  across  the 
board,"  he  said. 

It  is  understood  that  any  declarations 
pharmacists  have  made  saying  they  do  not 
use  Pis  will  not  hold  water  if  a  new 
discount  scale  is  introduced. 


FPC  reprimands 

Two  pharmacists  have  been  found 
to  be  in  breach  of  their  Terms  of 
Service  following  investigations  by 
Bradford  and  Birmingham  Family 
Practitioner  Committees. 

A  Keighley  pharmacist  was 
reprimanded  by  Bradford  FPC  for 
dispensing  Phensedyl  instead  of 
Phenergan  elixir  for  an  11 -month  child. 

In  the  second  case,  after  a  "spot 
check"  under  the  Birmingham  FPC's  drug 
testing  scheme,  the  Committee's  analyst 
reported  a  contractor  had  dispensed  only 
24  nitrazepam  5mg  tablets  when  30  had 
been  prescribed.  The  Service  Committee 
accepted  the  contractor's  explanation  of  a 
lapse  of  concentration  but  recommended 
he  be  warned  to  comply  more  closely  with 
his  Terms  of  Service  in  future. 


Refused  imports 

Sigma  Pharmaceuticals,  a  member 
of  the  Association  of 
Pharmaceutical  Importers,  have 
published  a  list  of  over  85  products 
for  which  the  DHSS  has  refused  the 
API  PL(PI)s. 

The  company  says  it  is  illegal  for  them 
to  supply  and  dispense  the  products,  with 
offences  punishable  by  heavy  fines. 
Sigma's  Mr  Shah  says  the  Association  has 
asked  its  members  for  assurances  they  will 
not  deal  in  the  "refused"  products.  The 
API  has  been  granted  75  PL(PI)s. 


Whither  BPA? 

I  always  thought  this  meant  basic  practice 
allowance,  but  no,  now  it  means  British 
Pharmacists  Association  —  or  PAC  to  you. 
Lovely  to  see  the  letters  last  week 
confirming  my  view  of  their  bizarre 
interpretations  of  events,  like  the 
suggestion  that  3,000  pharmacies  will  have 
to  close  reported  by  an  uncritical  Daily 
Telegraph,  who  obviously  believe 
everything  they  are  told! 

No-one  has  to  close.  Every  contractor 
who  can  add  up,  can  easily  work  out  his 
own  equations  as  to  whether  it  will  be 
worth  continuing  in  his  present  business. 
Undoubtedly  some  will  lose  part  of  the 
money  represented  by  the  Basic  Practice 
Allowance,  at  least  in  terms  of  the  front- 
loaded  "freebie"  of  £3,000.  This  "BPA"  was 
presented  to  practically  all  contractors, 
whether  they  did  any  work  or  not.  My  view 
is  we  were  lucky  to  get  it  in  the  first  place: 
its  a  payment  unrelated  to  any  specific 
input  on  what  is  a  contract  to  supply  drugs. 

The  fact  that  the  Pharmaceutical 
Services  Negotiating  Committee  was  able 
to  negotiate  an  initial  fee  of  £1.20  per  item 
for  the  first  1,333  scripts  each  month, 
instead  of  a  flat-rate  fee  irrespective  of 
numbers,  has  to  be  seen  as  a  major  victory. 
It  should  ensure  the  survival  of  a 
considerably  better  service  to  the 
community  than  was  envisaged  by  earlier 
governments  in  their  concept  of  a 
commercially  hard-headed  contract  for 
the  supply  of  medcines  to  the  NHS. 
Sympathy  for  those  who  decide  to  opt  out 
would  be  better  expressed  by  the  setting 
up  of  a  fund  to  buy  out  the  stock  at  cost, 
less  say  10  per  cent  from  the  retiring 
contractors  or  arranging  practical  help  to 
clear  the  shop  so  they  will  be  able  to  let 
clean  premises,  or  sell  the  leases. 


Wholesaling... 

I  have  often  wondered  about  the  term 
"wholesale."  To  me  it  means  the  price  I  pay 
the  wholesaler  for  my  stocks.  It  goes 
without  saying  that  I  expect  my  wholesaler 
to  have  those  stocks,  and  so  far  as  drugs 
are  concerned,  99  per  cent  of  them  must 
be  in  stock  all  the  time.  But  then  we  get  the 
manufacturer  who,  decides  to  short-circuit 
the  middleman  and  deal  direct  with  the 
user,  which  in  this  case  is  us.  He  gives  us  a 
discount  and  pockets  any  difference.  Next 
we  get  a  bright  spark  who  buys  a  lot, 
"direct"  then  sells  it  on  for  a  smaller  than 
standard  margin,  and  pockets  the 
difference.  From  there  it  is  a  simple  step  to 
entrepreneurial  spot-buyer  of  whatever  is 
cheap.  And  we  end  up  with  Pi's  from 


oackyard  limited  list  wholesalers. 

The  system  is  driven  by  profit,  and  has 
developed  primarily  because  the  drug 
manufacturers  couldn't  or  wouldn't  see 
past  the  ends  of  their  noses.  I  haven't  a  lot 
of  sympathy  for  them  since  it  was  their  lack 
of  foresight  which  led  to  the  collapse  of 
stable  prices  and  the  present  situation.  If 
they  were,  to  adopt  Peter  Worling's 
suggestion  of  supplying  only  licenced 
bona  tide  wholesalers,  who  maintained 
daily  deliveries  and  comprehensive  stock, 
there  might  come  a  welcome  stability  to 
our  drug  marketing  scene. 

Product  codes 


At  a  meeting  the  other  night,  we  were 
addressed  on  a  subject  supposedly 
important  to  every  pharmacist  contractor. 
But  frankly,  we  were  corralled  into  going 
to  bring  up  the  numbers. 

The  speaker  appeared  so  grossly 
misinformed  or,  possibly  so  absurdly 
determined  to  draw  conclusions  which 
would  not  stand  up  in  a  two-knot  gale,  that 
most  of  those  present  did  not  even  bother 
to  argue.  The  best  of  the  evening  came  in 
the  uninhibited  discussions  in  the  bar 
afterwards.  Quite  a  few  were  asking 
typical  trade  questions  like:  "Who  do  you 
buy  surgical  supplies  from?"  Or,  "How  do 
you  get  on  with  Revlon,  Chanel,  etc?"  The 
number  one  topic  was  wholesalers. 

As  I  am  not  particularly  enamoured  of 
the  circumstances  which  tie  me  to  one 
major  supplier  for  most  of  my  buying,  I  am 
always  interested  to  hear  comment  about 
the  others.  One  point  came  up  several 
times.  Those  whose  wholesalers  use  the 
PIP  codes  were  satisfied  with  their 
encoding  disciplines,  in  that  each  month 
the  C&D  list  provides  them  with  a  current 
update.  Those  who  had  to  use  non- 
standard code  numbers  —  and  here 
Unichem  came  under  fire  —  were  quite 
sour  about  big  lists  of  changed  code 
numbers,  and  the  errors.  The  problems 
occurred  particularly  when  receiving 
invoices  saying  "Unidentified  product 
code,"  since  unless  they  also  maintained  a 
written  list  of  what  they  ordered  with  the 
code  they  keyed  in,  it  meant  something 
they  ordered  would  not  arrive. 

I  have  found  the  ease  of  keying  to  be 
something  of  a  trap,  because  unless  you 
are  very  careful  to  tell  the  other  staff,  or 
make  a  running  list,  when  part-time  staff 
change  over,  they  either  assume 
something  has  been  ordered  in  the 
morning  and  cleared  from  the  pad,  or  has 
not,  and  proceed  to  re-order.  The  one 
improvement  I  would  like  to  see  is  a  key 
pad  which  printed  the  entries  on  a  roll  as 
they  were  made,  and  drew  a  line  when  the 
order  had  been  transmitted. 
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JNCS  LPC  CONFERENCE! 


New  contract  Iniquitous 
and  incomprehensible' 

The  new  contract  proposals  negotiated  by  the  Pharmaceutical 
Services  Negotiating  Committee  were  "incomprehensible, 
inconceivable  and  iniquitious,"  according  to  Mr  Jim 
Bannerman,  a  Scottish  contractor  and  a  past  president  of  the 
Pharmaceutical  Society.  Speaking  on  the  theme  "As  others  see 
us/'  to  the  annual  meeting  of  Lines  Local  Pharmaceutical 
Committee,  he  first  presented  a  mini-survey  on  the  way 
patients  perceived  the  services  and  abilities  of  the  pharmacist 
(p542)  before  going  on  to  look  at  the  way  the  new  contract 
could  affect  the  pharmacy  in  the  community. 


Contractors  were  faced  with  revolutionary 
proposals  in  which  a  significant  number  of 
them  would  be  made  non  viable.  This  was 
incomprehensible,  because  the  PSNC  had 
no  remit  to  negotiate  people  out  of 
business.  Inconceivable,  because  PSNC 
had  not  found  out  what  the  needs  and 
aspirations  of  those  people  were.  And  it 
was  iniquitous  because  these  contractors 
had  actually  been  paying  PSNC  to 
negotiate  for  them. 

He  told  delegates  that  this  starting 
point  was  his  concern  for  both  democracy 
and  the  fact  that  PSNC  had  been  dealing 
with  the  most  centralised  Government 
ever  and  one  engaged  in  cost-cutting  in 
the  health  service. 

The  Fowler  review  of  social  security 
was  attempting  to  dismantle  the  welfare 
state  —  to  shift  that  responsibility  from 
central  government  onto  the  poor,  he  said. 
"I  wonder  if  the  reform  of  the 
pharmaceutical  contract  is  the  reform  so 
many  colleagues  believe  it  to  be?" 

The  reform  stemmed  from  the  abuse  of 
the  Basic  Practice  Allowance  which  had 
never  been  paid  in  Scotland,  only  in 
England  and  Wales.  But  were  there  not 
similarities  between  the  Scottish  and  the 
English  and  Welsh  contracts,  he  asked? 
The  cynic  might  wonder  why  Scottish 
contractors  had  to  accept  such  a  contract. 

"The  Pharmaceutical  Services 
Negotiating  Committee  has  the  undoubted 
delegated  responsibility  to  negotiate  on 
behalf  of  its  contractor  members. .  .But  if 
the  negotiator  is  involved  in  secret 
discussions,  that  negotiatior  is  always 
likely  to  be  accused  of  collusion."  He  said 
no-one  knew  what  the  starting  point  was  or 
what  had  been  won  or  lost. 

"I  am  not  convinced  that  the  new 
contract  will  provide  for  the  level  of 
protection  from  leapfrogging  that 
pharmacists  want.  I  am  not  even 
persuaded  that  the  negotiators  even 
believe  that.  Yet  on  this  basis  we  deliver 
the  control  of  what  size  of  pharmacy  is  to 
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be  allowed  into  the  hands  of  the  most 
highly  centralised  of  administrations." 

Some  pharmacies  in  housing  estates 
around  major  conurbations,  would 
disappear.  "So  in  a  sense,  we  are  acting 
against  the  interests  of  rational  location. 
We  are  eventually  going  to  chase 
pharmacists  out  of  the  marginal  areas. 

"Now  you  tell  me  where  they  are  going 
to  open  up!  They  will  continue  to  leap- 
frog, to  invoke  the  let-out  clauses  and  to 
open  near  to  existing  pharmacies,  because 
they  have  to  get  a  high  number  of 
prescriptions  or  they  don't  get  a  contract." 

Mr  Bannerman  said  he  carried  no 
torch  for  the  PAC/British  Pharmacists 
Association  and  was  not  a  member,  but  he 
saw  nothing  wrong  in  the  affected 
pharmacists  wanting  special  consultation. 
"I  see  plenty  wrong  with  elected  members 
having  the  audacity  to  tell  pharmacists, 
who  are  to  be  negotiated  out  of  business, 
that  it  is  all  their  fault  because  they  should 
have  got  involved  in  the  system  years  ago." 

In  his  mini-survey  there  appeared  to  be 
a  special  role  for  pharmacies  in  deprived 
areas  (see  p542).  There  was  a  need  for 
pharmacies  where  the  quality  of 
alternative  information  sources  was 
inadequate.  "But  I  put  it  to  you,  that  there 
is  a  fair  chance,  that  in  many  cases  these 
could  well  be  the  very  pharmacies  that  will 
be  closed  down  with  the  new  contract. 

"If  the  hypothesis  is  true,  then 
irrespective  of  whether  the  contract  might 
be  bad  for  pharmacy,  it  could  be  very  bad 
for  many  communities  that  need  their 
pharmacy."  Mr  Bannerman  said  the 
solution  was  obvious.  "The  level  of 
deprivation  of  an  area  around  a  pharmacy 
should  be  a  factor  in  the  determination  of 
essential  small  pharmacies.  Such  a  system 
would,  perhaps,  eliminate  one  of  the  less 
agreeable  aspects  of  the  new  contract." 

And  it  would  certainly  allow  us  to 
maintain  the  high  level  of  pharmaceutical 
service  to  many  people  who  need  it, 
concluded  Mr  Bannerman. 


Ted  Storey,  administrator  of  Lincolnshire 
Family  Practitioner  Committee  from 
1974-84  (left),  is  presented  with  gardening 
tools  by  Lincolnshire  LPC  chairman 
Bernard  Lewis  to  mark  a  decade  of  both 
LPC  and  FPC  calling  a  spade  a  spade 


LPCs  need  help 
from  a  minder' 

Lincolnshire  Local  Pharmaceutical 
Committee  secretary  Graham 
Walker  has  warned  pharmacists 
that  Family  Practitioner 
Committees  now  act  as 
subcommittees  of  the  Department  of 
Health,  following  their  change  of 
status  on  April  1:  "We  should  alter 
the  structure  through  which  we 
represent  ourselves  and  employ 
full-time  regional  secretaries  to  look 
after  groups  of  LPCs." 

Mr  Walker  said  this  was  already  done 
by  some  Local  Medical  Committees.  LPCs 
would  need  the  help  of  a  "minder"  to  work 
through  the  minefield  of  legislation  which 
was  now  being  piled  upon  them.  "They  are 
dealing  with  NHS  professionals  who  have 
a  different  relationship  with  the  DHSS  than 
their  predecessors. 

"Without  an  added  degree  of 
professionalism  on  our  part  we  are  not 
going  to  be  able  to  work  effectively  with 
the  increasingly  professional  FPCs."  Mr 
Walker  said  the  one  message  he  wanted  to 
get  across  to  the  annual  meeting  of 
Lincolnshire  LPC  was  that  pharmacists 
must  take  to  heart  what  he  had  said  about 
the  new  role  of  the  FPC  following  the  new 
autonomy  of  FPCs,  their  changed 
relationships  within  the  health  service  and 
its  relevance  to  the  future  of  pharmacy. 


BREAKING  THE  BARRIER  IN  HOME  PERM  TECHNOLOGY 

ftSM£  The  home  perm  innovator 

Oaup  Brand  leader  enjoying  a  77%  share  of  the  ammonia  free 
NCIVC  market  sector. 

Oaup  Offering  younger  users  an  ammonia  free  perm  for  extra  'body'  or  soft 
curly  styles.  Gentle  enough  to  use  on>coloured  or  damaged  hair. 

RSME  THE  INNOVATOR,  NOW  ATTACKING  THE  AMMONIA  SECTOR  WITH... 


LINGS  LPC  CONFERENCE' 


High  quality  of 
care  revealed 

Past-president  of  the 
Pharmaceutical  Society,  Mr  Jim 
Bannerman,  told  contractors  that  a 
survey  of  Glasgow  patients' 
attitudes  to  the  service  offered  by 
pharmacists  showed  they  were 
delivering  high  quality  care. 

Mr  Bannerman  said  there  appeared  to 
be  well-nigh  universal  agreement  that  the 
pharmacist  was  capable  of  dealing  with 
minor  medical  matters.  Twenty  five  survey 
forms  with  eight  questions,  all  but  one 
requiring  yes/know/don't  know  answers, 
were  distributed  to  each  of  six  pharmacies 
in  Glasgow.  Two  pharmacies  were  in 
upper  middle  class  districts,  and  the  rest  in 
more  deprived  areas  —  areas  of  priority 
treatment  within  the  health  service. 

He  was  pleased  that  75  per  cent  of 


respondents  said  pharmacists  should  be 
doing  more  in  alternative  medicines.  "It  is 
primarily  an  expression  of  their 
confidence  in  our  ability  to  do  so,  and 
secondly,  a  healthy  indication  that  the 
public  wants  to  take  a  more  active  role  in 
its  own  health  care. 

"I  hope  this  second  point  is  recognised 
by  all  community  pharmacists.  They  are 
the  right  people  to  supply  that  service  — 
not  some  unqualified  trader  pretending  to 
have  expertise." 

Analysing  the  responses  set  out  in 
Table  1.  Mr  Bannerman  said  that 
comparing  the  response  in  question  1  and 
2,  there  appeared  to  be  a  paradox, 
possibly  caused  by  confusion  as  to  what 
was  a  "basic  health  query"  and  what  was  a 
"minor  medical  matter."  Why  should  136 
out  of  144  persons  think  a  pharmacist  was 
capable  of  dealing  with  the  latter  when 
only  41  persons  would  first  approach  him 
with  a  basic  health  query? 

The  fact  that  106  out  of  144  patients 
were  happy  with  pharmacy  instructions  on 


how  to  take  medicines  was  satisfactory  but 
it  showed  we  could  be  doing  even  more, 
Mr  Bannerman  said. 

Question  7  revealed  that  only  two- 
thirds  of  respondents  felt  there  was  enough 
privacy  for  consultation  in  a  pharmacy.  "I 
am  not  at  all  convinced  this  is  entirely 
connected  with  a  pharmacy's  physical 
characteristics.  The  pharmacist  could 
create  an  element  of  privacy,  even  in  a 
busy  pharmacy,  by  the  way  a  patient  was 
dealt  with,  he  said.  Eyeball  contact  was 
very  important,  for  example,  and  could 
give  the  impression  of  caring,  even  in  a 
busy  environment. 

One  in  three  of  the  sample  thought  the 
pharmacist  could  be  more  sympathetic 
and  half  thought  they  were  not  giving 
enough  advice  on  the  use  of  prescribed 
medicines.  However  Mr  Bannerman  was 
surprised  by  the  72:58  vote  in  favour  of 
extended  opening  hours.  A  144:0  vote  in 
favour  could  have  been  expected.  "Was  it 
not  like  asking  the  taxpayer  if  he  would  like 
a  tax  cut?" 


How  patients  see  pharmacists 


Health  care  questionnaire  distributed  by  Mr  Bannerman  to  six  Glasgow  pharmacies,  two  in  middle- 
class  areas,  with  a  target  sample  of  150  —  144  forms  were  returned. 


Responses  analysed 
Upper  middle         More  deprived 


Responses 

Class 

areas 

1. 

Which  of  the  following  people  would  you 

a.  Doctor 

80 

No  difference 

first  approach  about  a  basic  health  query? 

b  Pharmacist 

41 

c.  Nurse 

3 

d.  Friend/relative 

20 

2. 

In  your  opinion,  is  your  local  pharmacist 

a.  Yes 

136 

50 

86 

capable  or  qualihed  to  deal  with  medical 

b.No 

8 

0 

8 

matters? 

3. 

It  you  came  across  a  problem  about 

a  Doctor 

68 

33 

35 

something  prescribed  by  your  doctor, 

b.  Local  pharmacist 

69 

16 

53 

would  you  first  contact. 

c  Nurse 

1 

d  Fnend/relative 

5 

e  Other  pharmacist 

0 

4. 

Do  you  normally  feel  confident  enough  on 

a  The  surgery  Yes 

93 

procedures  for  taking  or  using  your 

No 

33 

medication,  when  you  leave:- 

Don't  know 

18 

b  The  pharmacy  Yes 

106 

43 

63 

No 

10 

1 

9 

Don't  know 

28 

6 

22 

5. 

Have  you  ever  felt  that  there  is  a  need  for  a 

a.  Yes 

72 

21 

52 

visiting  pharmacist  who  could  further  help 

b.  No 

69 

28 

41 

patients  with  taking  of  medicines  or  using 

c.  Don't  know 

2 

of  appliances? 

6. 

As  an  expert  on  medicinal  products,  does 

a.  Yes 

109 

the  pharmacist  offer  enough  advice,  or 

b  No 

31 

range  of  'alternative  medicines'  to  you? 

c-  Don't  know 

4 

(eg  homoeopathic  herbal  products). 

Would  you  like  to  see  such  a  service 

extended 

7. 

Do  you  feel  that  there  is  a  need  to  improve 

a.  Privacy  when  speaking  to  the 

any  of  the  following :  - 

pharmacist  Yes 

H.> 

No 

47 

Don't  know 

IS 

No  difference 

b  A  more  sympathetic  attitude  by  the 

pharmacist  Yes 

39  Yes 

5 

34 

No 

82  No 

39 

43 

Don't  Know 

23 

c  More  advice  on  use  of  prescribed  medicine  Yes 

66  Yes 

14 

52 

No 

62  No 

30 

32 

Don't  know 

17 

d  Extended  opening  hours  Yes 

72 

No 

58 

Don't  know 

14 

Completed  forms  were  placed  in  collection  boxes  by  the  respondent.  The  local  pharmacist  did  not  scrutinise  the  form  but  a  code  identified  the  pharmacy  for  the  analysis. 
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PERFECT 

PERFECT 
CUR& 

PERFECT 


Featuring  a  new  perm  technology  -  UREA,  an  innovative  ingredient 
which  gives  tighter  and  long  lasting  curls  WITH  NO  ODOUR. 

In  salon  tests  Perfect  Curl  out  performed  the  leading  ammonia  brand. 

Heavyweight  consumer  advertising  with  a  national  newspaper 
campaign  featuring  a  £1  CASH  BACK  offer  plus  an  extensive 
PR  campaign  will  generate  trial. 

^  THE  PERFECT  ANSWER  TO  SATISFY  ALL  YOUR 
0  CUSTOMERS  PERMING  NEEDS. 


Presentation  Syndol  tablets  are  yellow,  round,  flat-faced,  bevelled  edge  tablets.  On  one  side  there 

is  an  incised  S'  design  and  on  the  other  a  scored  bisect  line.  Each  tablet  contains:  paracetamol  B.R  _ 
450mg,  codeine  phosphate  B.R  10mg.  Decapryn  (doxylamine  succinate  USNF)  5mg,  caffeine  B.P  30mg. 

Uses  Syndol  is  an  analgesic  preparation  indicated  for  the  treatment  of  mild  to  moderate  pain  and  as  an  anti-pyretic.  Syndol  is  recommended 
for  the  symptomatic  relief  of  headache,  including  muscle -contract ion  or  tension  headache,  migraine,  neuralgia,  toothache,  sore  throat, 
dysmenorrhoea.  muscular  and  rheumatic  aches  and  pains,  and  for  post-operative  analgesia  following  surgical  or  dental  procedures. 
Dosage  and  Administration  Adults  and  children  over  1 2  years  one  or  two  tablets  every  four  or  six  hours  as  needed  for  relief.  Total  dosage  over 
a  24-hour  period  should  not  normally  exceed  8  tablets.  Not  recommended  for  children  under  12  years.  Contra -indications  Idiosyncrasy  to  any 
of  the  ingredients.  Precautions  May  cause  drowsiness:  if  affected,  patients  should  be  advised  not  to  drive  or  operate  machinery.  Side-effects 
Doxylamine  succinate  may  cause  drowsiness  or  dizziness  in  some  patients.  Mild  constipation  may  occur  associated  with  the  codeine  component 
of  Syndol  Agranulocytosis  is  a  very  rare  complication  of  treatment  with  paracetamol.  Over-dosage  Treat  symptomatically  as  for  paracetamol  and 
codeine  Pharmaceutical  Precautions  None  Legal  Category  P.  Package  Quantities  Blister  strips  of  10  tablets  in  cartons  of  20  tablets.  Further 
Information  Nil.  Product  Licence  Number  4425/0018.  Patient  purchase  price:  20  tablets,  £2.00  (including  VAT).  Further  information 
is  available  on  request.  Merrell  Dow  Pharmaceuticals  Limited,  Stana  Place.  Fairfield  Avenue.  Staines.  Middlesex  TW18  4SX.  Trademarks:  Merrell, 
Dow,  Syndol.  Decapryn 


Paracetamol  B.R 
Codeine  Phosphate  B.R,  Decapryn, 
Caffeine  B.R 


E  VICIOUS  CIRCLE  Ol 
PAIN  AND  TENSION  IN  TENSION  HE  ADACH1 


LINGS  IPC  CONFERENCE 


How  doctors 
see  pharmacists 

How  do  others  see  pharmacists?  Dr 
Michael  Wilson,  chairman  of  the 
General  Medical  Services 
Committee  ol  the  British  Medical 
Association,  in  his  paper  "As  we  see 
you  "  said  that  doctors  found  it 
difficult  to  understand  the  mix  of 
retail  commerce  and  professional 
practice* 

"This  is  an  area  which  requires  the 
most  careful  presentation  if  your 
profession  intends  to  remain  composed  of 
commercial  entities  —  that  is  companies 
—  rather  than  of  independent 
professionals." 

Dr  Wilson  went  on:  "The  medical 
profession  understands  the  expression 
"independent  professional'  as  a  form  of 
practice  where  the  practitioner  holds  the 
contract  and  is  directly  responsible  for  his 
own  acts  and  omissions." 

As  a  member  of  the  GMSC  for  twenty 
years,  as  a  rural  practitioner,  and  as  a 
member  of  the  GSMC's  rural  practices 
sub-committee  for  a  similar  period,  he  said 
he  felt  well  able  to  look  back  and  review  a 
series  of  misunderstandings  which  had 
occurred  in  that  time  between  pharmacists 
and  doctors. 

Dr  Wilson  said  the  work  with 
pharmacists  on  the  Clothier  Committee, 
and  after  that  on  the  Central  Joint 
Committee,  had  been  tough  and 
satisfying.  "Mutual  respect  and 


Dr  Michael  Wilson,  GMSC  chairman  — 
accused  of  spiking  the  contract 

understanding  was  established  which  has 
stood  our  two  professions  in  good  stead 
over  the  years. 

"Sadly,  I  now  see  it  drifting  apart  with 
a  splinter  organisation  sniping  at  each 
other  and  inevitably  poisoning  the  inter- 
professional atmosphere."  Dr  Wilson  said 
his  profession  regarded  PSNC's  stance 
over  the  limited  list  as  a  "form  of 
appeasement  with  the  'prize,'  a  new 
contract  for  good  behaviour." 

Recent  informal  discussions  between 
the  BMA  and  the  PSGB  on  a  number  of 
professional  matters  had  gone  a  long  way 
towards  re-establishing  the  more 
constructive  atmosphere  which  previously 
existed,  Dr  Wilson  said.  "Unfortunately 
the  Department  does  nothing  to  help  and 
does  not  recognise  that  the  proposals  for  a 
new  pharmacy  contract  will  have  serious 
repercussions  on  the  Rural  Dispensing 


Committee's  procedures  or  that  the  GMSC 
has  a  legitimate  interest. 

"This  has  meant  we  now  stand  accused 
of  spiking  your  contract  at  the  eleventh 
hour.  Sufficient  to  say  we  had  no 
communication  from  the  Department  on 
the  matter  until  the  beginning  of  August". 

Most  GPs  recognised  pharmacists  had 
to  obtain  a  degree  in  pharmacy  but  they 
were  also  aware  that  it  did  not  include 
clinical  practice.  "But  when  proposals  are 
put  forward  for  the  extension  of  the 
pharmacists'  role  into  clinical  areas  where 
diagnosis  is  required,  it  provokes  the 
comment:  'Why  didn't  they  take  a  degree 
in  medicine  if  they  wished  to  practise 
medicine?' "  He  said  that  if  pharmacists 
started  a  drug  information  service,  or  if 
they  made  their  specialist  skills  available 
to  drug  and  therapeutics  committees  or  a 
liaison  committee  then  a  greater 
awareness  of  pharmacy  was  built  up  within 
the  medical  profession  —  it  became 
clearer  to  doctors  how  co-operation  with 
pharmacists  could  make  prescribing  more 
effective  and  rational. 

"However,  if  one  profession  gains 
publicity  by  drawing  attention  to  what  it 
believes  to  be  the  mistakes  of  the  other,  it 
does  nothing  to  improve  relationships  and 
undermines  the  confidence  of  the  patient. 
Mistakes  are  made  but  is  there  anyone 
here  who  has  never  made  a  mistake?"  Dr 
Wilson  said  that  where  there  was 
understanding  and  mutual  trust  such 
things  should  be  drawn  to  the  attention  of 
either  dispenser,  or  prescriber,  so  that 
corrective  action  could  be  taken.  "Then 
the  patients'  interests  will  be  safe-guarded 
and  their  confidence  maintained." 


jr, 


Santa's  arriving  a  little 
earlier  this  year . . . 


if  you  stock  up  on  Opas  now  and  take 
advantage  of  our  Special  Bonus  Offer  - 
bigger  profits  for  you  and  reliable  relief  from 
indigestion  for  your  customers 

Your  Leo  representative  will  be  giving  you 
ull  details  shortly,  or  for  immediate 
information  contact: 

OTC  Manager,  Leo  Laboratories  Limited 

Distributed  by  Leo  Laboratories  Limited, 
Longwick  Road,  Princes  Risborough, 
Aylesbury,  Bucks,  HPI7  9RR 
O      Telephone  08444  733  i  Ext  ?I2 
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Gyno-Pevoryl  1 
vaginal  pessary 

Manufacturer  Ortho-Cilag 
Pharmaceutical  Ltd,  PO  Box  79, 
Saunderton,  High  Wycombe,  Bucks  HP14 
4HJ 

Description  White,  egg-shaped  pessary 
containing  150mg  econazole  nitrate, 
melting  at  37°C 

Uses  Vaginitis  due  to  Candida  albicans 
and  other  yeasts 

Dosage  Should  be  inserted  as  high  as 
possible  into  the  vagina  in  the  evening 
prior  to  retiring 

Precautions  Effective  in  the  treatment  of 
vaginal  candidiasis  associated  with 
pregnancy,  but,  as  with  every  new 
product,  caution  should  be  exercised 
when  prescribing  during  the  first  trimester 
Packs  Each  contains  one  pessary  and  a 
patient  instruction  leaflet  (£4.40  trade) 
Supply  Restrictions  Prescription  only 
Issued  September  1985 

•••and  Gynol  II 
contraceptive 

Gynol  II  Contraceptive  Jelly,  new  from 
Ortho-Cilag,  is  said  to  be  an  advance  on 
alternatives  in  being  unscented,  colourless 
and  stainless.  A  GSL  product,  it  contains 
nonoxynol-9  2  per  cent,  buffered  to 
normal  vaginal  pH  (81g,  £2  trade). 

Gynol  II  is  for  use  with  a  diaphragm, 
spread  over  the  surface  which  will  be  in 
contact  with  the  cervix,  and  on  the  rim. 
Other  instructions  are  as  for  the  use  of 
diaphragms  and  spermicides  generally. 
Occasional  irritation  has  been  reported 
and  in  such  cases  medication  should  be 
stopped .  Ortho-Cilag  Pharmaceuticals 
Ltd,  POBox79,  Saunderton,  High 
Wycombe,  Buckinghamshire  HP14  4HJ. 

Fucidin  H  now  a 
cream  too 

Leo  Laboratories  are  introducing  a  cream 
formulation  for  their  Fucidin  H  range.  Like 
ointment  and  gel  formulations,  the  cream 
contains  fusidic  acid  BP  2  per  cent  and 
hydrocortisone  acetate  BP  1  per  cent  (lOg 
£1.89,  25g  £3.99  trade). 

Fucidin  H  cream  is  indicated  in  the 
treatment  of  eczematous  dermatoses 
including  atopic,  infantile,  discoid,  stasis, 
contact  and  seborrhoeic  eczema  when 
secondary  bacterial  infection  is  confirmed 
or  suspected.  Dosage,  contraindications 


are  as  for  other  Fucidin  H  preparations. 
Leo  Laboratories  Ltd,  Longwick  Road, 
Princes  Risborough,  Aylesbury,  Bucks. 

Evans  add  two 
more  generics 

Evans  Medical  have  added  two  more 
generics  to  their  range  —  temazepam 
capsules  and  metformin  tablets.  The 
temazepam  capsules  come  in  two 
strengths  —  lOmg  (250  £9.63,  500  £19.28 
trade)  and  20mg  (100  £6.20,  250  £15.53) 
and  are  presented  as  cream  soft  gelatin 
capsules  overprinted  with  the  strengths 
and  "Evans". 

The  metformin  tablets  are  also  available 
in  two  strengths  —  500mg  (100  £2.39,  500 
£11.40)  and  850mg  (60  £2.39,  300  £11.40). 
They  are  plain,  white,  round  film  coated 
tablets.  Evans  Medical  Ltd,  The  Old  Post 
House,  London  End,  Beaconsfield,  Bucks 
HP92JH. 


Wright's  Vaporizer  kit  is  not  available  on 
prescription  after  October  1.  It  will 
continue  to  be  available  from  chemists  at 
£9.19,  say  LRC Products  Ltd,  North 
Circular  Road,  Chingford,  London. 
Nu-K  600mg  capsules  are  now  available 
in  a  100  pack  (£1.76  trade)  as  well  as  the 
existing  500  capsule  pack.  Consolidated 
Chemicals  Ltd,  Industrial  Estate, 
Wrexham,  Clwyd. 
Selexid  transfer:  From  October  1 , 
Selexid  tablets  and  suspension  and 
Selexidin  injection,  will  be  transferred 
from  Leo  Laboratories  to  Edwin  Burgess 
Ltd,  Longwick  Road,  Princes  Risborough, 
Aylesbury,  Bucks  HP17  9RR. 
Dimyril  pack  change:  A  new  dispensing 
pack  has  been  introduced,  featuring  the 
name  "Isoaminile  cough  linctus"  and 
"Dimyril."  The  trade  price  is  unchanged, 
say  Fisons  Ltd  Pharmaceutical  Division, 
12  Derby  Road,  Loughborough,  Leics 
LEU  0BB. 

Uniphyllin  name  changes:  Uniphyllin 
Unicontin  and  Paediatric  Unicontin  tablets 
have  been  renamed  Uniphyllin  Continus 
and  Paediatric  Continus  respectively. 
Packaging  reflecting  these  changes  will  be 
phased  in  as  existing  stocks  are  depleted. 
Napp  Laboratories,  Cambridge  Science 
Park,  Milton  Road,  Cambridge  CB4  4BH. 
Erythroped  goes  bananas:  Abbott  have 
changed  the  flavour  of  their  Erythroped 
range,  with  banana  replacing  the  existing 
cherry.  The  DHSS  have  agreed  that  either 
product  may  be  dispensed  against 
relevant  prescriptions  for  Erythroped  PI, 
Erythroped  and  Erythroped  Forte.  Abbott 
Laboratories  Ltd,  Queenborough,  Kent. 


Beecham's  £6.8m 
Winter  remedy 

Beecham  are  to  support  their  major  Winter 
brands  with  £6. 8m  promotional  spend  — 
an  increase  of  £2m  on  last  year. 

Besides  the  £1 .  5m  already  announced 
for  Beechams  Hot  Lemon  cold  remedy, 
£900,000  is  being  put  behind  Beechams 
Powders  Capsules,  with  a  national 
television  campaign  beginning  in 
November.  The  20-second  commercial 
highlights  the  convenience  of  capsules. 

The  "Nurses"  brands  are  also  being 
strongly  supported,  with  £600,000  being 
spent  on  a  new  Night  Nurse  commercial. 
Day  Nurse  capsules  are  being  promoted 
with  a  £250,000  campaign  in  national 
newspapers.  Scotland  will  also  receive  a 
television  campaign  for  the  product. 

Beginning  in  November,  is  a  £700,000 
national  television  campaign  for  Veno's. 

Mac  lozenges  will  benefit  from  a  two- 
pronged  push,  with  a  £500,000  television 
campaign  behind  Mac  Extra,  launched 
this  Summer,  and  a  £300,000  Press 
campaign  continuing  the  "Mac  wraps  up 
sore  throats"  theme  of  last  year. 

The  "Setlers  bring  express  relief"  train 
commercial  is  being  featured  again  this 
year,  with  £200,000  of  national  television 
advertising  coinciding  with  the  Christmas 
season.  A  further  £750,000  is  backing 
Resolve.  The  "morning  after"  feeling 
campaign  starts  in  November  and  runs 
straight  up  to  Christmas. 

Lastly,  Triolinctus,  the  new  product 
from  Sandoz  marketed  by  Beecham,  gets 
£600,000  of  television  and  support  {C&D 
this  week,  p552). 

Peter  Glynn-Jones,  general  manager 
of  Beecham  Proprietary  Medicines,  says: 
"We  know  the  benefit  of  and  value  of 
advertising  and  this  is  where  our  money  is 
going  this  Winter." 

Beecham  also  have  available  a  range 
of  display  material,  including  the 
Beechams  Hot  Lemon  cold  remedy  unit 
and  also  new  multi-brand  "coughs,  colds 
&  flu  remedies  from  Beecham"  counter 
units.  Beecham  Proprietary  Medicines, 
Beecham  House,  Great  West  Road, 
Brentford,  Middx  TW8  9BD. 
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COUNTERPOINTS 


Jojoba  adopt 
factor  system 

Alberto  Culver  have  given  the  Jojoba 
range  a  new  look  by  replacing  the  normal, 
dry  and  greasy  variant  structure  with  a 
factor  system  similar  to  that  on  sun 
preparations. 

The  shampoos  and  conditioners  are 
now  graded  factors  1  to  3  according  to 
their  cleansing  and  conditioning 
strengths.  The  higher  the  number  the 
greater  the  strength. 

Apart  from  repositioning  and 
reformulating  the  product,  Alberto  have 
repackaged  the  brand  to  give  what  they 
call  "an  upmarket  cosmetic  feel  to  the 
packs."  It  still  contains  extract  of  the  jojoba 
nut  but  this  is  no  longer  its  main  selling 
point. 

"Our  research  showed  that  there  was  a 
significant  number  of  shampoo/ 
conditioner  users  who  didn't  like  being 
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pigeon-holed  as  having  normal,  dry  or 
greasy  hair,"  says  product  group  manager 
David  Bartholomew. 

The  relaunch  is  being  backed  by  a 
£500,000  women's  Press  campaign  which 
breaks  in  December.  The  advertisements 
draw  a  parallel  between  tailormade 
haircare  and  designer  clothes  and  carry 
the  copyline:  "Alberto  Jojoba  controlled 
care  for  beautiful  hair  in  a  nutshell." 
Alberto -Culver  Co,  Houndsmill Industrial 
Estate,  Telford  Road,  Basingstoke,  Hants 
RG21 2YX. 

Simpkins  sweet 
on  medications 

Aiming  for  a  larger  share  of  the  medicated 
sweet  market  are  Simpkins  of  Sheffield 
who  from  November  to  December  are 
running  an  advertising  campaign  in  the 
Daily  Mail  and  Daily  Mirror.  The 
copyline:  "Simpkins  simply  soothes 
soreness,"  will  be  carried  through  to  new 
POS  material.  A.L.  Simpkin  &  Co  Ltd, 
Pharmaceutical  Laboratories,  Hunter 
Road,  Sheffield  S64LD. 
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Arun  Products  have  redesigned  the  pack 
of  C-Film  spermicidal  film.  The  front  face 
of  the  new  pack  describes  the  method  of 
use  to  avoid  confusion  with  other  forms  of 
contraception.  Arun  Products  Ltd,  The 
Square,  Bamham,  Bognor  Regis,  West 
Sussex  PO220HB 


Ashe  put  the 
clamps  on 

Ashe  Laboratories  are  launching  a 
promotion  offering  consumers  a  free  hair 
clamp  banded  to  120ml  tubes  of  Shapes 
gel  (120ml,  £1.25).  Available  in  fushia 
pink  and  electric  blue,  the  clamps  are 
made  of  plastic  and  are  3ins  in  length. 
Ashe  Laboratories  Ltd,  Ashtree  Works, 
Kingston  Road,  Leatherhead,  Surrey 


Ihuncfery  weather 
means  restless 
for  mc. 


'late-  o>ominex 
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SOMIN€X 

tonights  answer  to  temporary  sleep  problems. 

PRESCRIBING  INFORMATION  Presentation:  Blistei  pack  of  8  tablets, each  containing  20  mg  Promethazine 
Hydrochloride  Ph  Eur  Indications:  Temporary  sleeplessness  Dosage  and  Administration:  Adults  onetablel  ,il 
bedtime  or  up  lo  one  hour  after  going  to  bed  Children  0-16  years  not  recommended  Contra-indications, 
Warnings  etc  [here  are  no  specific  contra  indications  but  use  in  pregnancy  should  hi-  avoided  Precautions: The 

product  is  a  sedative  tor  bedtime  use  only  Patients  should  not  drive  or  operate  machinery  Alcohol  and  other  CNS 
i  li  'pr  i"  ,i ,  nit  drugs  should  be  avoii  led  Side-effects :  A  lew  patients  may  be  partic  ularly  sensitive  to  the  etti  icts  of 
Sommex.  early  morning  drowsiness  may  be  experienced,  as  may  dry  mouth,  blurred  vision,  difficulty  with 
lachrymation  and  constipation  Product  licence  numbei  0079/0211  [P| 

for  further  information  write  to  Beecham  Proprietaries,  Great  West  Road,  Brentford,  Middlesex 
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Andrex  blitz 
rolls  out  

Advances  in  technology  and  a  £40m 
investment  programme  have  led  to  the 
development  of  new  feel  Andrex,  a  softer, 
bulkier,  more  absorbent  and  longer- 
lasting  product.  Each  roll  starts  more 
easily,  say  Bo  water-Scott. 

The  product  is  available  in  the 
southern  half  of  the  UK  London,  Anglia, 
TVS,  TSW  and  South  Wales  regions  and 
will  soon  be  launched  nationally.  Costing 
no  more  than  the  existing  product,  new 
feel  Andrex  comes  in  new  packaging  as  a 
two  and  four  roll  range.  There  are  two  new 
variants  —  two  roll  peach  and  four  roll 
green. 

Bowater-Scott  are  supporting  the 
product  with  what  they  say  is  the  heaviest 
promotional  programme  in  UK  toilet  tissue 
history  —  an  £8  million  television,  poster 


and  radio  campaign  with  a  "buy  four,  get 
two  free"  consumer  offer.  Nigel  Thomas, 
consumer  sales  and  marketing  manager, 
will  announce  the  launch  to  the  trade  in  a 
commercial  on  Weekend  World  on 
September  29.  The  consumer  campaign 
started  this  week  in  the  launch  regions  with 
two  10  second  "teaser"  commercials 
featuring  the  Andrex  puppy  watching  a 
stork  delivering  "something  new."  This 
will  be  followed  by  a  commercial  naming 
the  product. 

The  three  stage  poster  campaign 
started  with  similar  "teaser" 
advertisements  and  there  will  be 
advertising  on  independent  local  radio 
from  October  1  to  December.  In  Bowater- 
Scott's  largest  ever  consumer  promotion, 
75  per  cent  of  all  launch  area  homes  will 
receive  a  coupon  allowing  lOp  off  a  two- 
roll  pack.  Consumers  can  collect  four 
proofs  of  purchase  to  receive  two 
vouchers,  each  valid  for  a  twin  roll  pack. 

The  campaign  will  go  national  next 
year  but  there  will  still  be  support  for 
Andrex  in  the  non-launch  regions.  A  new 
television  commercial  has  been  produced 
for  this  Autumn.  Bowater-Scott 
Corporation  Ltd,  Bowater-Scott  House, 
East  Grinsteatl,  West  Sussex. 


Lux  gets  film 
star  image 

Lever  Brothers  are  relaunching  Lux  toilet 
soap,  and  are  spending  £1.5m  on  a 
national  six-week  television  campaign 
featuring  film  star  Nasstasia  Kinski 
endorsing  the  brand. 

The  reformulated  Lux  solves  the 
problem  between  good  lather  properties 
and  bar  firmness  —  while  giving  a  richer 
lather  —  it  now  has  the  same  degree  of 
firmness  associated  with  economy  brands, 
says  the  company.  It  is  repackaged  in 
singe  and  multipacks  in  family  (184g), 
large  (142g)  and  small  (85g). 

Lever  are  running  a  number  of 
promotions  including  a  link  up  with 
Cunard  and  British  Airways.  Lever 
Brothers  Ltd,  Port  Sunlight,  Birkenhead, 
Merseyside  L62  4XN. 


Reckitt  Products  are  launching  a 
campaign  for  Harpic  Jet  Power  aimed 
specifically  at  hard  water  areas. 

The  areas  in  which  the  campaign  will 
run  are  London,  Southern,  Anglia  and 
Yorkshire,  from  October  1.  A  second  burst 
is  planned  for  1986.  Reckitt  Products, 
Reckitt  House,  Stoneferry  Road,  Hull. 
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Kitchen  choice 
from  Pixel 

British  Tissues  have  announced  additions 
to  the  Dixel  Superchoice  range  of  Kitchen 
towels  —  three  new  designs  plus  a  new 
colour  red  on  white.  To  support  the  launch 
the  "buy  3  get  1  free"  promotion  is  to  be 
repeated,  offering  consumers  a  voucher 
for  a  free  pack  in  return  for  three  proofs  of 
purchase 

The  kitchen  towels  are  available  in 
cases  of  18  twin-packs.  Chocolate/cream 
and  red/white  come  in  polysacks  of  nine 
twin-packs.  For  the  launch  the  Buy  3  get  1 
free  promotion  is  to  be  repeated  say  British 
Tissues,  Lowlands  House,  43,  Lowlands 
Road,  Harrow,  Middlesex  HA1  3BW. 


Vichy  hove 
two  in  hand 

Vichy  are  introducing  two  new  products  to 
their  range:  Equalia  2000  tinted  beige  and 
dore  to  retail  at  £4.50  and  hand  care 
cream  (£1.95)  which  will  replace  the 
current  hand  cream.  Vichy  (UK)  Ltd, 
Ashville  Trading  Estate,  Nuffield  Way, 
Abingdon,  Oxon  OX141TJ. 

Offers  for 
Cream  Silk 

Elida  Gibbs  will  be  running  two  consumer 
promotions  this  Autumn  for  Cream  Silk. 
Promoted  packs  will  be  available  from 
mid-October  and  throughout  November. 

The  first  features  a  free  hair 
conditioning  guide  folded  under  the  label 
of  the  economy  (200ml)  pack.  It  gives 
advice  for  different  hair  types  covering 
each  variant  in  the  range,  and  includes  a 
20p  off  coupon  redeemable  against  the 
next  purchase  of  Cream  Silk. 

The  second  promotion,  which  runs 
concurrently,  invites  purchasers  of  the 
family  pack  (350ml)  to  write  off  for  a  free 
re-usable  pump  dispenser.  The  promoted 
packs  also  carry  a  20p  money-off  coupon. 

A  television  and  Press  advertising 
campaign  is  currently  running  for  Cream 
Silk,  which  6ays  the  company  has  a  12  per 
cent  brand  share.  Elida  Gibbs  Ltd,  PO 
Box  1DY,  Portman  Square,  London. 


ON  TV 
NEXT  WEEK 


GTV  Grampian  U  Ulster  STV  Scotland 

B  Border  G  Granada  (central) 

C  Centra]  A  Anglia  Y  Yorkshire 

CTV  Channel  Islands  TSW  South  West  HTV  Wales  &  We: 

LWT  London  Weekend  TTV  Thames  Television  TVS  South 

C4  Channel  4  Bt  TV-am  TTTyneTees 


Anadin:  G,Y,C,A,HTV,TT,C4  (regions  given) 
Baby  Wet  Ones:  Ail  areas  except  C4 

Corimist:  All  areas 

Cymalon:  Bt 
Farleys  Rusks:  Bt 
Lux  soap:  All  areas 

Listeria©:  All  areas 

Mlgralitt:  Y,C4,(Yonly) 
Nurofen:  All  areas  except  CTV 

Oz  cleaning  product:  LWT;TTV;A;TVS 
Perfect  Colour  by  Cutex:  All  areas 

Poly  Foam:  All  areas 

Pond's  dry  sklncare  range: 

STV,G,C,A,TVS,TTV 
Rennie:  All  areas  except  U 

Robitussln:  Bt 
Veganin:  All  areas  C4  (Y  only) 

Vaseline  petroleum  jelly:  Bt 
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EFFICO  TONIC 
ADDS  UP  TO 

great  maam 


In  one  year  up  to  March  1985,  nearly  a 
quarter  of  a  million  prescriptions  were 
written  by  doctors  for  EFFICO  TONIC. 

Sadly,  along  with  many  other  products, 
your  customers  can  no  longer  obtain  a 
prescription  for  EFFICO  TONIC.  But  that 
doesn't  mean  that  this  winter  they  have  to 
go  without.  Because  EFFICO  TONIC  is 
available  without  a  prescription  and  offers 
them  great  value  for  just  £1 .65. 

EFFICO  TONIC  contains  2  B  vitamins,  B1 
and  Nicotinamide,  both  of  which  may  be 
lacking  especially  after  illness.  EFFICO  TONIC 
also  contains  a  gentle  pick-me-up  which, 
together  with  the  B  vitamins  helps  put  your 
customers  back  on  the  road  to  recovery. 

So  for  your  customers  who  feel  slightly 
tired  and  lacking  in  appetite-all  part  of 
that  "under  the  weather"  feeling,  then 
EFFICO  TONIC  has  the  answer. 

EFFICO  TONIC  sales  continue  to  grow  and 
grow-not  surprising  really  when  you  think 
about  the  value  for  money  300ml  bottles  at 
just  £1 .65.  And  this  winter  they'll  be  asking 
you  for  real  value  for  money  especially 
when  they  see  our  advertisements  in  the 
women's  magazines  and  national  press. 

EFFICO  TONIC  also  offers  you  great  value 
and  excellent  P.O.R.  opportunity.  For  further 
details  of  a  pre-season  bonus  offer,  contact 
Chemist  Brokers  on  0372  66891  who 
distribute  EFFICO  TONIC  nationally. 


TIRED 

LISTLESS 
RUN-DOWN 
L^AFTER  ILLNESS 


Pharma\  Health  Care  Limited  Bourne  Road  Bexley  Kent  DA 5  1  NX 
|  PHARMAXl  Telephone  Dartford  (0322) 91 321 


COUNTERPOINTS? 


J  &  I  get  into 
condition 


Following  the  launch  of  Empathy 
shampoo,  Johnson  &  Johnson  are 
introducing  Empathy  conditioner. 

The  product  will  be  available  in  a 
200ml  ivory  bottle  with  a  dusty-rose 
coloured  label  (£1.35).  Like  the  shampoo 
the  conditioner  is  designed  for  women  in 
their  forties  or  over  and  contains  "a  high 
level  of  active  conditioning  agents  to  cater 
for  the  hair  needs  of  the  older  woman", 
says  the  company. 

It  will  be  supported  by  a  national 
television  campaign,  starting  in  January. 
During  the  launch  year  £1 . 75m  is  to  be 
spent  on  television  advertising  for 


Empathy  shampoo  and  conditioner. 

Frequency  of  conditioner  usage  is 
increasing  and  it  is  especially  popular  with 
the  older  woman  —  63  per  cent  of  women 
over  the  age  of  40  regularly  condition  their 
hair,  say  Johnson  &  Johnson  Ltd,  Brunei 
Way,  Slough,  Berks  SL1  4EA. 


Cash  back  offer 
from  Lilia 

The  promotional  campaign  for  Stick-on  Lilia 
towels  is  continuing  with  a  cash-back  offer 
on  special  packs.  Packs  of  ten  regular  and 
super  towels  will  be  flash-marked  with  a 
£1 .50  cash  back  offer  in  return  for  five  tokens 
from  these  special  packs.  Two  free  towels  are 
also  given  in  every  pack.  Lilia- White  Ltd, 
Alum  Rock  Road,  Birmingham  B8  3DZ. 

Dreaming  up 
a  campaign... 

Dreamland  will  be  backing  their  range  this 
Autumn  with  three  "extensive"  advertising 
campaigns. 

A  television  test  campaign  for  the 
Superblankets  range  will  take  place  in  the 
Central  area  in  November.  It  will  run  for 
five  weeks  using  10  and  30-second 
commercials  with  an  average  of  five  spots 
each  day.  The  advertisements  use  the 
copy  line:  "Keeping  a  woman  warm  all 
night  long  can  only  warm  her  heart"  and 
are  intended  to  appeal  to  both  younger 
and  middle  aged  groups. 

The  company  is  also  undertaking  a 
national  campaign  in  the  women's  Press  to 
promote  the  Hi-style  electronic 
underblankets  and  Golden  Princess 
microchip  controlled  overblankets.  The 
campaign  breaks  in  November  and  runs 
through  to  Christmas  and  highlights  the 
products'  gift  appeal. 

Finally,  Dreamland  will  be  promoting 
their  newly  formed  personal  comfort  range 


in  the  women's  Press  from  November 
through  to  Christmas.  The  campaign  will 
feature  separate  advertisements  for  the 
heating  pad,  footwarmer  and  heated  back 
cushion.  Dreamland  Electrical 
Appliances  pic,  Shipyard  Estate,  Hythe, 
Southampton,  Hants  S04  6YE. 


Crookes'  books 

Crookes  Products  have  introduced  a 
booklet,  "Catarrh  in  babies  and  young 
children,  as  part  of  their  Karvol 
information  service.  Intended  as  a  guide 
for  parents,  the  booklet  covers  the  causes 
of  catarrh  and  gives  advice  on  treatment. 
It  has  been  written  in  conjuntion  with  Dr 
Ian  Gregg,  department  of  primary 
medical  care,  Southampton  University. 
Copies  are  being  issued  to  health  visitors 
and  are  available  for  pharmacists  to  give 
customers,  from  the  Karvol  information 
service,  13  Jacob's  Well  Mews,  London. 


Lemskin's  look 
gels  together 

Sestri  Sales  have  revamped  Lemskin  hand 
jelly,  acquired  from  Ashe  Laboratories 
earlier  in  the  year. 

The  jelly  has  been  renamed  Lemskin 
hand  gel  and  is  packaged  in  a  yellow 
plastic  tube  (50g,  £0.99)  to  replace  the 
metal  cartoned  one.  The  packaging  is  bar- 
coded  and  the  perfume  has  been 
improved.  An  Autumn  bonus  is  available 
for  retailers.  Sestri  (Sales)  Ltd,  Kingsend 
House,  44  Kingsend,  Ruislip,  Middlesex. 


Celeste  and  Little  Miss  My  f  fet 


STANDS 

THAT 

DELIVER! 

Just  one  of  five  attractive 
Ravina  Display  Units 
designed  to  ensure  maximum  sales 
from  minimum  space. 


Contact  your  Sundries  Wholesaler 
for  full  details  of  the 
Ravina  Collection  of  Hair  Decorations  & 
Hair  Care  Products 
Ravina  Ltd,  Rooksley,  Milton  Keynes 
MK13  8PB 
Telephone  0908  665577 
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COUNTERPOINTS  __ 


Sandoz  make 
the  trio  with 
cough  linctus 

Sandoz  have  launched  Triolinctus  to 
complement  their  Triogesic  and  Triominic 
brands  in  the  decongestant  sector,  but 
aimed  at  the  relief  of  congestion  associated 
with  cough. 

Triolinctus,  a  Pharmacy-only  product, 
contains:  5ml  in  pholcodine  5mg, 
pseudoephedrine  hydrochloride  BP  20mg 
and  chlorpheniramine  maleate  BP  2mg  in 


a  base  containing  syrup  and  glycerol.  It  is 
packaged  to  complement  the  rest  of  the 
Trio  range  and  at  £1.32  for  100ml  is  priced 
in  line  with  the  other  Trio  syrups  (6,  £4.59 
trade). 

The  whole  range,  which  is  marketed 
and  sold  by  Beecham,  is  being  backed  by 
£600,000  of  television  and  Press 
advertising.  Starting  in  November  and 
running  into  early  December,  Press 
advertisements  will  be  appearing,  mainly 
in  national  newspapers  but  also  in 
women's  magazines.  The  emphasis  then 
switches  to  television,  with  commercials 
running  in  all  areas  until  February.  Roger 
Joiner,  Beecham's  Winter  remedies 
marketing  manager,  says  that  the 
television  campaign  should  reach  90  per 
cent  of  the  population  nine  times.  The 
advertisements  will  draw  attention  to  the 
prescription  heritage  of  the  brand. 

Explaning  the  reasons  for  the  launch  of 
Triolinctus,  Mr  Joiner  says:  "Having 
analysed  the  market,  it  is  clear  there  are  a 
number  of  products  tackling  congestion  in 
a  number  of  ways.  Sufferers  recognise 
congestion  as  the  root  of  the  problem,  but 
they  may  have  sinus  trouble,  nasal 
problems  or  an  associated  cough.  We 
needed  a  product  to  cope  with  this  last 
aspect.  With  Trio,  what  we  now  have  is  a 
comprehensive  range  of  products  for 
congestion."  Distributed  by  Beecham 
Proprietary  Medicines,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex 
TW8  9BD. 


Matchabelli's 


century 


To  celebrate  100  years  since  the  birth  of 
Prince  Matchabelli,  consumers  will  be 
offered  a  commemoration  pack  of  all  four 
of  the  company's  fragrances. 

The  pack  contains  an  8ml  spray  of 
Cachet,  Aviance,  Aviance  Night  Musk 
and  Chimere  to  retail  at  £5.95.  They  are 
available  in  pre-packs  of  12  units  with  a 
card  display. 

The  four  fragrances  also  feature  in 
another  Autumn  promotion:  A  pre-pack  is 
available  containing  12  Cachet  12.5ml  eau 
de  toilette  sprays,  three  Aviance  13ml, 
three  Aviance  Night  Musk  13ml,  and  three 
Chimere  12ml.  Each  product  is 
individually  cartoned  and  contains  a  75p 
off  next  purchase  voucher,  redeemable 
against  any  Prince  Matchabelli  fragrance 
valued  at  £2.50  or  more.  All  four 
fragrances  come  in  a  display  unit. 

Turning  to  individual  promotions,  the 
company  is  offering  a  prepack  containing 
six  units  of  cartoned  Cachet  100ml  EDT 
spray  complete  with  a  "pop-up"  showing 
"special  value  —  £9.45." 

Aviance  Night  Musk  is  available  in  a 
prepack  containing  six  bath  sets  (13ml 
musk  oil  and  125ml  foaming  bath  oil)  to 
retail  at  £7.95.  Prince  Matchabelli,  PO 
Box 242,  Consort  House,  Victoria  Street, 
Windsor,  Berks  SIA  1EX. 


Hair  and  body 
aii  Naturelle 

Naturelle  are  introducing  two  hair  and 
body  gels  designed  for  the  peak  Christmas 
selling  period. 

A  shiny  metallic  coloured  gel  called 
Warpaint  (50g,  £1.89)  is  available  in 
sapphire,  rose  pink,  russet,  gold,  emerald 
and  silver.  A  starter  pack  contains  a  lOg 
pot  of  each  of  the  colours  with  an 
applicator  brush  (£3.99).  Warpaint  can  be 
used  for  the  face  and  body  as  well  as  the 
hair,  says  the  company.  Rainbow  glitter 
gel  is  the  other  new  range  addition  —  red, 
blue  and  silver  glitter  comes  in  a 
transparent  gel  base  (125g,  £1). 

Naturelle's  setting  gel  in  firm  hold  and 
wet  hold  is  being  offered  at  £1.49  for  the 
500ml  tub  against  the  normal  rsp  of  £2.19. 
The  100ml  size  will  also  be  offered  at  a 
special  trial  price  of  £0.49  (normal  rsp 
£0.89).  Available  in  firm  hold  only  each 
jar  will  carry  a  special  offer  sticker. 
Naturelle  Ltd,  Thornlord  Road,  Headley, 
Newbury,  Bekshire RG158AG. 


Three  partners  in  Manchester's  Dallas  chemist  chain  have  hit  a  jackpot  which  would  cer- 
tainly make  J.R.  smile.  Dinesh  Chowan,  MPS,  Rajesh  Parekh,  MPS,  and  Milesh  Sanghvi, 
MPS,  have  picked  up  the  first  £10,000  "collect  and  win"  prize  in  Unichem's  classic  winners 
promotion  at  their  Failsworth  shop.  The  three  will  share  the  £10,000  cheque  which  they  are 
shown  receiving  from  Unichem  director  David  Davidson,  MPS,  and  Preston  general 
manager  Joe  Harris.  Pictured  with  the  lucky  winners  are  their  families  plus  staff  from  all  three 
shops  
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the  same 
only  cheaper! 


Upjohn 

INABRIN 

TAW  FTC 

*he  :;?.reivjf'i  to  ovepower  poin 
Ibuprofen  B.R200mg 


that's  the  message  to  your  customers 

fNd€ 

only  50p*  for  10  tablets 
only  98p*  for  20  tablets 


Now  when  your  customers  ask  for  a  branded  ibuprofen,  why  not 
recommend  INABRIN?  At  the  new  lower  prices,  INABRIN  gives  good 
value  to  your  customers.  And,  at  the  same  time,  vou  can  take  advantage 

of 45%  P.O.R.! 

*  Recommended  Selling  Price 


demark:  INABRIN 


For  further  details,  contact  the  SOLE  DISTRIBUTORS: 

PHARMAGEN  LTD. 

Church  Road,  Perry  Barr,  Birmingham  B422LD.Tel;  021-356  0478 


  ■  COUNTERPOINTS 


Altacite  Plus 
goes  GSL 

Roussel  Laboratories  are  entering  a  new 
stage  in  their  promotion  of  Altacite  Plus  as 
an  OTC  remedy  for  "complex" 
indigestion. 


The  product  is  changing  from  a 
pharmacy  medicine  to  GSL  to  allow 
pharmacists  to  display  it  for  self  selection. 
The  company  says  there  are  no  plans  to 
extend  distribution  to  non-pharmacy 
outlets.  New  packaging  has  been 
introduced  to  facilitate  display  and  the 
tube  of  tablets  now  has  an  outer  carton. 

A  national  Press  campaign  starts  this 


week  and  runs  to  the  end  of  the  year. 
Publications  being  used  initially  include 
the  Sunday  Times,  Daily  Telegraph,  Daily 
Mirror  and  Sunday  Mirror;  those  used 
later  will  depend  on  consumer  response  to 
the  offer  of  a  trial  sample. 

There  will  be  an  incentive  scheme  for 
pharmacists  and  sales  staff.  Pharmacists 
buying  36  packs  will  receive  a  voucher  for 
£30  off  the  price  of  a  holiday  for  two  in 
Marbella.  Counter  assistants  will  receive 
cards  on  which  to  record  the  number  of 
packs  they  sell.  When  they  reach  five  they 
may  enter  a  "treasure  island"  competition 
for  which  the  first  prize  is  a  holiday  for  two 
in  Majorca.  On  entering  the  competition 
they  will  receive  a  £25  voucher  to  set 
against  the  cost  of  a  holiday.  The 
competitions  start  on  October  1  and  close 
December  31. 

A  television  campaign  starts  in  Thames 
and  Ulster  areas  on  November  18  and  goes 
national  on  January  1,  1986,  at  a  cost  of 
about  £650,000.  The  television  and  Press 
campaigns  say  that  Altacite  Plus  is 
available  through  pharmacies. 

POS  material  includes  a  display  unit, 
shelf  "wobblers"  and  a  window  card. 
Earlier  this  year  Roussel  carried  out  a 
survey  in  which  they  identified  two  types 
of  indigestion  suffers  —  those  who 
experienced  stomach  pains  after  eating 
too  much  or  after  missing  meals  and  those 
who  suffered  more  often  and  experienced 
more  complex  symptoms,  including 
heartburn,  a  bitter  taste  in  the  mouth  and 
wind  or  a  bloated  feeling.  The  latter 
comprised  about  one  third  of  those 
interviewed  and  many  expressed 
disatisfaction  with  traditional  OTC 
remedies.  Roussel  Laboratories  Ltd, 
Broadwater  Park,  North  Orbital  Road, 
Uxbridge,  Middlesex,  UB95HP. 


Six-day  diet 
Dutch  style 

Vedax  Slim  —  a  six-day  diet  course 
manufacturered  in  Holland,  is  now 
available  in  this  country  through  Vedax 
UK.  An  18-sachet  pack  (£12.85)  contains 
the  full  course. 

Each  sachet  contains  a  spray-dried 
protein  enriched  with  skimmed  milk, 
vegetable  oil  and  dextrose,  providing  200 
k  cal.  The  course  also  contains  24 
multivitamin  and  multimineral  tablets  to  be 
taken  four  a  day.  Each  sachet  is  made  up 
in  half  a  pint  of  water.  In  addition  to  three 
sachets,  a  further  2'/2  litres  of  calorie  free 
fluid  must  be  taken  every  day. 

The  diet  should  not  be  used  for  longer 
than  six  days  at  a  time,  and  it  is 


recommended  that  any  person  in  doubt 
about  their  health  should  consult  a  doctor 
before  using  the  diet.  Vedax  UK,  23 
Kittochside  Road,  Carmunnock, 
Clarkston,  Glasgow  G76  9EW. 


Flash  offer! 

Hanimex  are  offering  retailers  and 
consumers  a  free  entry  voucher  for  their 
monthly  draw,  with  each  purchase  of  a 
Hanimex  flashgun. 

The  two  winning  dealers  and  their 
customers  can  then  select  a  weekend  for 
two  at  any  Crest  hotel  listed  in  their 
current  brochure.  The  promotion  closes 
the  end  of  November  but  the  break  can  be 
taken  at  any  time  up  until  December  1986. 
Hanimex  (UK)  Ltd,  Hanimex  House, 
Dorcan,  Swindon,  Wilts. 


Batiste  now  in 
the  bag 


Schwarzkopf  have  relaunched  their 
Batiste  dry  shampoo  with  new  livery  and  a 
handbag  size  (75ml,  £0.85). 

Packaging  incorporates  a  "modem 
design"  in  green  and  yellow.  Below-the- 
line  promotions  will  support  the  product 
during  the  rest  of  the  year. 

A  25  per  cent  extra  fill  promotion  runs 
on  the  150ml  size  until  the  end  of  October. 
Schwarzkopf  Ltd,  Penn  Road,  California 
Trading  Estate,  Aylesbury,  Bucks. 


Eyes  on  Nailoid 

Richards  and  Appleby  have  introduced 
trio  pack  eyeshadows  under  the  Nailoid 
name. 

Cool  and  Colourful  has  been 
developed  in  conjunction  with  Kolmar  and 
comes  in  three  colourways:  Aegean  mist 
(grey  jade,  turquoise  and  pink),  coral  mist 
(gold,  rust  and  brown)  and  Arabian  mist 
(lilac,  blue  and  plum).  The  product 
(£1 .25)  is  offered  in  trays  of  24  —  eight  of 
each  colour.  Richards  &  Appleby  Ltd, 
Gerrard  Place,  East  Gillibrands, 
Skelmersdale,  Lanes  WN8  9SU. 


EDT  additions 

Fragrances  International  are  extending 
their  Jean  Desprez  Bal  a  Versailles  range 
by  introducing  eau  de  toilette  (50ml, 
£15.95;  100ml,  £22.70)  and  a  spray 
(100ml,  £23.70).  Fragrances  International 
Ltd,  67Ennersdale  Road,  London  SE13. 
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Whvcarft  this  man 


get  Slender? 


Its  not  his  appetite  that's  at 
:ault.  Its  just  that  he's  not  a 
:hemist  or  druggist.  And  as  these 


are  the  only  places  where  the 
Slender  range  of  products  are 
available,  he  hasn't  a  chance. 


Slender 


CHOCOLATE 
FLAVOUR 


mm 

Slender  * 


^_«a»naii,i„f, 


The  Slender  Market 
that's  growing! 

Strongly  established  as  the  tried 
and  trusted  name  in  diet  meals. 
Carnation  Slender  has  the  good 
taste  to  bring  customers  back  time 
after  time.  And  in  the  newer  low 
calorie  market.  Slender  Slim  Soups 
are  far  and  away  brand  leaders  in 
your  sector,  with  55%  share  of 
sales.  While  the  total  range 
continues  to  grow  year  by  year. 

£350,000  Spend 

We're  spending  £350,000  this 
year  on  the  Slender  range,  with 
striking  advertisements  in 
women's  press  and  slimming 
magazines  telling  them  to  come 
to  you  for  their  Slender  products. 
So  be  sure  to  have  all  the  stock 
you'll  need  -  because  as  this  man 
can't  get  it,  it  makes  sense  to 
make  sure  your  customers  can. 

(arnation 

Slender 


When  you  lose  weight 
with  Slender  you 
do  it  with  taste! 


 THE  

DOUBLE 
EST  THAT 

SELLS  TWICE 
AS  FAST 

According  to  independent  tested.  It's  a  double  test.  It's 
surveys,  the  Discover  2  Home  easy  to  use.  And  it  gives  a  clear 
Pregnancy  Test  consistently  sells  and  accurate  result  in  under 
at  twice  the  rate  of  its  competitors,    one  hour. 

The  reason  that  so  many  So  when  your  customers 

women  prefer  it  is  easy  to  want  a  pregnancy  test,  make  sure 
understand.  SOUS  you  recommend  Discover  2. 

They  know  they  can  IPBSm  Otherwise  you  could  be 

depend  on  it.  It's  tried  and  BBSS   cutting  your  sales  in  half 

For  earlier  testing 
with  greater  accuracy 

Results  in  1  hour 

Discover  2 

Carter-Wallace,  Wear  Bay  Road,  Folkestone,  Kent.  Tel:  (0303)  57661 . 


COUNTERPOINTS 


Major  boost  for 
Kleenex  Velvet 


Kleenex  Velvet  toilet  tissue  is  to  be 
repackaged  to  feature  a  new  scroll  design 
and  will  be  backed  by  a  £2. 5m 
promotional  campaign  this  Autumn. 

During  September  and  October 
40-second  commercials  will  be  seen  in 
London,  TSW,  Harlech,  Anglia,  Central, 
Grampian,  Border,  and  TVS  television 
areas  in  a  £1.5m  campaign.  Kimberly- 


Clark  will  also  be  distributing  10  million 
leaflets  which  offer  the  chance  to  win  one 
of  400  Intersun  holidays,  vouchers  worth 
up  to  £50  off  holidays  and  £2-worth  of  20p 
off  next  purchase  coupons. 

Marketing  manager  Hugh  Bunce  says 
of  the  television  advertisements:  "Now  that 
we  have  achieved  a  high  level  of 
consumer  awareness  of  the  product's 
attributes,  we  felt  the  time  was  right  to 
develop  a  personality  for  the  brand.  By 
using  animation  depicting  characters 
based  on  fibres,  we  can  inform  while  at  the 
same  time  entertain."  Kimberly-Clark  Ltd, 
Larkfield,  Nr  Maidstone,  Kent. 


Oz  on  the  box 

Dendron  are  supporting  the  Oz  cleaning 
and  descaling  range  with  a  television 
campaign  in  the  London,  Anglia  and 
Southern  television  areas  between 
September  30  and  October  28.  New  POS 
material  featuring  the  advertising  is 
available.  Dendron  Ltd,  94 
Rickmansworth  Road,  Watford,  Herts 
WD1  7JJ. 


More  muscle 

for  Hustler  

The  men's  grooming  range,  Hustler  has 
been  extended  and  repackaged,  and  is  to 
be  supported  by  a  poster  and  television 
campaign. 

The  range  has  been  extended  to 
include  eau  de  toilette  spray  (50ml,  £7.95; 
100ml,  £10.95)  and  a  bath  shampoo  gel 
(200ml,  £3.95).  The  aftershave  launched  m 
early  1984  is  now  available  in  100ml 
(£8.95)  and  50ml  (£6.95). 

The  price  structure  of  the  range  has 
been  revised  to  bring  it  in  line  with  its 
middle  market  positioning,  say  Hustler. 

An  Adshel  poster  campaign  is  running 
during  the  peak  pre-Christmas  buying 
period,  and  will  be  situated  in  the  vicinity 
of  chemists  stocking  the  range.  A 
television  campaign  will  run  in  the  London 
area  in  November  and  December. 

A  range  of  POS  material  is  available. 
Hustler  International  Ltd,  Unit  3,  Stafford 
Estate,  Hillman  Close,  Hornchurch, 
Essex. 


Put  an  end  to 
dysmenorrhoea.Period. 


More  and  more  women  will  be  coming  to 
you  for  advice  on  period  pains. 

Not  just  the  31%*  of  18-34  year-olds  who 
until  recently  might  have  consulted  their  doctors. 

Women's  attitudes  are  changing.  Instead 
of  grinning  and  bearing  dysmenorrhoea  they  are 
beginning  to  question  whether  enduring  the 
discomfort  is  necessary.  More  women  are  looking 
for  a  safe,  effective  pain-reliever. 

SECLODIN,  because  it  is  Ibuprofen-based, 
is  exactly  what  they're  after. 

Not  only  does  SECLODIN 
relieve  the  stomach  pains  normally 


associated  with  periods,  because  Ibuprofen  acts 
as  a  general  pain  killer  it  also  eases  the  headaches 
and  backaches  that  often  happen  at  the  same  time. 


'Survey  of  100  Working  Women'commissioned  by  ICC 


Seclodin 

PAIN  RELIEF  FOR  TODAY'S  WOMAN 


•   A  And,  unlike  other  Ibuproten  pain-relievers, 
W  SECLODIN  comes  in  capsules  so  taking 
them  is  easy  too. 

In  October  we're  intensifying  our  heavy- 
weight advertising  campaign  in  women's  magazines. 

As  more  than  hall  the  female  population 
suffers  from  period  pains  at  some  time,  and  as 
SECLODIN  is  only  available 
from  pharmacists  it  looks  as  if  our 
campaign  will  keep  you  very  busy. 


24  CAPSULES 


Pain  relief  for  today's  woman. 


EQUIPMENT 


Cashing  in 

A  "compact  and  inexpensive"  electronic 
cash  register  has  been  introduced  by  NCR 
specifically  for  small,  private  retail  outlets. 

Costing  about  £300,  the  NCR  2105  has 
12  management  totals,  with  two  major 
classifications  for  departments.  The  others 
can  be  used  for  account  and  credit  sales, 
cash,  discounts  and  credits.  A  single 
station  printer  with  large  characters  can 
be  used  as  a  receipt  or  journal  printer. 

A  clock  gives  automatic  date  advance 
and  a  built-in  customer  display  extends 
and  can  face  in  any  direction.  Other 
features  include  a  memory  protection 
battery  and  an  optional  external  battery  to 
cover  power  cuts.  NCR  Ltd,  206 
Marylebone  Road,  London  NW1  6LY. 


The  Pegtile  modular  display  system  is 
designed,  say  the  makers,  for  retailers  with 
a  little  space,  and  can  be  installed  in  under 
a  minute.  The  system  comprises  standard 
tiles  —  just  under  12in  sguare  —  in  a 
range  of  colours;  self-adhesive  mounts, 
and  fittings  (£3.50);  The  Pegtiles  can  be 
unplugged  and  their  colours  changed  by 
leaving  the  mounts  in  postion.  Ri-co, 
Coton,  Cambridge  CB37PY. 

Vial  opener 
from  Geistlich 

An  opener  for  crimped  cap  vials  has  been 
developed  by  Geistlich,  using  a  levering 
action  to  remove  both  metal  seal  and 
stopper.  It  is  intended  for  use  in 
pharmacy,  theatre  and  on  the  general 
wards  for  opening  Noxyflex,  water  for 
injections  and  similar  vials.  Made  in  solid 
stainless  steel,  it  is  autoclave-resistant,  and 
costs  £92.10  for  six.  Geistlich  Sons  Ltd, 
PO  Box  37,  Chester  CH2  3QZ. 


Safety  tag 


Volumatic  have  introduced  a  new  anti- 
shoplifting  system.  The  Stockguard 
electronic  article  surveillance  system  uses 
two  stainless  steel  antennae  to  detect 
electronic  tags  attached  to  goods,  while 
suppressor  circuits  cut  out  false  alarms. 

The  system  uses  hard  or  soft  tags  and  a 
paper  tag  which  can  be  used  on  boxes  and 
covers  and  is  cancelled  with  a 
desensitizer. 

The  chromium  antennae  are  about  5ft 
6in  high  can  be  floor,  wall  or  ceiling 
mounted.  Signal  variations  identify  the 
different  tags. 

The  hard  tags  cost  £68  per  100,  soft 
tags,  £35  per  100  and  paper  tags,  £17  per 
100.  The  antennae  cost  around  £1,500. 
Volumatic  Ltd,  Taurus  House,  Endemere 
Road,  Coventry  CV6  SPY. 


UNPARALLELED  QUALITY... 


fi*  "Jrtig  -■  Wyeth' 


Wyeth* 

if  Wyeth'  I 

'-orazepam 


Wyeth* 


1. 


Wyeth  Laboratories,  lapio 


Wyeth  are  now  making  available  the  following 
major  products  from  their  range  of  generics: 

*  Lorazepam  tablets  1mg  &  2.5mg 

*  Oxazepam  tablets  B.P.  10mg  &  15mg 

*  Temazepam  capsules  10mg  &  20mg 

*  Aluminium  Hydroxide  Mixture  B.R  2  litre 

For  information,  prices  and  discounts  available 
phone  the  WYETH  "HOTLINE"  06286  4377  Ext  4345 
or  post  the  coupon  below. 


. . .  made  in  Britain  by  Wyeth 

...  the  backing  of  the  product  originator 

...  for  a  high  degree  of  patient  acceptance 

WYETH 


GENERICS 


20,000,000  reasons  why 
you  should  always  stoc 
Selenium-ACE. 


DAILY 


YOUR 


Us** m^ 


Sclcnium~ ACE!  - 
The  weight  of  evidence  grows  daily. 


A  E 

•-C 


A  •' — * 


SelvniunvACE 


Sole  Distributors  to  the  Chemist  Trade: 

De  Witt  International  Limited,  Seymour  Road, 

London,  E10  7LX.  Telephone:  01-539-3334.  Telex  897816 


Impactful.  Keyspaces  in  these  important  papers  and 
journals  -  with  combined  readership  of  20,000,000  -  lead 
the  opening  phase  of  this  new  campaign  for  Selenium-ACE 
which  continues  into  Summer  1986. 
Personal  referals.  Yet  another  survey  highlights  personal 
recommendation  by  regular  users  of  Selenium-ACE  as  a  key 
factor  in  increasing  sales  every  month  throughout  the 
country.  We  expect  your  local  experience  to  confirm  this 
continuous  upward  trend  in  over-the-counter  sales. 
Selenium  Yeast  -  Important.  All  Selenium  supplements  are 
not  the  same.  There  is  a  difference  between  the  sources  of 
Selenium  and  its  effectiveness  when  absorbed  into 
the  body.  The  Selemum  used  in  Selenium-ACE 
is  organically  bound  in  yeast  (without  the        \  cwgank:  , 
taste)  and  is  the  most  effective.  \  ' 

New  point-of-sale.  Ask  your  wholesaler  for  the  new 
window  stickers  and  leaflets.  Also  about  limited  stocks  of 
giant  packs  for  major  window  displays. 
Competitive  price.  Now  it's  not  whether  but  which 
Selenium  supplement  you  should  stock. 
A  daily  intake  of  lOOmcg  Selenium-ACE  still  costs  only 
6'/2p.  Other  brands  can  be  2-A  times  more  expensive  for  the 
same  daily  dosage. 

STOCK  UP  NOW! 

Place  your  order  for  additional  stock  with  your  wholesaler 
today  and  don't  be  caught  short! 

Selenium-ACE 

The  nutiitional  health  insurance  -  for  everyone. 

Wassen  International  Ltd. 


It  seems  some  people  haven't  heard of Dulcolax. 


But  they  will,  they  will. 


T 


he  best  known  laxatives  tend  to  be  the  campaign  to  tell  sufferers  about  this  thoroughly 
older  ones.  With  the joke  about  sudden  fear    modern  and  effective  remedy  which  is  available 


relieving  constipation  being  perhaps 
the  best  known  of  all. 

We  are  pleased  to  say  that  this  sorry 
state  of  affairs  is  about  to  change. 

For  now  that  Dulcolax  will  be  sold 


laxative  tablets 

tor 

predictable  relit 
and  gentle  norn 
nwvement  \ 

>f  - 
al 

n  wins 

% 

directly  from  Pharmacies. 

In  line  with  this  development  we 
have  re-designed  the  Dulcolax  packs 
and  produced  some  stylish  dispensers. 
And  we're  offering  you  generous  bonuses 


entirely  'over  the  counter,'  we  can  support  it  as  well  as  improved  profits.  So  be  sure  to  stock 
with  advertising.  We  are  therefore  mounting  and  display  Dulcolax  and  gain  some  more 
a  heavyweight  national  press  and  magazine     regular  customers . 

SEE  YOUR  WINDSOR  PHARMACEUTICALS  REPRESEN  PATH  EOR  CONTACT  WINDSOR  PHARMACEUTICALS  LIMITED,  ELLESFIELD  A\  'ENUE,  BRACKNELL,  BERKS.  RG124YS. 

TELEPHONE.  0344  50222  A  BOEHRINGER  INGELHEIM COMPANY. 


LAXATIVES 


Limited  list  proves 
a  mild  stimulant 

When  the  limited  list  was  first  announced  it  seemed  only  two 
laxatives  —  glycerol  suppositories  and  methylcellulose  granules 
—  would  remain  available  for  NHS  prescription.  The  revised  list 
that  came  into  force  on  April  1  contains  25,  but  many  major 
brands  have  been  blacklisted.  Some  have  since  disappeared 
altogether,  others  have  been  repackaged,  relaunched  and 
advertised  to  the  public.  Six  months  after  the  introduction  of  the 
limited  list,  C&D  looks  at  how  the  laxative  market  is  shaping  up 
and  how  companies  have  developed  their  products  for  OTC  sale. 


At  the  start  of  1985,  the  outlook  for 
prescription  laxatives  was  bleak,  with 
only  methylcellulose  granules  and  glycerol 
suppositories  on  the  original  "white  list" 
proposed  by  the  Department  of  Health. 
Though  the  amended  list,  published  in 
February,  expanded  the  category 
somewhat,  a  lot  of  the  leading  prescription 
brands  —  Senokot  (still  available  as  senna 
BP),  Nylax,  Dulcolax  —  were  blacklisted, 
along  with  other  products  about  which  few 
would  argue,  like  castor  oil  and  liquid 


paraffin  BP. 

On  the  prescription  side,  the 
Government's  intention,  namely  to  save 
money,  appears  to  have  been  successful. 
Prescription  numbers  are  apparently  little 
changed  on  pre-list  levels  and  with  the 
average  cost  of  the  medicines  allowed  much 
lower  than  before,  savings  will  have 
accrued. 

But  the  blacklist  has  created  problems 
for  the  pharmaceutical  industry  —  how  to 
market  or  even  whether  to  market  their 
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once-prescnbable,  now  OTC  products,  to 
recoup  prescripton  losses.  Reckitt  &  Colman 
have  given  Senokot  a  more  modern 
appearance  and  are  advertising. 
Boehringer  Ingelheim,  in  the  shape  of  their 
OTC  subsidiary  Windsor  Pharmaceuticals, 
have  repackaged  Dulcolax  and  promoted 
heavily.  Other  manufactuers  are  no  doubt 
watching  with  interest. 

Putting  figures  on  the  market  is 
somewhat  difficult,  depending  on  whether 
bran  is  classed  as  a  health  food  or  a  laxative. 
Intercare  put  the  prescription  market  at 
£22m,  with  a  10  per  cent  growth  over  the  last 
12  months,  mainly  due  to  the  growth  in 
bulking  products.  They  value  the  OTC 
market  at  £10m  at  rsp,  with  little  growth 
recorded  over  the  last  five  years.  Sterling 
Health  say  the  total  market  is  worth  over 
£20m,  with  OTC  sales  at  £8m.  Reckitt  & 
Colman  split  the  OTC  market  into  four 
sectors  —  bulking,  stimulant,  softeners  and 
saline  preparations  —  and  put  the  stimulant 
sector  at  £6m  at  rsp  in  pharmacies. 

As  can  be  seen  from  the  table,  Senokot  is 
far  and  away  brand  leader.  Reckitt  & 
Colman  themselves  claim  a  26  per  cent 
volume,  37  per  cent  value  share  of  the 
stimulant  sector,  with  Nylax  second  with  16 
per  cent  volume  (10  per  cent  value).  It's  a 
position  the  company  are  determined  to 
keep. 

Senokot  goes  GSL 

Senokot  has  recently  been  repackaged  with 
a  "more  natural"  update  of  the  old  look  —  in 
full  colour.  It  is  now  on  the  General  Sale  List 
in  a  move  to  get  the  product  out  into  the  self- 
selection  areas  of  the  pharmacy.  Reckitt  & 
Colman  are  also  spending  £200,000  in 
advertising  in  the  women's  Press  over  the 
second  half  of  1985.  "Through  1983  and 
particularly  in  1984  the  company  decided  to 
develop  Senokot  as  a  consumer  brand,"  says 
David  Bishop,  product  manager.  "In  1984, 
out  of  total  sales  of  229  million  tablets,  192 
million  were  OTC .  And  the  37  million  tablets 
sold  on  prescription  were  almost  exclusively 
1,000  packs."  He  said  that  the  brand  had  58 
per  cent  of  all  pharmacist  recommendations 
in  1984,  with  bran  a  distant  second  with  13 
per  cent.  It  also  had  61  per  cent  of  assistant 
recommendations . 

Reckitt  &  Colman  are  planning  more 
advertising  for  next  year.  "We  would  intend 
to  be  the  largest  advertiser  in  this  category, 
building  on  our  campaign  this  year,"  says 
group  product  manager  David  Ellison  "We 
started  with  a  small  campaign  and  the  results 
are  coming  through.  We  will  also  be 
developing  support  in  the  pharmacy  as  the 
new  packs  come  through." 

He  sees  the  move  to  GSL  as  important 
for  the  brand.  "This  is  a  market  where 
people  self -select.  They  read  and  are 
knowledgeable  about  the  products.  To 
i  really  develop,  Senokot  has  to  be  on  the 
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counter  or  on  the  shelf.  I  think  we  will 
expand  the  market."  GSL  will  not  mean  a 
move  into  the  supermarket,  he  says.  "It  will 
allow  us  to  widen  the  display  and  actively 
promote,  but  Senokot  thrives  on  pharmacist 
recommendation  and  there  is  no  reason  to 
widen  the  distribution." 

Mr  Ellison  points  out  that  Senokot  is  not 
lost  to  the  prescription  market  altogether. 
"Our  price  matches  the  Drug  Tariif  and  we 
meet  the  standards  for  Senna  BP,"  he  said. 

Another  major  move  in  the  market  has 
been  the  repackaging  of  Dulcolax.  John 
Woodford,  Windsor  Pharmaceuticals 
director  of  consumer  products  and  public 
affairs,  explains  the  move.  "We  weren't  sure 
until  the  hst  finally  appeared  what  was  going 
to  happen.  The  options  were  that  Dulcolax 
would  remain  prescribable;  or  it  would  not 
and  neither  would  bisacodyl  (which  would 
have  been  best  for  us)  or,  thirdly,  what 
actually  happened.  To  some  extent  we  made 
plans  for  all  three  —  we  had  predesigned  the 
new  packaging,  which  was  carefully 
researched  among  consumers." 

One  problem  Windsor  did  have  was  in 
pricing  the  relaunched  Dulcolax.  "Owing  to 
the  Pharmaceutical  Price  Regulation 
Scheme,  the  brand  had,  over  some  years, 
become  less  and  less  profitable  and  by  the 
end  of  1984  was  only  marginally  so.  We 
needed  to  sharply  increase  the  price." 

Three  options 

At  the  time  of  the  introduction  of  the  list,  the 
company  had  three  options,  Mr  Woodford 
says.  Firstly  to  do  nothing  and  retire 
gracefully  from  the  market.  Secondly,  to 
increase  the  price  fairly  heavily  in 
increments  over  12  months,  or  thirdly  do  it 
all  in  one  go.  "We  chose  the  third,"  he  says. 

"Not  surprisingly  there  has  been  some 
consumer  resistance.  It  is  not  that  Dulcolax 
is  expensive,  but  that  it  was  extremely  cheap 
before.  It  is  still  very  competitive."  Mr 
Woodford  says  that  the  product  had  a  very 
good  OTC  base  anyway  at  around  50  per 
cent  of  its  sales. 

Windsor's  OTC  strategy  for  Dulcolax 
has  three  aims:  to  hang  on  to  those 
customers  who  have  always  used  Dulcolax 
—  Mr  Woodford  estimates  they  have 
retained  90  per  cent  despite  the  price 
increase;  to  bring  into  the  pharmacy  people 
who  would  have  gone  to  a  doctor  —  he 
points  out  that  Dulcolax  is  much  cheaper 
than  a  prescription,  and  to  take  share  from 
the  softer  parts  of  the  market.  "We  want  to  be 
quite  clearly  and  visibly  the  number  two  in 
the  market." 

A  £500,000  plus  spend  on  the  brand  is 
planned  for  next  year,  targetted  towards  the 
"up-to-65-year-olds".  Mr  Woodford  is 
pleased  with  the  results  of  this  year's 
campaign.  "We  have  carried  through  the 
price  increase  and  held  onto  our  market 
share.  There  are  signs  that  we  are  increasing 
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it.  And  we  have  had  a  good  response  to  the 
pack  and  advertisements."  The  new  pack 
design  was  also  carried  over  into  another  of 
Boehrmger's  blacklisted  products  now  in  the 
Windsor  stable  —  Laxoberal.  Mr  Woodford 
says  the  company  did  consider  appealing 
against  the  product's  omission  but  decided 
against  it.  It  is  planned  for  Laxoberal  to  be 
featured  in  forthcoming  advertisements  as 
an  addition  to  the  Dulcolax  "range"  of  tablets 
and  suppositories. 

Windsor's  "Healthy  eating  in  later  life" 
booklet  has  been  a  tremendous  success,  with 
requests  for  100,000  copies  from  groups  like 
Help  The  Aged  and  the  British  Rail  Pension 
Fund. 

Intercare  say  that  their  products  —  Ex- 
lax  chocolate,  Junior  Ex-lax,  Ex-lax  pills, 
Brooklax  and  Bonomint  —  have  all  shown  a 
steady  growth  of  between  10  per  cent  and  18 
per  cent  over  the  last  12  months.  They  too 
have  received  advertising  support  during 
1985,  and  the  company's  Graham  Wadey 
promises  their  "fairly  agressive"  advertising 
support  will  continue  next  year.  Ex-lax 
benefits  from  strong  consumer  loyalty,  he 
says,  with  users  introduced  to  it  as  children 
staying  with  it.  He  sees  the  trend  towards 


self-selection  with  the  more  discrete 
products  growing.  "Our  advertising  puts  the 
names  of  our  range  into  consumers'  minds, 
which  has  benefits  when  they  visit  the 
chemist  and  see  the  products  on  display." 

Sterling  Health  claim  a  9  per  cent  OTC 
share  for  their  two  established  brands  Mil- 
par  and  California  syrup  of  figs,  worth 
£0.4m  and  £0.3m  respectively.  The 
company  also  has  in  its  stable  Andrews  Liver 
Salts,  which  has  a  "saline"  laxative  function 
in  addition  to  its  role  for  stomach  upsets. 
Sterling  Health  says  that  13  per  cent  of  the 
brand  sales,  worth  in  total  £5. 6m,  is  for  its 
laxative  action. 

Free  leaflets 

The  company  also  have  a  range  of  free 
literature  for  customers,  including  a  leaflet 
on  children's  tummy  upsets  and  a  new,  free 
booklet  "Some  facts  that  are  easy  to  digest". 

Among  the  products  still  available  on 
prescription  as  well  as  OTC,  Dorbanex,  now 
covered  by  the  approved  name  co- 
danthramer,  "is  performing  well"  according 
to  product  manager  Richard  Sharpe.  "At  the 
moment,  although  its  OTC  market  is 
comparatively  small,  it  is  growing  rapidly." 


■ 

Andrew 


Andrews  —  13  per  cent  of  sales  for 
laxative  action 

Mr  Sharpe  puts  this  down  to  a  spin-off  from 
being  the  most  commonly  prescribed 
laxative.  And  two  new  OTC  packs,  100ml 
liquid  and  30  capsules,  are  both  priced  at 
less  than  the  prescription  charges. 

Sandoz  claim  a  20  per  cent  share  of  the 
lactulose  market  for  their  lactulose  solution 
BP  Sandoz.  "We  had  Gatinar  which  was  a 
brand  of  lactulose  very  much  at  the  bottom 
of  Sandoz'  list  of  products  with  1  per  cent  of 
the  lactulose  market,"  says  Mr  Dawson  of 
Sandoz.  But  the  white  list  only  specified 
lactulose  solution  BP,  hence  the  change  of 
name.  If  we  had  left  it  as  Gatinar  very  few 
chemists  would  have  been  supplying  it.  The 
move  seems  to  have  worked  quite  well." 
Sandoz  have  so  far  left  any  promotional, 
activity  to  wholesalers,  but  are  considering 
using  their  representative  sales  force  for 
future  promotion  to  pharmacists. 
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•  An  ideal  family  laxative  for  more  than 
three  decades 

•  Effective  yet  gentle,  prepared  from  natural 
senna  plant  ingredients 

•  New  packaging  to  emphasise  the  natural 
origin  of  the  product 

Reckitt  &  Colnian  Pharmaceutical  Division,  Hull 
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Who  are 

the  users? 

Laxative  users  show  a  strong  bias  towards 
women,  the  elderly  (45-plus)  and  the 
lower  socio-economic  groups.  There  is  also 
a  bias  towards  Scotland  and  the  North. 

Around  a  quarter  of  all  people  in  Britain 
over  the  age  of  15  admit  to  using  a  laxative  at 
least  once  a  m6nth,  with  around  5  per  cent 
using  them  at  least  once  a  week.  Of  these 
heavy  users,  around  two-thirds  are  women. 
Looking  at  the  elderly,  one  in  five  over  the 
age  of  65  admits  taking  a  laxative  at  least 

Brand  shares  in  total  market  1 984  ~ 

Non  -prescription 


OTC  share 

sales 

% 

(before  list) 

Senokot 

22 

85 

Nylax 

7 

100 

Mil-par 

6 

100 

Ex-lax 

6 

100 

Dulcolax 

5 

66 

Dorbanex 

5 

8.5 

Alophen 

4 

100 

Source:  Windsor  Pharmaceuticals. 


once  a  month.  In  the  55  to  64  age  group  the 
figure  is  around  one  in  six.  By  contrast,  in 
the  25  to  34  age  group  usership  is  around 
one  in  12. 

Other  groups  of  users  include  summers, 


who  can  become  constipated  very  easily  on 
some  diets,  and  pregnant  women,  because 
of  the  tendency  to  take  constipating  iron 
supplements  and  the  extra  difficulties  of 
bowel  motility  under  the  weight  of  a  baby. 
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•  The  first  choice  for  pharmacy 
recommendation* 

•  National  advertising  support  in  the 
leading  mass  circulation  women's  magazines 

•  Undisputed  brand  leadership  in  the 
OTC  Laxative  Market 

*Reference:  Independent  Survey  of  Pharmacists 
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Available  from  wholesalers  in  pack  sizes  of 300ml  and  1  litre. 

To  request  a  visit  from  the  Sandoz  representative  ring  Carol  Phillips  on  01-890  1366  ext.  256. 
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Further  information  is  available  from:  Sandoz  Pharmaceuticals,  A  division  of  Sandoz  Products  Limited, 
Sandoz  House,  98  The  Centre,  Feltham,  Middlesex  TW13  4EP 


I COUNTERPRESCRIBING 


Advice  still  needed 
despite  better  diet 


With  greater  awareness  of  the 
value  of  a  proper  diet  on 
normal  bowel  function,  it  is 
tempting  to  predict  that  the 
role  of  laxative  agents  in 
clinical  practice  will  be  a 
diminishing  one.  However, 
while  the  prediction  may  well 
turn  out  to  be  valid,  a  number 
of  factors  militate  against  it. 


Except  for  high  fibre  breads, 
manufacturers  are  still  unable  to  produce 
high  fibre  foods  at  a  price  which 
competes  against  traditional  low  fibre 
products.  For  the  majority  of  people,  as  a 
result  of  conditioning  or  otherwise,  the 
most  tempting  foods  are  still  the  low 
residue  products.  In  addition,  a  small 
group  of  individuals  are  finding  new 
applications  for  laxative  agents  in  the  form 
of  purging  after  binge  eating.  The 
pharmacist  will,  for  a  long  time  to  come, 
still  be  required  to  advise  on  the  most 
rational  choice  of  laxative. 

Because  laxative  agents  have  a  long 
history  of  use,  it  is  often  assumed  that 
there  is  little  new  on  them.  This  is  far  from 
being  the  case.  Much  recent  information 
has  emerged  not  only  on  their  mode  of 
action  but  also  on  relevant  gut  physiology. 
This  article  attempts  to  highlight  some  of 
these  developments. 

Physiology 

The  cholinergic  and  noradrenergic 
innervation  of  the  intestine  is  well  known.  All 
pharmacists  are,  for  example,  aware  of  the 
inhibitory  effects  of  anticholinergic  drugs 
such  as  atropine  on  intestinal  motility.  Less 
well  known  is  the  existence  of  serotonergic 
and  peptidergic  neurons.  Among  the  latter 
are  receptors  responsive  to  opiates.  These 
receptors  may  well  explain  the  constipating 
and  anti-diarrhoeal  effects  of  opiate  drugs 
including  morphine  and  codeine. 

In  addition  to  being  responsive  to  central 
nerve  impulses  and  the  numerous 
neurotransmitters  and  intestinal  hormones, 
intestinal  muscle  also  demonstrates 
spontaneous  rythmic  activity  —  the  close 
packing  of  the  individual  muscle  fibres 
facilitates  propagation  of  electrical  signals. 
Any  lack  of  synchronisation  or  malfunction 
in  these  control  mechanisms  will  therefore 
manifest  itself  as  gut  disturbance  although 
significant  compensatory  mechanisms  exist. 


Laxative  agents 


There  is  now  general  agreement  that  the 
most  satisfactory  means  of  managing 
constipation  is  by  increasing  fibre  intake. 
This  leads  to  increased  faecal  mass  and  more 
spontaneous  and  less  strenuous  defaecation. 

The  increased  faecal  mass  was  for  a  long 
time  thought  to  be  solely  due  to  indigestible 
lignified  components  of  the  plant  materials 
ingested.  More  recent  evidence  suggests 


that  digestible  plant  materials  may  also  be 
highly  effective  at  increasing  faecal  mass  by 
acting  as  stimulants  of  bacterial  growth. 

Normal  faecal  bacteria  make  up  over  50 
per  cent  of  faecal  weight  and  water 
contributes  a  further  25  per  cent.  While  the 
in  vitro  water-holding  capacity  of  the  fibres 
used  for  the  treatment  and  prevention  of 
constipation  has  some  bearing  on  their  in 
vivo  performance,  a  direct  relationship 
between  the  two  must  not  be  assumed. 
Pulses,  for  example,  are  a  good  source  of 
faecal  residue  but  do  not  in  general  possess 
any  impressive  water-holding  capacities. 

Increasing  fibre  intake  does  not  usually 
lead  to  perceptibly  increased  faecal  mass 
until  a  few  days  after  initiating  treatment. 
This  further  supports  the  theory  that  fibre 
usually  works  as  a  laxative  agent  by 
stimulating  intestinal  bacterial  growth. 

Bisacodyl  and  sodium  picosulphate: 
These  compounds  are  structurally  closely 
related,  and  following  oral  administration 
are  in  fact  metabolised  to  the  same  active 
entity  by  colonic  microflora.  With  bisacodyl, 
an  ester  function  is  also  labile  to  mucosal 
esterases.  The  metabolic  step  may  explain 
the  approximate  twelve-hour  delay  before 
onset  of  activity  following  oral  ingestion  of 
the  drug.  However,  even  with  laxative  agents 
not  dependent  on  metabolic  activation,  lag 
times  of  similar  magnitude  are  not  unusual, 
probably  as  a  result  of  the  wide  variability  m 
gastrointestinal  transits.  Both  agents  are 
effective  but  generally  regarded  as  harsher 
than  the  sennosides. 

The  mechanism  of  action  of  the  two 
compounds  are  therefore  similar.  Bisacodyl 
exerts  wide-ranging  activities.  Applied 
rectally  the  drug  elicits  catharsis,  an  effect 
which  can  be  inhibited  by  prior  application 
of  a  local  anaesthetic  agent.  For  this  reason, 
bisacodyl  has  also  been  referred  to  as  a 
contact  laxative. 

Following  oral  administration,  net  fluid 
accumulation  is  observed  in  the  intestinal 
lumen.  Glucose  absorption  and  Sodium- 
potassium  adenosine  triphosphatase  activity 
are  impaired  and  cellular  damage  is 
observed.  Bisacodyl  and  sodium 
picosulphate  should  therefore  preferably  be 
reserved  for  the  more  occasional  use. 

Phenolphthalein  is  one  of  the  most 
common  components' of  laxative  products. 
The  drug  is  often  grouped  together  with 
bisacodyl  and  sodium  picosulphate  under 
the  broad  classification  of  phenyl  methane 
laxatives.  It  is  available  as  a  white  powder 
and  as  a  less  pure  yellow  variety  which  may 
contain  up  to  5  per  cent  of  related  phenolic 
compounds  —  there  is  no  demonstrable 
difference  in  their  potencies  as  laxatives. 

Phenolphthalein  is  thought  to  exert  its 
laxative  effect  by  inhibiting  sodium- 
potassium  adenosine  triphosphatase  and  by 
inhibiting  ion  transport  across  the  intestinal 
lumen.  Some  individuals  are  hypersensitive 
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to  phenolphthalein  and  may  develop 
cutaneous  rashes. 

Lactulose:  The  use  of  agents  which  are 
non-absorbable  and  which  break  down  into 
osmotically-active  agents  in  the  colon  is  an 
attractive  way  of  managing  constipation. 
Although  generally  this  approach  is  safe,  the 
use  of  osmotically  active  agents  or  agents 
which  are  broken  down  into  osmotically- 
active  compounds  (eg  lactulose)  should  be 
monitored  during  long-term  use  —  as  is 
often  the  case  in  the  geriatric  population. 
The  osmotic  activity  may  lead  to  a  net  loss  of 
water  without  equivalent  loss  of  sodium  ions. 
Hypernatraemia  may  therefore  follow. 

Lactulose  serves  as  a  substrate  for 
disaccharidases.  In  patients  with  lactose 
intolerance,  lactulose  will  therefore  present 
an  additional  unnecessary  load  and  should 
preferably  be  avoided. 

Castor  oil  is  now  out-dated  although 
most  pharmacies  still  have  it  in  stock  for  the 
occasional  fan.  It  is  mentioned  here 
because,  interestingly,  recent  information 
indicates  that  the  oil  and  its  breakdown 
product  ricinoleic  acid  probably  act  by 
stimuating  intestinal  prostaglandin 
synthesis,  acting  as  exogenous  substrates  in 
the  synthetic  pathway. 

The  cramping  effect  of  the  oil  in 
susceptible  individuals  has  led  to  the 
recommendation  that  it  should  not  be  used 
during  pregnancy  and  menstruation. 

Sennosides  and  danthon:  The 
sennosides  are  the  active  components  of 
several  vegetable  laxatives  (senna,  cascara). 
However,  only  senna  preparations  are  used 
in  any  significant  amount  at  the  moment. 
The  synthetic  analogue  danthron  is  also  used 
in  large  quantities  in  the  form  of  Dorbanex. 
Senna  may  also  masquerade  as  syrup  of  figs. 

The  main  difference  between  the 
sennosides  and  danthron  is  that  the  former 
are  glycosides  while  the  latter  is  an  aglycon. 
Both  danthron  and  the  sennosides  probably 
act  in  the  same  way  as  described  above  for 
phenolphthalein.  The  suggestion  that  the 
sennosides  are  more  physiological  than  most 
laxatives  is  therefore  questionable. 

The  sennosides  are  less  well  absorbed  in 
the  small  intestine  than  danthron  and  this 
may  lead  to  a  more  colon-specific  and 
therefore  more  desirable  activity  profile. 
Following  transport  to  the  colon  sennosides 
are  broken  down  by  bacterial  enzymes  to  the 
active  aglycones. 

Docusate  sodium  is  present  in  a  number 
of  products.  The  original  proposal  that 
surface  active  agents  act  as  laxatives  by 
physically  lubricating  the  intestine  and  its 
contents  is  now  known  to  be  too  simplistic. 

Docusate  sodium  and  most  other 
surfactant  laxatives  probably  work  by  a 
combination  of  effects.  It  produces  intra- 
luminal accumulation  of  water  and 
stimulates  adenylate  cyclase.  One  worrying 
aspect  is  possible  long  term  effects.  In  vitro 


studies  show  that  it  has  marked  effects  on 
drug  absorption  and  may  be  cytotoxic  to 
intestinal  cells. 

Laxatives  use 

Some  individuals  believe  that  catharsis  will 
lead  to  a  net  loss  of  calorie  absorption  and 
therefore  weight  loss.  This  does  not  happen, 
because  although  a  net  loss  of 
micronutrients  is  observed  because  of 
increased  fluid  loss,  most  of  the  calorie-rich 
ingredients  are  absorbed  in  the  small 
intestine  away  from  the  site  of  action  of  the 
laxative  agents.  Laxative  ingestion  is  not  a 
rational  approach  to  weight  control. 

In  the  elderly:  Constipation  appears  to 
be  more  prevalent  among  the  elderly, 
probably  due  to  a  number  of  factors, 
including  a  lower  intake  of  food  and 
therefore  fibre,  and  a  decrease  in  mucosal 
secretions  due  to  the  normal  ageing  process. 
Elderly  patients  may  also  be  more 
preoccupied  with  ensuring  regular  motions 
than  younger  individuals.  Irrespective  of 
whether  the  need  for  laxatives  is  real  or 
imaginary,  there  is  general  agreement  that 
on  average  the  elderly  are  better  consumers 
of  laxatives  than  the  young . 

Because  the  adequacy  of  the  nutritional 
values  of  the  diet  in  many  elderly  patients 
may  be  precarious,  it  is  important  for  the 
pharmacist  to  ensure  that  continual  use  of 
laxatives  does  not  lead  to  malnutrition, 
particularly  of  vitamins  and  minerals. 

Fortunately  the  use  of  mineral  oils  which 
tended  to  lead  to  oil-soluble  vitamin 
imbalance  is  no  longer  common. 

During  pregnancy  and  lactation: 
Constipation  is  common  during  pregnancy. 
Loss  of  muscle  tone  leading  to  decreased 
peristalsis  is  probably  the  cause. 
Biochemically,  this  has  been  attributed  to 
inhibition  of  plasma  motilin. 

The  wisdom  of  minimising  exposure  to 
drugs  during  pregnancy  is  now  widely 
accepted.  Drastic  laxative  agents  should 
obviously  be  avoided  and  the  use  of  a  bulk 
laxative  is  generally  preferred.  The 
sennosides  are  also  commonly  used  during 
pregnancy  without  ill-effects. 

Danthron  may  be  excreted  in  breast  milk 
in  sufficient  doses  to  affect  the  baby.  The 
sennosides  do  not  appear  to  share  this 
property. 

Conclusions  

While  there  is  a  need  for  laxative  agents  they 
are  still  probably  overused.  Generally  they 
are  effective  and  safe  for  occasional  use. 
Problems  arise  as  a  result  of  long-term  use 
for  which  there  is  little  justification.  The 
renaissance  of  the  high  fibre  diet  has  made  a 
useful  contribution  to  better  education  in  this 
aspect  of  health  care,  but  advice  is  still 
needed  by  patients. 


This  is  one  of  a  series  of  'pull  out  and 
keep"  articles  on  OTC  topics  by  Professor 
Alain  Li  Wan  Po,  professor  of 
pharmaceutics.  The  Queen's  University  of 
Belfast. 
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'MARKETING  MEMO 


The  limited  list  has  prompted  renewed, 
ethical  industry  focus  on  over-the- 
counter  operations.  "Going  GTC"  has 
become  a  fashionable  option.  To  such 
companies,  it  seems  logical,  if  not  a 
necessity,  to  seek  new  revenue  sources  to 
offset  losses  in  the  prescription  market.  In 
this,  they  are  being  actively  encouraged  by 
those  who  service  the  industry.  A  lot  of 
advice  is  being  handed  out,  but  how  realistic 
is  it? 

One  feels  that  much  of  it  is  based  on 
piety  rather  than  hard-headed  calculation. 
The  very  term  OTC  can  be  suspect.  As  a 
general  description  it  serves  a  purpose. 
However,  it  easily  becomes  a  catch-aU 
which  can  obscure  essential  truths. 

What  OTC  really  means  is  selling  to  the 
consumer.  It  represents  a  fundamental 
change  in  orientation.  It  necessitates 
identifying  and  meeting  consumer  wants.  It 
involves  understanding  mass  market 
dynamics.  It  calls  for  the  application  of 
consumer  marketing  techniques.  Ethical 
companies  who  consider  OTC  operations 
should  ask  themselves  if  they  are  really 
serious  in  their  intentions.  Have  they  fuhy 
taken  aboard  the  implications? 

The  necessary  experience 

Do  they  also  employ  people  with  the 
necessary  experience?  Agencies  likewise, 
with  both  the  right  people  and  the 
resources?  The  answer  in  many  cases  is 
almost  certainly  no.  The  available  talent  is 
limited.  Even  established  OTC  brands  have 
been  mishandled  through  failure  to  observe 
the  rules  of  home  medicine  marketing, 
where  consumer  expertise  must  be 
harnessed  to  the  psyche  of  self-medication. 

In  the  past,  OTC  for  many  ethical 
companies  very  often  meant  no  more  than 
icing  on  the  prescription  cake,  achieved  by 
special  retail  bonussing  and  the  provision  of 
(tasteful)  display  material.  Such  an 
approach  still  exists,  subliminally  if  not 
literally.  When  it  does,  it  can  too  readily  lead 
to  the  assumption  that  OTC  sales  are 
achievable  on  the  cheap. 

This  is  pie  in  the  sky.  Serious  consumer 
marketing  needs  the  creation  of  primary 
consumer  demand.  While  pharmacy 
support  is  of  critical  importance,  the  onus  for 
stimulating  volume  demand  is  on  the 
manufacturer.  And  there  is  only  one  way  to 
achieve  it:  consumer  advertising. 

It  is  here  that  reality  intervenes. 
Examination  of  competitive  advertising 
expenditures  will  quickly  dispel  the  notion  of 
easy  options.  In  1984,  £12m  was  spent  on 
advertising  analgesics  alone! 

Competition  in  all  OTC  markets  is 
severe.  For  new  products,  the  entry  problem 
is  exacerbated  by  the  conservative  nature  of 
these  markets.  Brand  loyalties  are  high  — 
analgesic  users  can  stay  with  the  same  brand 
for  ten  years  or  more.  The  basic  consumer 


Going  OTC 
-  fad  or 
for  real? 


"Going  OTC"  has  become  a 
fashionable  option.  Mr  Eric 
McGregor,  marketing 
manager  of  International 
Chemical  Company  from 
1970-82,  looks  at  what  is 
involved,  and,  in  the  light  of 
the  limited  list,  whether 
ethical  companies  moving 
products  Into  the  am<a  can 
handle  the  concept. 

criterion  is:  does  my  existing  product  work? 
If  it  does,  the  incentive  to  change  brands  is 
not  pressing.  Experience  has  shown  that  it 
takes  time  and  money  to  convert  the 
consumer  to  new  brands. 

For  prescription  brands  which  have 
already  achieved  sizeable  OTC  sales  (and 
the  establishment  of  a  consumer  franchise), 
the  task  is  much  easier.  Such  brands  have  an 
advantage  by  virtue  of  the  medical  cachet 
which  doctor  prescribing  and  endorsement 
have  created  for  them.  Studies  of  major 
OTC  brands  will  show  that  those  which  were 
initiated  ethically  have  an  ideal  foundation 
for  stability  and  growth. 

It  is  axiomatic  that  marketing  action 
should  be  preceded  by  research.  For 
projected  large-scale  operations  such  study 
should  not  be  confined  to  the  present  and 
recent  past.  Analysis  of  sales,  market  shares 
and  advertising  expenditures  over  the  past 
decade  is  warranted.  Indices  established  on 
this  basis,  studied  in  relation  to  pricing,  the 
retail  price  index  and  media  cost  trends  will 
go  a  long  way  towards  pin-pointing  the 
strengths  and  weaknesses  of  major  brands. 
These  studies  might  well  be  re-inforced  by 
field  research  to  amplify  consumer 
awareness  and  attitudes.  Reference  should 
also  be  made  to  areas  where  legislation  may 


have  affected  the  issues. 

Hard  information,  rather  than  broad 
generalisations,  is  the  only  valid  way  of 
creating  the  right  framework  for  successful 
OTC  development.  For  there  are 
opportunities  for  those  ethical  companies 
who  really  do  their  homework. 

Be  wary,  however,  of  the  unintiated  who 
believe  that  all  can  be  revealed  by  extensive 
consumer  surveys.  This  route  is  so  often  the 
refuge  of  advertising  agencies  who  seek  to 
rectify  their  own  ignorance  of  these  markets 
at  the  expense  of  the  client.  In  the  end,  the 
only  things  that  such  surveys  really  indicate 
is  the  need  for  still  more  surveys! 

Obviously,  consumer  research  is 
necessary  (as  is  all-stage  testing  of 
advertising  communications)  but  it  should 
always  be  to  meet  specific  data- 
requirements,  and  not  undertaken  in  the 
hope  of  exposing  opportunities  which  no 
one  else  has  thought  of.  

Are  ethical  products  better 

What  about  products  themselves?  There  is 
more  than  a  residual  belief  among  ethical 
companies  that  their  products  are  in  some 
way  superior  to  those  produced  by  the  OTC 
industry.  Per  se,  this  is  not  true.  OTC 
industry  products  are  well  formulated  and 
presented.  Quality  control  is  high  —  a 
consumer  requirement  no  less  than  a 
legislative  necessity. 

Home  medicines,  by  definition,  are 
centred  on  the  symptomatic  relief  of  seli- 
limiting  minor  ailments.  Even  where  ethical 
products  do  possess  apparent  formulation 
advantages  over  their  OTC  counterparts, 
comparative  product  performance  is 
notoriously  difficult  to  measure.  So  it  is 
unlikely  that  superiority  claims  could  be 
validated  for  most  ethical  products,  quite 
apart  from  the  advertising  constraints  which 
are  imposed  in  this  area.  Dramatic 
breakthroughs,  either  in  claims  or 
formulation,  are  scarcely  compatible  with 
the  preservation  of  OTC  status. 

This  is  not  to  deny  the  validity  of  product 
innovation.  In  OTC  markets  it  is,  in  fact,  one 
of  the  keys  to  future  market  expansion. 
Legislative  uncertainty  inhibited  such 
development  in  the  1970s.  So  there  has  been 
much  catching  up  to  do.  The  scope  for 
further  development  is  a  particular 
opportunity  for  ethical  companies,  given 
their  research  and  development  orientation. 

However,  in  the  light  of  formulation  and 
indication  constraints  on  home  medicines, 
probably  the  most  significant  potential  (at 
least  until  there  is  a  freeing  of  prescription 
products  for  OTC  sale)  lies  in  presentation 
rather  than  formulation  advances. 
Developments  in  the  analgesic  market,  such 
as  capsules  and  Solmin,  indicate  the 
concept  of  convenience  can  be  extended 
from  foods  to  medicines  while  utilising 
traditional  and  proven  formulae. 
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Community  pharmacy 
Australian  style 


On  a  recent  visit  to  Australia  I  wanted  to 
look  at  a  State  where  a  limited  list 
system  was  working,  where  there  were  large 
rural  areas  and  where  pharmacy  had  grown 
up  under  a  similar  system  to  that  of  the  UK.  I 
wanted  to  see  what  changes  had  occurred 
and  whether  we  could  learn  from  them. 

The  limited  list  -  the 
Australian  experience 

One  of  my  chief  interests  in  looking  at 
pharmacy  in  Australia  was  to  see  how  a 
limited  list  system  works  in  practice. 

The  Pharmaceutical  Benefits  Advisory 
Committee  draws  up  a  list  of  some  650  drugs 
and  300  ingredients,  and  only  those  drugs 
can  be  dispensed  by  a  pharmacist  on  an 
NHS  prescription.  Few  compound  drugs  are 
included  —  neither  are  oral  mucolytics  or 
homoeopathic  remedies. 

Certain  drugs,  eg  atenolol,  can  only  be 
dispensed  if  marked  "SP"  (specified 
purpose)  by  the  prescriber  —  this  meaning 
it  is  only  being  used  for  the  purpose 
indicated  for  it.  Other  products  such  as 
cimetedine  or  cephalexin  can  only  be 
prescribed  accompanied  by  an  authori- 
sation from  the  director  of  health  for  that 
particular  drug  for  that  patient.  A  small 
number  of  drugs  are  available  only  to 
quadraplegics  or  paraplegics  or  those  with 
ostomies. 

Proprietories  are  generally  dispensed 
although  the  price  the  pharmacist  is  paid  is 
that  listed  in  the  Benefits  Book  —  so  for 
pholcodine  linctus  any  of  nine  different 
proprietories  could  be  dispensed,  but  the 
same  price  would  apply. 

Not  only  does  the  Benefits  Book  limit  the 
range  of  drugs  that  can  be  dispensed,  but  it 
also  specifies  the  maximum  amount 
prescribable  (for  paracetomol  it  is  50  tablets, 
Pholcodine  lOOmls,  frusemide  50, 
nitrazepam  25  and  so  on).  For  most  drugs  the 
doctor  can  indicate  a  number  of  repeats  —  if 
he  does  this  the  pharmacists  can  issue  a 
repeat  prescription.  (So  with  frusemide  the 
doctor  would  prescribe  50  and  indicate  it 
can  be  repeated  twice  —  the  pharmacist 
then  issues  repeat  scripts). 

Most  pharmacists  I  met  seemed 
reasonably  happy  with  this  system.  It  does 
enable  them  to  maintain  a  reasonable  stock 
level  and  encourages  unit  pack  dispensing. 

Patients  pay  a  $5  prescription  charge 
(nearly  £3).  Pensioners,  however,  are  exempt 
and  those  on  low  incomes  or  unemployed 
can  obtain  a  means  tested  concession,  in 


David  Coleman.  FPS,  a  Norfolk 
proprietor  pharmacist  and  vice 
chairman  of  the  Pharma- 
ceutical Services  Negotiating 
Committee,  has  recently 
returned  from  a  trip  down 
under.  Here  he  observes  how 
/Australians  cope  with  a  limited 
list,  the  rurality  issue  and  other 
problems.   
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David  Coleman,  back  from  New  South 
Wales  and  Queensland. 


which  case  they  pay  only  $2.  Patients  do 
therefore  pay  a  fairly  high  proportion  of  the 
cost.  However,  the  cost  is  held  down  by  the 
benefit  scheme  and  the  quantities 
prescribed.  Pharmacists  receive  a  25  per 
cent  on-cost  and  $2.30  fee. 

Outside  the  Health  Scheme  there  are 
privately  funded  schemes  (like  BUPA)  and 
many  patients  subscribe  to  these. 

A  difficulty  arises  when  a  prescription  is 
received  for  a  drug  on  the  Benefit  Scheme 
which  costs  less  than  $5.  The  Government 
tells  the  pharmacist  to  treat  it  as  a  private 
prescription.  Private  dispensing  rates  tend  to 
be  higher  than  for  the  Health  Scheme  —  the 
pharmacist  may  ask  for,  say,  $6. 

Another  facet  of  the  limited  list  is  a 
doctor's  bag  allowance.  This  has 
implications  for  out  of  hours  service  and 
rural  area  consultations.  Every  month  a 
doctor  is  able  to  requisition  a  list  of  items 
from  his  local  pharmacy  which  the  Health 


Scheme  will  pay  for.  The  list  consists  almost 
entirely  of  injections  and  with  a  maximum  of 
five  per  month  includes  adrenaline, 
frusemide,  promezathine,  pethidine  etc.  The 
pharmacist  is  responsible  for  ensuring  these 
drugs  are  available. 

Areas  of  low  population 

Australia  is  a  vast  country  —  bigger  than  all 
Europe  yet  with  a  population  less  than  one 
third  of  that  of  the  UK.  Clearly  many  people 
live  in  remote  areas,  and  I  wanted  to  see  how 
pharmacies  had  overcome  these  problems. 

Doctors'  surgeries  tend  to  be 
concentrated  in  the  small  towns  of  about 
3,000  population.  Outside  of  these  there  are 
unlikely  to  be  hamlets  big  enough  to  warrant 
surgeries.  Branch  surgeries  seem  rare,  and 
home  visits  very  rare,  so  patients  come  into 
the  towns  (which  may  also  have  a  cottage 
hospital)  to  see  their  doctors.  Many  doctors 
have  consulting  hours  of  eight  or  nine  hours 
a  day,  six  days  a  week  and  perhaps  two 
hours  on  Sundays. 

Virtually  all  prescriptions  are  written  at 
the  surgery  (or,  if  repeats,  at  the  pharmacy) 
and  dispensed  at  the  pharmacy  often  only  a 
few  doors  away.  Often  there  will  be  two 
pharmacies  in  a  town  of  3,000  because  that 
town  serves  a  radius  of  30  miles. 

In  the  whole  of  Australia  only  72  doctors 
dispense.  If  a  doctor  does  want  to  dispense 
he  has  to  get  permission  from  the  Pharmacy 
Board,  which  may  either  grant  it,  refuse  it  or 
partially  grant  it.  A  doctor  who  does 
dispense  receives  only  half  the  fees  a 
pharmacist  would  .  In  general  a  doctor  will 
not  get  permission  to  dispense  if  he  practices 
within  50km  of  a  pharmacy. 

One  case  I  saw  was  of  a  doctor  applying 
to  dispense  40km  from  his  nearest  pharmacy 
in  Northern  Queensland.  It  was  decided  that 
he  should  be  permitted  to  dispense  but  only 
for  acute  cases  —  chronic  cases  would 
continue  to  receive  medication  from  the 
pharmacy.  In  another  case  a  doctor  in  a 
remote  area  was  given  permission  to 
dispense.  However,  it  was  found  that  he  was 
not  in  fact  undertaking  the  dispensing  —  he 
employed  a  receptionist  to  do  it.  His  license 
to  dispense  has  been  removed. 

The  result  of  this  is  a  close  working 
relationship  between  rural  doctors  and 
pharmacists,  the  pharmacists  arranging 
where  necessary  delivery  of  medicines  and 
providing  a  full  service  throughout  the 
week.  Although  there  is  no  formal  rota 
service  local  pharmacists  arrange  between 
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themselves  to  provide  full  cover. 

Competition  between  individual  doctors 
is  real  as  is  competition  between  local 
pharmacists.  I  asked  one  pharmacist  if  there 
was  a  formal  "urgent"  system.  He  replied 
that  if  a  doctor  indicated  that  a  prescription 
was  urgent  then  he  would  be  very  foolish  not 
to  dispense  it  if  he  wished  to  retain  the 
patient's  loyalty.  Pharmacists  can  charge  an 
extra  $2  fee  for  dispensing  an  urgent  script. 

There  seemed  to  me  an  indication  of  a 
greater  degree  of  cross-referal  between 
various  specialities.  One  11  storey  block  I 
visited  contained  the  leading  medical  and 
dental  practitioners  in  the  State.  Some 
hundred  professionals  from  pathology  to 
midwifery  practiced  from  the  building  and  it 
was  significant  that  the  pharmacy 
maintained  the  necessary  drug  stock. 

Rational  location 

How  is  rational  location  viewed  in  Australia? 
It  is  necessary  to  look  at  the  background. 
Firstly  there  is  about  one  pharmacy  for  every 
2,900  people,  ie  about  50  per  cent  more 
pharmacies  per  head  of  population  than  in 
the  UK,  but,  secondly,  there  are  no  chains  of 
pharmacies  (except  one  chain  of  42  — 
others  are  banned)  and  no  very  large 
pharmacies.  Moreover  doctors  are  fiercely 


in  competition  with  each  other,  providing 
long  consultation  hours  and  positioning  their 
surgeries  to  maximise  patient  flow  (a  patient 
does  not  register  exclusively  with  one 
doctor).  There  are  few  large  groups  of 
doctors  and  the  result  is  that  the  independent 
contractor  finds  there  is  little  need  for 
rational  location. 


Brisbane  —  vitamin  sales  advertised  by 
loudspeakers  on  the  pavement. 


However,  I  spoke  to  some  pharmacists  in 
Sydney  who  clearly  felt  that  there  were  areas 
that  had  too  many  pharmacies,  leading  to 
diversification  and  cut  price  dispensing.  In 
Brisbane  I  watched  one  pharmacist  with  a 
microphone  on  the  pavement  drawing 
shoppers'  attention  to  cut  price  vitamins. 

On  moving  out  of  the  main  cities  a 
different  pattern  emerged.  East  of  the 
dividing  range  there  were  still  a  number  of 
pharmacies  per  town  but  co-operation  was 
obvious  —  West  of  the  range  I  saw  some  very 
attractive  pharmacies,  highly  professional 
and  clearly  well  thought  of  locally  (the  cost 
of  visiting  a  doctor  can  lead  to  more 
pharmacy  consultations). 

Further  West  I  understand  there  are 
some  excellent  pharmacies  with  the 
pharmacists  earning  very  high  salaries. 
However,  those  businesses  are  difficult  to  sell 
and  cannot  attract  second  pharmacists  and 
locums  because  of  the  500  mile  plus  trip  to 
the  nearest  large  cities.  All  in  all  then,  there 
did  seem  to  be  a  good  distribution  of 
pharmacies,  and,  so  long  as  amalgamation 
of  medical  practices  does  not  occur,  there 
would  appear  to  be  no  further  incentives  to 
rational  distribution. 

As  a  side  issue  I  was  told  that  a  panel  had 
fixed  remuneration  for  pharmacists  for  the 
last  few  years  without  direct  government/ 
professional  negotiations.  Most  pharmacists 
were  pleased  to  see  the  issue  out  of  the 
political  arena  —  others  felt  that  they  were 
merely  getting  indexation  and  saw  little  hope 
of  progress. 


In  conclusion... 


A  limited  list  system  can  work  —  there  is 
little  evidence  that  anyone  suffers  clinically. 
Pharmacists  were  not  unhappy  to  see  private 
health  insurance  schemes  flourish  to  enable 
patients  to  obtain  non-limited  list  items. 
Incidentally  for  a  few  drugs  —  such  as 
antihistamines  —  the  private  insurance 
schemes  will  accept  pharmacist-written 
prescriptions.  The  prices  paid  within  the 
NHS  appear  to  yield  a  higher  percentage 
but  because  of  the  sgueeze  the  Government 
can  employ  in  drawing  up  the  list,  drug  costs 
appear  low.  OTC  medicine  prices  were 
generally  higher. 

Even  in  a  vast  country  like  Australia 
pharmacy  has  shown  the  ability  to  cope  with 
rural  areas,  dispensing  by  doctors  being 
neither  necessary  or  apparent. 

A  repeat  prescription  system  can  work  to 
the  benefit  of  doctor,  pharmacist,  patient 
and  State.  A  limitation  of  numbers  of  tablets 
supplied  can  likewise  work. 

This  report  was  made  possible  with  the 
help  of  the  president  and  officers  of  the 
Pharmacy  Guild  of  Australia,  and  their 
counterparts  in  New  South  Wales  and 
Queensland.  I  extend  my  thanks  to  them  and 
to  all  the  individual  pharmacists  I  met. 
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LETTERS 


A  reminder  of 
who  does  what 

I  was  rather  surprised  to  read  that  the 
British  Pharmacists  Association  is 
"seriously  considering"  calling  for  a 
special  general  meeting  of  the 
Pharmaceutical  Society  on  the  contract. 

May  I  remind  the  members  of  BPA  that 
the  role  of  the  Society  is  to  enforce  the  laws 
controlling  the  conduct  of  pharmacy  and 
sale  of  medicine,  together  with 
safeguarding  the  public  with  respect  to  the 
dispensing  and  distributing  of  medicines 
and  the  regulation  and  promotion  of  the 
profession  of  pharmacy. 

The  main  functions  of  the 
Pharmaceutical  Services  Negotiating 
Committee  are  to  represent  the  interests  of 
pharmacy  contractors  in  relation  to  the 
NHS.  It  negotiates  with  DHSS  on 
remuneration  matters,  terms  of  service  and 
general  provision  of  pharmaceutical 
services.  PSNC  has  negotiated  a  "new 
contract"  and  not  PSGB.  Therefore,  if  the 
BPA  is  "seriously  considering"  calling  a 
special  meeting,  then  their  energies  would 
be  better  placed  if  they  were  to  call  a 
special  conference  of  PSNC.  This  can  be 
called  at  the  request  of  not  less  than  25 
LPCs  to  discuss  the  specific  issues. 
Ashwin  Tanna 
Member  of  Council, 
London  SE22 


Filling  the  gap 

With  reference  to  the  controversy  over  Gx 
"generics"  —  or  should  we  coin  a  new 
class  "Proprio-generics:" 

The  marketing  manager  of  the 
manufacturing  company  claims  to  have 
"identified  a  gap  in  the  market  which 
needs  to  be  filled."  Maybe  he  is  correct  and 
maybe  not.  However,  the  necessity  for 
such  a  range  is  based  on  the  theory  that 
patients  and  GPs  are  being  confused  by 
the  various  colourings  and  markings  on 
the  currently  available  generics  being 
prescribed  and  dispensed. 

I  doubt  if  the  problem  is  as  great  as  the 
company  concerned  would  have  us 
believe  as  most  community  pharmacists 
are  quite  capable  of  explaining  the 
position  and  allaying  patients'  fears.  After 
all,  that  is  one  of  our  functions. 

Nevertheless,  the  so  called  "gap"  could 
and  should  be  made  to  disappear.  It  may 
be  done  so  very  simply  by  pharmacies 
issuing  a  leaflet  with  any  generic 
prescription  dispensed  for  the  next  six 
months  or  so.  It  could  point  out  that  due  to 
recent  legislation  and  the  sudden  growth 


of  generic  prescribing  the  appearance  of 
their  medicines  may  vary  but  not  the 
efficacy,  as  their  pharmacist  professionally 
guarantees  the  quality. 

What  an  opportunity  for  our  PR 
campaign!  So  come  on  PSNC,  NPA, 
PSGB,  LPCs  Unichem,  Vestric, 
Macarthy's,  APS,  Charmwood,  etc.  Who  is 
going  to  be  first  to  actually  help  close  the 
"gap"  with  printing  costs.  I  am  prepared  to 
pay  for  such  a  leaflet  —  it  would  be  a  smaU 
cost  when  I  consider  the  impending 
nightmare  of  having  to  stock  Gx,  Hx,  Ix, 
and  Zx  "proprietaries." 

In  fact  if  somebody  does  not  do 
something  about  it  then  I  shall  print  my 
own  and  send  copies  to  all  the  local  GP's 
too. 

J.A.  Connor 

Cottingham,  N.  Humberside 


Aural  concern 


Many  rural  pharmacists  have  contacted 
me,  very  concerned  over  the  recent 
decision  made  regarding  the  supply  of 
Pharmacy  OTC  products  being  supplied 
via  wholesalers  to  outlets  other  than 
pharmacies. 

It  is  quite  clear  from  reports  that 
supplies  far  in  excess  of  "personal  use" 
quantities  are  being  supplied  via  a 
wholesaler  through  dispensing  doctor 
outlets.  The  transfer  of  these  supplies  to 
another  outlet  for  sale  is  clearly  against  the 
present  Regulations.  It  seems  obvious  that 
wholesalers  who  supply  dispensing 
doctors  should  be  culpable  if  the  supplies 
are  in  excess  of  certain  minimal  quantities. 

It  would  seem  necessary  for  "P"  OTC 
lines  to  be  very  clearly  regulated,  and 
invoices  should  be  made  available  for 
pharmaceutical  inspectors  to  ensure  that 
any  future  supplies  be  contained  to  an 
absolute  minimum.  The  present 
arrangements  make  a  complete  farce  of 
the  sale  of  Pharmacy  medicines  if 
dispensing  doctors  are  given  any  freedom 
to  allow  sales  without  pharmacist 
supervision. 
John  Davies 

Secretary,  Rural  Pharmacists  Association 

Mr  Ritchie's 
hosedown  

It  seems  hardly  fair  to  compare  sexist 
emblems  with  trade  filching  by 
professional  antagonists.  In  my  view  that  is 
what  Mr  Ritchie  is  doing  at  the  conclusion 
of  his  letter  {C&D,  Sept  14). 
C.V.  Hammond 
Cambridge 


Dark  clouds 
loom  over  IoM 

I  reply  to  the  letters  of  Mr  John  Davies  and 
Mr  R.N.  Thomas  (C&D,  September  21). 
Clearly,  the  new  NHS  contract  has  sent  a 
cloud  over  pharmacies  throughout  the 
land.  Most  of  us  will  be  under  threat  of 
closure  without  compensation,  if  not 
immediately,  then  for  the  rest  of  our 
careers,  now  that  the  Pharmaceutical 
Services  Negotiating  Committee 
apparently  has  disregarded  the  interests  of 
small  contractors. 

The  British  Pharmacists  Association 
(UK)  would  be  equally  outspoken  again  if 
any  other  section  of  pharmacy  was  to  be 
disadvantaged.  We  are  willing  to  take  up  a 
cause  of  any  pharmacist  provided  it  is  in 
the  interests  of  the  profession. 

As  a  person  who  has  no  intention,  at 
the  moment,  of  standing  for  Council,  (I 
have  many  local  commitments)  I  am 
astonished  that  a  pharmacist  of  Mr  Davis's 
reputation,  should  consider  it  is 
unedifying  that  members  of  BPA  (UK) 
would  wish  to  do  so.  BPA  (UK)  represents 
a  considerable  number  of  pharmacists  and 
is  here  to  stay,  so  its  views  should  be 
represented  on  Council.  Whether  this  is 
by  new,  or  present  members,  is  for  the 
electorate  to  decide. 

As  for  Mr  R.N.  Thomas,  Anglesey, 
words  almost  fail  me.  The  BPA  (UK)  is 
against  leap  frogging;  is  supportive  of 
rational  location  of  pharmacies  on  terms 
fair  to  all,  and  is  equally  concerned  about 
any  pharmacist  stabbing  a  "fellow"  in  the 
back,  or  doing  the  same  to  an  honourable 
dispensing  doctor.  Both  acts  of  injustice 
are,  in  my  personal  view,  damnable. 
Charles  Flynn 
Joint  secretary,  BPA  (UK) 


No  of  days  treaimem 
N  B  Ensure  dose  is  stated 

NP 

f 

The  above  specimen,  sent  in  by  a 
pharmacist  from  Wiltshire  demonstrates 
how  little  some  customers  read  their 
prescriptions  —  the  patient  had  even 
signed  the  back.  Apparently  the  doctor 
was  fed  up  with  the  patient's  talking  and  felt 
this  was  all  that  was  needed.  He  had  a 
sense  of  humour  failure  though,  when 
phoned  up  and  asked  what  flavour! 
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PROFIT  FROM  OUR 
EXPERIENCE 


Influvac 


Inactivated  influenza  vaccine  (surface  antigen)  BP 

Over  21  years'  experience  in  flu  protection 


Presentation  Disposable  syringes  and  multi-dose  vials  containing  inactivated 
influenza  vaccine  (surface  antigen]  BP  The  product  contains  appropriate 
quantities  of  the  A  and  B  strains  currently  recommended  by  WHO  Available 
m  packs  of  0  5ml  syringes,  5ml  and  25ml  vials.  Basic  NHS  price  L3.50,  £31 .92 
andt1509S  Indications  Prophylaxis  of  influenza  Dosageand 
Administrations  Adults  and  children  (over  13  years):  0  5ml  Children  (4-13 
years):  A  single  dose  is  recommended  tor  all  age  groups  However,  young 
children  who  may  not  have  been  previously  infected,  or  who  have  not 
received  tnvalent  influenza  vaccine  in  the  past  4  years,  may  require  two 
doses  of  vaccine  given  at  an  interval  of  4-6  weeks  to  ensure  a  protective 


antibody  response  To  be  given  by  intra-muscular  or  deep  subcutaneous 
iniection  after  allowing  the  vaccine  to  reach  room  temperature.  It  is 
recommended  that  the  contents  of  multi-dose  viafs  are  used  within  4  hours 
of  opening,  using  a  fresh  needle  and  syringe  for  each  patient  Contra- 
indications, Warnings,  etc  Contra- indications  Persons  with  hypersensitivity 
to  eggs,  chicken  protein  or  feathers  and  influenza  viral  proteins  should  not  be 
vaccinated  Immunisation  should  be  postponed  in  patients  with  febrile 
illness  Precautions  ■  Neurological  disorders  such  as  encephalomyelitis  and 
neuritis  after  influenza  vaccination  have  rarely  been  reported  An  association 
has  not  been  demonstrated  except  in  the  case  of  the  Guillain  Barre 


Syndrome  (USA  mass  vaccination  programme  19761  The  vaccine  contains  a 
maximum  per  dose  of  0  00625  IU  polymyxin  and  0  00625  ug  neomycin  Use 
with  caution  in  patients  hypersensitive  to  these  antibiotics  Side-ettects: 
Local  effects,  such  as  transient  erythema  and  swelling  at  the  site  of  injection 
may  occur  Systemic  effects  such  as  pyrexia,  fatigue  and  headache  may  also 
be  experienced  Reactions  of  both  types  can  be  expected  to  occur  only 
rarely  and  less  frequently  than  those  associated  with  the  administration  of 
whole  virus  vaccines  Product  Licence  Number  0512/0056.  Further 
information  is  available  from  Duphar  Laboratories  Limited,  Gaters  Hill.  West 
End.  Southampton  S03  3JD  Tel  (0703)472281 


duphar 


DUPHAR  LABORATORIES  LIMITED  WEST  END  SOUTHAMPTON  TEL  0703  472281 
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BEATS  ON      GLASS      MAKES      BRAND  LEADERS 


BUSINESS  NRWS™— 


Unichem  push  North  with 
extended  loan  scheme 


Unichem  have  extended  their  loan 
guarantee  scheme  for  independent 
pharmacists. 

Banking  cover  in  the  north  will  be 
increased  when  the  Bank  of  Scotland  joins 
the  scheme:  they  will  offer  the  same  rates 
as  those  negotiable  with  the  National 
Westminster  in  January.  Under  the 
scheme  finance  is  available  at  1 . 75  per 
cent  above  the  base  rate,  with  an 
arrangement  fee  of  0.5  per  cent.  Special 
rates  can  be  negotiated  for  very  large 
financial  packages.  The  scheme  extension 
is  in  response  to  a  high  level  of  demand, 
say  Unichem. 


According  to  Unichem,  £35m  has 
been  provided  for  independent 
pharmacists,  with  £6m-worth  of 
guarantees  issued  through  Nat  West  this 
year.  To  qualify  for  the  scheme, 
pharmacists  must  place  70  per  cent  of  their 
normal  wholesale  trade  with  Unichem  and 
be  ready  to  provide  around  20  per  cent  of 
the  cash  themselves.  Loans  are  made  for 
up  to  ten  years. 

George  Meyer  has  been  appointed  to 
the  loan  guarantee  department,  joining 
Michael  Major,  chief  accountant  Jeff 
Harris  and  department  manager  Michael 
Edwards. 


No  easy  answer 
on  cheap  drugs 

The  dilemma  of  "cheap  drugs" 
policies  and  their  effect  on  the 
pharmaceutical  industry  is 
considered  in  a  report  published 
this  week. 

The  report,  "The  pharmaceutical 
industry:  trade  related  issues"  from  the 
Organisation  for  Economic  Co-operation 
and  Development  (HMSO  £4.50),  says  that 
a  major  trend  over  the  past  20  years  has 
been  the  concentration  of  research  in  the 
larger  companies  because  of  the 
increasing  difficulties  of  smaller  firms  to 


meet  the  cost  of  innovation. 

The  innovative  companies  continue  to 
depend  for  their  cash  flow  on  drugs  which 
they  have  developed  and  which  are  out  of 
patent. 

Measures  to  encourage  the  use  of 
locally-made  generics  can  affect  the 
innovative  capacity  of  these  large  firms, 
the  report  says.  On  the  other  hand, 
measures  favouring  the  promotion  of 
generics  will  be  seen  by  many 
governments  and  large  sectors  of  public 
opinion  as  important  and  highly 
legitimate. 

"There  is  no  easy  and  certainly  no 
single  reply  to  the  problem"  which, 
concludes  the  report,  requires  a  "careful 
and  balanced  consideration." 


Harlands  join 
Unipack  in  TDDS 

Contract  packers  Unipack  and 
Harlands  of  Hull  have  formed  a  joint 
venture  company  to  develop  and 
manufacture  a  range  of 
transdermal  drug  delivery  systems. 

The  product  is  aimed  at  meeting  new 
trends  towards  self-medication  in  the  light 
of  recent  legislation  on  prescribed  drugs, 
which  is  expected  to  bring  significant 
changes  in  the  way  drugs  are  packed  and 
administered,  say  Unipack. 

A  prototype  pack  is  available  for  trial 
purposes  by  interested  manufacturers.  A 
skin  friendly  adhesive  has  been  developed 
by  Harlands,  while  Unipack  deal  with 
methods  of  loading  the  medication  into  the 
system. 

Unipack  have  just  spent  £300,000  in 


upgrading  and  expanding  contract 
packaging  facilities  at  Billericay.  The 
company  can  now  offer  clean  room 
facilities  up  to  class  3  (according  to  EEC 
Regulations)  at  both  Billericay  and  its 
Walkden  site,  near  Manchester. 

Aliens  improve 

Aliens  Chemists,  part  of  the 
Combined  English  Stores  Group, 
has  increased  its  interim  profits  by 
£239.600  to  £759,900. 

Group  results,  described  in  the 
Financial  Times  have  shown  a 
"phenomenal  profits  growth,"  moving  up 
from  £1.38m  to  £3. 19m  on  a  turnover 
ahead  by  £16. 55m  to  £7 1.66m. 

The  directors  say  they  look  forward  to 
sustained  growth,  with  the  expansion  of 
the  retail  businesses  playing  an  important 
part. 


Sales  up,  but 
trade  cautious 

August  volume  sales  for  retail 
pharmacies  have  increased  since 
last  year,  but  forecasts  for  this 
month  have  been  generally 
cautious,  according  to  a  trade 
survey. 

A  sample  of  12  chemists  gave  their 
views  on  the  trade  as  part  of  the 
Confederation  of  British  Industry's 
distributive  trades  survey.  Increased  sales 
were  noted  for  August  1985  (compared 
with  the  same  month  last  year)  by  59  per 
cent,  with  only  26  per  cent  reporting  a  fall. 
Looking  ahead  to  September,  47  per  cent 
predicted  another  rise  and  41  per  cent 
thought  figures  would  remain  the  same. 
This  compares  with  optimistic  forecasts 
from  the  retailers  as  a  whole  —  67  per  cent 
expecting  higher  sales,  the  highest  for 
several  months,  says  the  CBI,  whose  survey 
attracted  552  replies  overall. 

Asked  how  their  volume  of  sales  stood 
in  relation  to  the  time  of  year  —  taking 
price  changes  into  account  —  41  per  cent 
of  the  chemists  felt  they  were  poor. 

Hall  Forster  turn 
the  corner 

Wholesale  chemists  Hall  Forster 
have  announced  a  turn  around  of 
£314,000  from  the  loss-making  year 
of  1984  in  their  results  for  the  year 
ended  March  1985. 

Trading  profits  are  £157,000  on 
turnover  up  marginally  from  £20m  to 
£20. 4m.  Last  year's  results  followed 
rationalisation  costs  on  the  closure  of  the 
Teeside  depot.  Distribution  is  now 
concentrated  at  the  depot  in  Westerhope, 
Newcastle  upon  Tyne. 

"Turnover  in  ethical  medicines  is 
suffering  from  low  growth  because  of 
Government  action  in  restricting  the 
range  available  to  the  public,"  says 
managing  director  John  Forster.  "But  sales 
of  counter  medicines  and  toiletries  via  the 
Numark  chemist  trading  group  are 
extremely  encouraging." 

Back  to  black 

Beatson  Clark  have  returned  to 
profitability  in  the  first  half  of  1985.  Pre-tax 
profits  have  climbed  from  £298,000  in  the 
first  half  of  1984  to  £741,000  with  sales  up 
by  £1. 57m  to  £17. 18m. 
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BUSINESS  NEWS 


Ask  MPs  about 
Sunday  trading 

The  National  Pharmaceutical 
Association  has  called  on  its 
members  to  find  out  the  views  of 
their  MPs  on  Sunday  trading. 

An  article  in  the  NPA's  Pink 
Supplement,  reminds  readers  that  the  May 
20  Commons  debate  was  carried  by  a 
majority  of  120  votes  in  support  of 
unrestricted  Sunday  trading.  The 
Association  urges  its  members  to  make 
their  views  known  on  the  prospect  of  a  law 
"which  would  directly  affect  the  quality  of 
life  of  every  pharmacist  in  the  country." 

The  NPA  has  information  available  for 
members  on  which  way  individual  MPs 
voted  in  the  May  debate. 

The  shop  workers'  union,  USDAW,  has 
announced  details  of  its  £100,000 
campaign  against  Sunday  trading. 

A  petition  to  the  Government  heads 
the  campaign  and  from  October, 
shopping  centre  teams  will  be  collecting 


signatures.  USDAW  says  they  aim  to 
inform  of  the  need  for  shopping  hours  to 
be  regulated  and  to  prevent  seven  day,  24 
hour  shopping.  Advertisements  will 
appear  in  the  Women's  Press. 


NCT  puts  its  view 

The  National  Chamber  of  Trade 
says  the  Government  should  accept 
the  need  for  new  company 
structures. 

Tinkering  with  company  law  to  give 
minor  relief  is  not  enough,  says  the  NCT  in 
its  response  to  Government  proposals  for 
small  firms'  auditing.  Moves  to  cut  out 
form-filling  are  welcome,  but  there  should 
be  a  full  review  of  the  law. 

The  NCT  refers  to  its  1979  and  1981 
recommendations  that  a  new  form  of 
company  should  be  introduced  —  an 
incorporated  limited  partnership,  to 
overcome  "the  absurdity  of  laws  applicable 
to  massive  public  companies  also  applying 
to  family  concerns." 


Bowater  profit 

Interim  profits  of  £13.2m  before  tax 
have  been  announced  by  Bowater 
Industries. 

The  figure  shows  a  rise  of  £800,000  on 
the  first  six  months  of  1984.  Trading  profits 
saw  a  loss  of  £1.4m,  due,  says  the  company, 
to  "once  only"  costs  through  the 
introduction  of  new  technology. 

Sales  for  tissue  and  associated 
products  were  static  at  £70m,  with  a  fall  of 
£2. 9m  in  trading  profit.  Bowater- Scott's 
capital  programme  of  re-equipment  and 
product  upgrading  in  the  UK  is  completed 
this  Autumn,  and  an  improved  Andrex 
tissue  has  just  been  launched,  says 
Bowater  chairman  A.I.  Lenton. 

"Earnings  from  our  tissue  group  were 
commendable  —  close  to  the  level  of  the 
first  half  of  1984,  despite  the  inevitably 
heavy  revenue  costs  of  significant 
technology." 

Mr  Lenton  expects  "major  profit 
improvement  in  1986,  with  the  main 
investment  and  restructuring  programme 
now  behind  the  company". 


Put  your  memories . . . 

1, 

...  in  safe  hands 

with  Regency 

•  Genuine  24  Hour  Service  •  A^KlMfl 

•  1984  Quality  Award  Winners  \  ^jjfflj 

•  Comprehensive  Customer  Service         "^Jon m _g 

•  Regency  Quality  Film  •  Canvas  Bonded  Photos 
(1 10,  126,  35mm  &  Disc)  •  Place  Mats  &  Coasters 

•  Poster  Prints  Available  #  Print  from  Print/Slide 

Laboratories  in  London  and  Leicester 

Please  send  me  further  information  ~V^~> 

Name   

Company   

Address  

  Tel:   

No.  1  in  Photoprocessing 

Regency  f  ilm  Services.  476  Hertford  Road,  hnfield,  Middlesex  EN3  5QU  Tel:  01  804  992 1 
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A  SAFE  CHOICE  FOR 
YOUR  CUSTOMER. 


A  SOUND  INVESTMENT  FOR  YOU. 


Aegis  bring  you  a  wide 
.range  of  premium 
quality  English 
manufactured 
contraceptives 
which  offer  total 
reliability. 

As  you  can  see  they're  attractively  packed  for 
customer  appeal. 

And  you'll  be  pleased  to  hear  they're    £  - 
competitively  priced  to  protect  your  profit.y^ 

Aegis  Produces,  Unit  T2,  Roman  Way,  Coleshill  Industrial  Estate.  Coleshill, 
Birmingham,  B46  IRL  Telephone  (0675)  64834 


YOUR  SAFEST  CHOICE. 
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BUSINESS  AND  THE  ECONOMY  ■ 


Bright  interval  in 
a  gloomy  Summer 

[*he  sharp  fall  in  the  rate  of  inflation  in  August  seems  to  signal 
i  turning  point  after  six  months  of  accelerating  price  rises.  The 
Financial  Times  reported  the  Government's  confidence  that  a 
iurther  fall  will  follow  after  a  drop  from  6.9  per  cent  in  July  to 
he  August  figure  of  6.2  per  cent. 


rhe  July  fall  in  the  rate  of  inflation  came 
lard  on  the  heels  of  a  cut  in  mortgage 
ates,  to  bring  a  welcome  bright  interval  to 
in  otherwise  economically  and  politically 
jloomy  summer.  The  gloom  is  based,  it 
nust  be  admitted,  more  on  an  apparent 
esignation  to  the  idea  of  economic  failure 
han  the  reality  of  Britain's  sustained  23A 
>er  cent  average  growth  since  mid-1981. 

The  good  news  on  prices  came  at  a 
ime  when  wage  negotiations  are  coming 
ip  and  should  moderate  demands  and 
lelp  avert  high  prices. 

The  July  fall  in  the  all-items  retail  price 
ndex  of  0.2  per  cent  was  the  biggest  for 
learly  three  years.  Average  prices  of 
nedicines,  surgical  goods  and  toiletries 
ncreased  by  about  0.3  per  cent  on  the 
nonth,  to  give  a  yearly  inflation  rate  of 
.0.0  per  cent.  Although  this  represents 
mly  a  marginal  increase  on  June's  9.9  per 
:ent  rate,  it  continues  the  underlying 
lpward  trend  started  in  winter  1984. 

Meanwhile  the  rate  of  increase  of 
vholesale  prices  for  pharmaceutical 
products  and  for  perfumes,  cosmetics  and 
oiletries,  has  eased  back  to  4.4  per  cent 
ind  1.2  per  cent.  Overall,  chemical 
ndustry  wholesale  prices  increased  in  July 
it  an  annual  rate  of  5.8  per  cent.  Further 
jack  in  the  price  pipeline,  chemical 
ndustry  raw  material  and  fuel  costs  rose  at 
1 4.5  per  cent  annual  rate. 

Early  estimates  of  High  Street  sales  in 
uly  indicate  that  the  record  levels  of  the 
previous  month  were  maintained,  with  the 
>fficia]  index  at  116.1  (1980  =  100).  In  the 
hree  months  May  to  July,  the  volume  of 
:ales  was  2  per  cent  up  on  the  previous 
hree-month  period  and  nearly  5  per  cent 
ligher  than  at  the  same  time  last  year.  And 
ales  in  shops,  stores  and  supermarkets  in 
August  were  running  well  above  last  year's 
evels,  according  to  the  CBl/FT  survey. 

Final  figures  on  volume  retail  sales  in 
he  three  months  to  June  show  a  2  per  cent 
'ise  on  the  three  months  earlier,  and  a  4'/2 
3er  cent  gain  on  a  year  before. 

In  value  terms,  total  retail  sales  were  9 
Der  cent  higher  than  in  June  1984.  Retail 
:hemists'  sales  increased  in  value  by 
learly  4'/2  between  May  and  June,  to  give 


an  index  figure  of  190  (1980  =  100).  This  is 
the  highest  point  the  index  has  reached 
with  the  exception  of  last  December's 
record  level  of  233,  and  is  19  per  cent 
higher  than  the  June  1984  figure. 

Provisional  estimates  of  changes  in 
stockholdings  during  the  second  quarter 
suggest  that  retailers'  stocks  fell  by  about 
£55m  at  1980  prices,  seasonally  adjusted. 
Destocking  in  the  first  hall  of  the  year 


amounted  in  total  to  around  £105m, 
following  stockbuilding  of  about  £280m  in 
the  second  half  of  1984.  The  ratio  of  retail 
stocks  to  sales  fell  from  93.0  to  90.3  during 
the  second  quarter  of  1985.  Wholesale 
stocks  are  estimated  to  have  fallen  by 
around  £100m  at  1980  prices,  m  the 
second  quarter,  but  manufacturers'  stocks 
rose  by  some  £120m. 

Chemical  industry  output  in  the  fourth 
quarter  of  last  year  was  little  changed,  but 
over  the  year  as  a  whole  the  Department  of 
Trade  and  Industry  report  a  significant  rise 
for  the  second  year  running.  Newly 
released  statistics  on  production  during 
the  second  quarter  of  this  year  suggest  that 
UK  output  of  pharmaceutical  products  fell 
back  Vz  per  cent  from  first  quarter  levels, 
to  124.6  (1980  =  100).  Compared  with  the 
second  quarter  of  1984,  however, 
production  was  up  5  per  cent.  Perfume 
and  toiletry  output  improved  nearly  4  per 
cent  between  the  first  two  quarters  1985,  to 
a  point  17  per  cent  higher  than  in  the 
second  quarter  of  last  year  (see  over). 


Business  Statistics 


Prices  and  costs 

Latest  data 

Previous 

data 

on  year 

Retail  prices  (January  1974  =  100): 

all  items 

Jul 

375.7 

Jun 

376.4 

6.9 

medicines,  surgical  goods,  loiletnes 

Jul 

398.5 

Jun 

397.4 

10.0 

Producer  prices  (1980  =  100): 

manufacturing  industry 

Jul 

140.0 

Jun 

139.6 

5.7 

chemical  industry 

Jul 

132.1 

Jun 

131.4 

5  8 

pharmaceutical  products 

lul 

136.9 

Jun 

136.4 

4.4 

toilet  preparations  for  men 

lul 

1469 

Jun 

145.8 

6.8 

other  toilet  preparations 

Jul 

132.3 

Jun 

131.1 

1.2 

surgical  dressings 

Jul 

15J.9 

Jun 

151.3 

7  0 

photographic  materials  and  chemicals 

Jul 

135.4 

Jun 

134.8 

9.1 

Average  earnings*  (January  1980  =  100): 

distribution  and  repairs 

Feb 

165.3 

Jan 

164.1 

7.7 

chemicals  and  man-made  fibres 

Feb 

180.1 

Jan 

174.6 

9.3 

Output 

Manufacturers'  sales*  (current  prices)  £m: 

pharmaceutical  chemicals  and  preparations 

1st  qtr 

967.6 

4th  qtr 

944.7 

15  1 

perfumes,  cosmetics  and  toilet  preparations 

1st  qtr 

263.0 

4th  qtr 

321.8 

15.0 

UK  consumption*  (current  prices)  £m 

pharmaceutical  chemicals  and  preparations 

1st  qtr 

762.6 

4th  qtr 

742.9 

12  6 

perfumes,  cosmetics  and  toilet  preparations 

1st  qtr 

227.4 

4th  qtr 

278.5 

18.3 

Exports*  (current  prices)  £m: 

pharmaceutical  chemicals  and  preparations 

1st  qtr 

374.2 

4th  qtr 

361.0 

22.7 

perfumes,  cosmetics  and  toilet  preparations 

1st  qtr 

80.6 

4lh  qtr 

84.7 

17.0 

Imports*  (current  prices)  £m: 

pharmaceutical  chemicals  and  preparations 

1st  qtr 

169.2 

4th  qtr 

159.2 

19.4 

perfumes,  cosmetics  and  toilet  preparations 

1st  qtr 

45.0 

4th  qtr 

41.4 

38.8 

Sales 

Consumers'  expenditure  (1980  prices)  £  bn 

2nd  qtr 

37.1 

1st  qtr 

36.5 

1  8 

Retail  sales*  (value)  per  week  (1980  =  100): 

all  retail  businesses 

Jun 

142 

May 

142 

9 

chemists 

Jull 

190 

May 

182 

19 

Business  conditions  indicators 

Average  earnings  index  (1980  =  100) 

Fun 

170  3 

May 

169.7 

9.2 

Capital  expenditure  (1980  prices)  £m: 

distribution 

2nd  qtr 

1075 

1st  qtr 

978 

14.6 

Stock  changes  (1980  prices)  £m 

wholesaling 

2nd  qtr 

-101 

1st  qtr 

55 

retailing 

2nd  qtr 

-56 

1st  qtr 

-51 

Unemployment  (UK)  per  cent 

Jul 

13.1 

Jun 

13.1 

4.0 

Live  births  thous  England,  Wales  and  Scotland 

Jun 

57  8 

May 

68  0 

-16.0 

(4  weeks) 

(5  weeks) 

Sources:  Central  Statistical  Office,  Department  of  Employm 

ent,  Department  of  Trade 

and  Industry,  HM  Customs  &  Excise,  OPCS 

All  figures  seasonally  adjusted  except  where  marked* 


Chemist  &  Druggist  28  September  1985 


577 


BUSINESS  STATISTICS 


EVENTS 


Pharmaceutical  wholesale  rises  moderate 
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Retail  chemists  increase  eases 
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Vestric  go  to 
Montreux  in  '86 


Vestric  are  staging  their  5th  Vantage 
Convention  at  Montreux, 

Switzerland,  on  the  shores  of  Lake 

Geneva,  on  April  17-20. 

Based  at  the  Montreux  Palace  Hotel  in 
the  heart  of  Montreux,  the  convention  has 
a  full  programme  of  business  and  social 
activities.  As  in  previous  year,  the  main 
objectives  are  to  discuss  Vantage's  policies 
and  to  develop  future  activities.  With  guest 
speakers,  syndicate  sessions  and  a  chance 
for  delegates  to  put  their  questions  to 
Vestric  and  the  leading  manufacturers. 

The  brochure  with  details  of  the 
convention  package  is  available  now  from 
Vestric  branch  offices  or  the  head  office  at 
Runcorn.  Vantage  members  are  urged  to 
book  soon,  in  order  to  take  advantage  of 
the  packages  offered  to  them.  The  all-in 
price  per  person  ranges  from  £249  from 
Heathrow  to  £275  from  Manchester,  with 
options  to  increase  the  stay  and  take  a 
holiday  before  or  after  the  convention. 

Further  information  from:  A.  Turner, 
Vestric  Ltd,  West  Lane,  Runcorn,  Cheshire 
WA72PE  (Tel  0928  717070). 

Monday,  September  30 

British  Pharmacists  Association  and  the  Young  Pharmacists 
Group  of  Northern  Ireland.  73  University  Street,  Beliast, 
7  30pm.  "The  young  pharmacist  and  the  contract." 

Tuesday,  October  1 

Bristol  and  District  Branch.  Pharmaceutical  Society. 

Southmead  Centre  ior  Medical  Education,  Southmead 
Hospital,  8pm.  Dr  Oliver  Russell,  consultant  senior  lecturer  in 
Mental  Health,  Farleigh  Hospital  on  "Community  care  of  the 
mentally  handicapped  " 

Lanarkshire  Branch,  Pharmaceutical  Society,  Strathaven 
Suite,  Garrion  Hotel,  Merry  Street,  Motherwell  at  8pm.  Dr 
Denis  Burkitt  on  "Better  feeding,  better  health?"  Joint  meeting 
with  the  local  division  of  the  BMA 

Sub-committee  for  post  qualiiication  education  and 
training.  Northern  Ireland,  Medical  Biology  Centre,  Lisbum 
Road,  Behast  at  8pm.  "Cardiopulmonary  resusitation  and  first 
aid  treatment."  Light  refreshments  before  the  meeting. 

Wec/nesc/cry,  October  2 

Bath  &  District  Branches.  NPA  and  Pharmaceutical  Society. 

Bath  and  County  Club,  21  Queens  Square,  Bath  at  7.30pm.  Mr 
T  P.  Astill,  director,  NPA  on  "Current  Aifairs  in  Pharmacy." 
Isle  of  Wight  Branch,  Pharmaceutical  Society,  postgraduate 
medical  centre,  St  Mary's  Hospital,  Newport  at  7.30pm  Mr 
W  A.  Jackson  on  "Pharmaceutical  and  Medical  AnUques  and 
Bygones  of  the  18th  to  20th  century  "  Wine  and  cheese. 

Thursday,  October  3 

Hounslow  and  District  Branch.  Pharmaceutical  Society, 

lecture  theatre,  West  Middlesex  Hospital,  Twickenham  Road, 
Isleworth,  at  7.45pm  Dr  Peter  Evans,  consultant  anaesthetist, 
Channg  Cross,  on  "Pain  relief  —  methods  new  and  old." 
Society  ol  Cosmetic  Scientists.  Royal  Society  of  Arts,  6-8  John 
Adam  Street,  London,  at  6.30pm  Dr  D  M  Bryce,  The  Boots 
Company  pic,  on  "Bronopol  and  the  preservation  of  cosmetics." 

Advance  Information 

Unichem  financial  seminar,  Fairiields  Halls,  Croydon, 
Surrey,  November  6,  7pm.  Topics  include  business  and 
personal  tax  planning,  raising  money  for  expansion  and  the 
financial  management  of  pharmacy  businesses  Further 
information  from  Jeff  Harris,  chief  accountant,  at  Unichem 
House  (tel:  01-391  2323). 

coming  events 
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OI.ASSIFIE 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbndge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Hazel  Barry  ext  272 
for  further  information 


Publication  date 
Every  Saturday 
Headings 

All  advertisements  appear 
under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display/Semi  Display 

£13.40  per  single  column 
centimetre,  min  30mm. 
Column  width  42mm. 
Whole  Page  £1200.00 
(260mm  x  180mm) 
Half  Page  £650.00 
(125mm  x  180mm) 
Quarter  Page  £345.00 
(125mm  x  88mm) 


Box  Numbers  £3.00  extra 
Available  on  request. 
All  rates  subject  to 
standard  VAT. 


Appointments 


CD 


Reckitt  &  Colman  J2L 

Pharmaceutical  Division  *VVi 


TERRITORY  MANAGER 
PHARMACY 

Due  to  re-organisation  and  the  strengthening  of  our 
Pharmacy  Sales  Team,  we  are  seeking  to  recruit  4  Territory 
Managers.  Reckitt  &  Colman  are  a  leading  force  in 
Pharmacy  OTC  sales  and  need  ambitious  energetic 
males/females  to  promote  our  large  number  of  brand 
leading  lines  to  Pharmacy  outlets. 

Ideally  the  successful  applicants  will  be  based  or  live  near 
the  following  areas:  — 

Newcastle/Durham,  covering  North  East/West 
Luton/Hemel  Hempstead,  covering  North  West  London 
Salisbury/ Aldershot,  covering  Devon/Cornwall/Southampton 
Reading,  covering  South  West  London/South  Coast 

Applicants  should  meet  the  following  requirements: 
Age  23  to  35; 

Minimum  of  2  years'  selling  experience  to  retail  outlets 
and lor  pharmacies; 

Have  a  high  degree  nf  enthusiasm  and  drive  to  succeed. 
The  position  carries  a  competitive  salary  and  excellent 
benefits  package  including  a  Company  car. 


To  apply,  write  with  fulldetailsof  qualifications  and  experience  to: 
Mrs  G.A.  Pyrah,  Personnel  Officer,  Reckitt  &  Colman 
Pharmaceutical  Division,  Dansom  Lane,  Hull,  HU8  7DS 
^^^^^^Telephone(0482)261^ 


SALES  AGENTS  REQUIRED 

UK  and  overseas  to  sell  hair  colour  gels. 

Beauty  Bar  Ltd, 
21-25  Garman  Road,  London  IM17. 
Tel:  01-808  5381 


EXPERIENCED  PI  AGENTS 

Required  in  all  areas  by  the  oldest  established 
PI  company  in  the  UK. 

Phone:  0562-744304 

or  write  to  BOX  CD  3145 


d   Nelson  Pharmacies  Ltd 

jjfia  Sixi  ialists  in  Homoeopathic  Prurmjcv 

PHARMACIST  MANAGER 
HOMOEOPATHY 

Nelson's  the  well  known  Homoeopathic  Pharmacy  in  Duke 
Street,  London  W1  invite  applications  for  the  position  of 
Pharmacist  Manager. 
Applicants  need  not  have  previous  experience  of 
Homoeopathy  but  should  have  a  commitment  to  the 
concept  and  practice  of  Homoeopathy. 
Full  training  given  in  all  aspects  of  Homoeopathic 
Pharmacy. 

Excellent  salary  negotiable,  experienced  supporting  staff, 
five  day  week  and  pension  scheme. 
Apply  Superintendent  Pharmacist, 
73,  Duke  Street,  Grosvenor  Square,  London  W1M  6BY. 
Telephone:  01-629  3118 


GREAT 
YARMOUTH 


Pharmacist  or  Locum 

required  for  group  of 
community  pharmacies. 

Minimum  paperwork. 

Good  supporting  staff. 
Good  remuneration.  Suit 
newly  registered. 

BOX  C&D  3144 


Business 
Opportunities 


WANTED 

Small  pharmaceutical  company 
requires  to  purchase  or  licence 

low  turnover  ethical/OTC 
products  with  product  licence. 


Brief  details  in  strictest 
confidence  to 

BOX  C&D  3142 


Stock  for  Sale 


D.E  FOR  DISCOUNT  U.K.  GENERICS 

e.g.  100  Spironolactone  100mg  -  50%  discount  -  £12.00 
250  Metronidazole  200mg  -  59%  discount  -  £6.96 
100  Allopurinol300mq  -  47%  discount  -  £10.60 
For  price  list  and  special  offer  details  contact: 

D.  E.  PHARMACEUTICALS, 

Main  Street,  Wylarn, 
Northumberland  NE41  8AB 
Telephone:  (06614)2253 
AGENTS  REQUIRED  N.E.  -  GOOD  COMMISSION 
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Stock  for  Sale 


CHRISTMAS 


PROMOTION 


CHRISTMAS  STOCK  BOX  OFFER 

Stock  Box  Contains:    25  FILMS  CP  135-24 

15  FILMS  CL  110-24  £74.50 
10  FILMS  CVR  DISC-15 
+  FREE  BOTTLE  OF  WINE 


SINGLE  FILMS 


CL  110-12  £1.10 
CL  11 0-24  £1.49 
CL  126-24  £1.58 
CL  135-24  £1.77 


CL  135-36  £2.26 
CM  135-24  £1.97 
CM  135-36  £2.51 

CP  135-24  £1.66 


CP  135-36  £2.11 
CVR  DISC-15  £1.44 
CVR  DISC-15  x  2  £2.73 

WITH  EVERY  ORDER  ON  SINGLE  FILM  TO  THE  VALUE  OF  £200.00 
A  FREE  £5.00  MARKS  &  SPENCER  VOUCHER  WILL  BE  GIVEN 

SUBJECT  TO  AVAILABILITY  WHILE  STOCKS  LAST 

CRIPPS  &  LEE  LTD. 

GOODWOOD  ROAD,  EASTLEIGH,  HANTS  S05  4NT.  TEL:  EASTLEIGH  616826  (STD  0703).  TELEX:  477194 
WHOLESALERS  —  CHEMISTS  &  HAIRDRESSING  SUPPLIES 

VAT  NO:  189  2343  36 


THE  PAEDIATRIC 
MEDICINE  SPOON 

Measured  from  2.5ml  to 
10ml  in  2.5m!  sections. 
Manufactured  in  high 
quality  plastic. 
Minimum  order  500  spoons 
Cost  £75.00  +  VAT 
+  PP. 

Subject  to  availability. 

Reply  to: 

Alchem  (Southern) 
Wholesale  Ltd 
370A  Brook  Lane 
Locksheath, 
Nr.  Southampton 
HI  AMI!  S 
04895-81850 


425  HARROW  ROAD 
LONDON  W104RE 


Tel:  01-960  5752 
01-960  0319 
Telex:  8813271 


Stockists  of  probably  the  best  range  of  French  and  English 
perfumery  around. 

•  Special  terms  for  group  buyers. 

•  Express  delivery  service  throughout  UK  and  Northern  Ireland. 

•  Many  special  offers  including  Kodak  and  Tudor  films, 
photographic  flash  and  chemist  sundries. 


For  our  current  price  list  please  ring  01-960  5752.  Personal  callers 
most  welcome.  Ample  parking  •  Open  Sundays  10am-2pm. 


PERHJMES 

£25  FREE  PERFUMEON  EACH  £300 SPENT 
ATOUR  SHOWROOM  ORTELEPHONE  FOR 

A  PRICELIST  ON  01-993  6409. 
WOT  LONDON  LTD  397  ACTON  LANE, 
LONDON  W3.  OPEN  10-7.  SUN10-2 


mm 

PERFUMES 


475b  Alexandra  Avenue,  Rayners 
Lane,  Harrow,  Middx  HA2  9RY. 

Largest  range  of  branded  perfumes 
in  UK  at  competitive  prices. 
Nationwide  delivery  service 

Opening  times: 
Monday-Friday  9.00am-6pm. 
Sunday  10.00am  2.00pm 


Callers  we/come  without 
appointment  at  all  times 
Tel:  §1-868  1263  Telex:  925045 


EXPORT 
CANCELLATION 

"Stud"  type  delay  spray 
18ml  packs.  15  units 
packed  in  attractive  display 
on  plastic  tray. 
Tel:  0438  814500 


Stock  Wanted 


FRENCH  AND 
ENGLISH  PERFUMES 

Wanted  for  home  and  export  We 
guarantee  discretion  and 
confidentiality.  Any  quantity  large  or 
small.  Prompt  payment 

FGM  COSMETICS  LTD 

061-833  9652  or 
telex  665941  FGM  G 
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Professional  Prescription 
Computer  Labelling 


The  Market  Leaders  in  Pharmacy  Labelling 


'Yours  is  the  best  of  the  many  systems  available  . . ."  Leicester  Pharmacist 

'Your  new  program  lor  identifying  Black  List  stock  is  brilliant  .  .  ."  Inverness  Pharmacist 

'I've  used  manv  systems,  hut  haven't  yel  lound  one  better  than  yours  . . ."  Cheshire  Pharmacist 


John  Richardson  Computet*  Ltd 


We  didn't  get  there  by  chance! 

ncluding  10%  NPA  Rebate:  Cassette  Systems  from  £895    Disc  Systems  from  £1615 
_    Unit  337,  Walton  Summit,  Bamber  Bridge,  Preston,  Lanes  PR5  8AR.  Tel:  0772  323763 

WAKE  A  PARK  COMPUTER  LABELLER  ON  14  DAY  FREE  TRIAL 
*AND  FIND  OUT  HOW  GOOD  IT  IS  A    PMK  systems  computer  labelled 


THEN  YOU  CAN  TRADE  IN  YOUR  OLD 
COMPUTER  OR  TYPEWRITER 

Contact:  David  Coleman  or  Mike  Sprince,  MPS 
PARK  SYSTEMS  LTD., 
17-19  Gascoyne  Street,  Liverpool  L3  6BS 
Tel:  051.  236  9438. 


A 


SYSTEM  500  £650.00  SYSTEM  700  £895.00 
AND  THE  NEW  DISK-BASED  SYSTEM  800  - 
ON1Y  £1195.00. 

■  All  systems  NPA  approved 
U  Prices  include  a  10%  NPA  rebate,  and  are 
exclusive  of  VAT 


Shoplifting 


c 


Lux  L 


INE 


SHOPFITTERS  FOR 
THE  PHARMACY 


REFITS,  NEW  INSTALLATIONS,  CEILINGS, 
SHOPFRONTS,  ELECTRICAL,  FINANCE.  NPA  & 
NUM ARK  APPROVED 

SO  CO  NT ACTUS  NOW. 
LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 

TEL:  0525  381356 


X 


LEXDRUM 

0626834077 

WE  PROVIDE  A  PROFESS-ONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

^       LEXDRUIV,  STOREFITTERS 

Chappie  Rd,  BoveyTracey,  Devon. 

mmm  0626834077 


mar  s  pec 

fgJSHOPPITTINO  LTD 


Attractive  modular  shopfittings  at 
competitive  prices 
For  a  new  perspective  in  pharmacy  design. 

Telephone:  0392  216606 
Unit4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon 


shonhttm 


0761  418941 


Creators  and  Manufacturers  of  Individual 
Environments  for  thecPrbfessionalcPharhiacy 


SALES  OFFICE:  HAUATR0W  ROAD,  MULT0N.  AVON   


Quality  and  original 
Continental  Systems 
plus  total  package 
NPA  recommended 
NO  system  matches 
UMDASCH  for 
quality. 

Prices  pleasantly 
competitive.  See  for 
yourself 
.  .  .  there's  no 
obligation. 

Apeils  Systems  Ltd 
Unit  P,  Kingsway 
Trading  Estate, 
Kingsway,  Luton, 

Bedfordshire. 
Ring  Luton  (0582) 
457111 

NOW! 


Wanted 


SECOND  HAND 
MINI-LAB 
WANTED 
STATE  PRICE  & 
CONDITION. 

BOX  C&D  3143 


Labels 


Orders  dispatched 
within  14  days  of 
approval.  '/ 


t,  ,     .  Phone   iJ.--.  ""    . - 

£^  Amanda 

r  \S   j  nowoh 

UJ  051- 

f  I  236  9438 

r»«T>-;  17-19  Goscoyne  St 

IIiNKJI  Liverpool  L36BS. 
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PEOPLE 


Bridger  new  MD 
at  McCarthys 

Michael  Bridget.  MPS.  becomes 
managing  director  of  Macarthys 
Pharmaceuticals  pic  on  October  1 . 
in  a  boardroom  reshuffle 
announced  this  week. 

He  came  to  the  board  via  Macarthys 
subsidiary  Savoury  &  Moore  and  has  been 
filling  the  post  of  assistant  managing 
director. 

Mr  A.  Ritchie,  FPS,  retires  but  will 
remain  on  the  group  board  as  a  non- 
executive director.  His  place  as  chairman 
and  chief  executive  is  taken  by  Mr  A. 
Slow,  currently  managing  director. 

Mr  Colin  Warrilow  is  appointed  as  new 
group  financial  director.  The  changes 
were  announced  at  the  company's  general 
meeting  on  Thursday. 


Jack  the  lad! 


Dr  David  Jack,  CBE.  FPS,  has  won 
the  Society  For  Drug  Research  1985 
award  for  drug  discovery  work  on 
gastrointestinal,  cardiovascular 
and  respiratory  disease. 

Dr  Jack,  research  and  development 
director  of  Glaxo  Holdings,  said  he 
regards  his  work  on  respiratory  disease  as 
most  important.  This  led  to  the 
development  of  salbutamol.  The  other 
areas  of  research  led  to  the  discovery  of 
ranitidine  and  of  labetalol. 


Mr  E.  lardine  MPS  NI,  is  presented  with  a  set 
of  golf  clubs  as  the  runner-up  prize  in  a 
Hedex  promotion  run  by  Sterling- Winthrop 
Northern  Ireland.  The  prize  was  given  by 
trade  marketing  controller  Keith  Armstrong 
(left)  and  Sterling  Health's  Northern  Ireland 
representative  Jack  Gardner 


fill! 


Mr  Glyn  I.  James,  managing  director  of 
Numark  wholesaler  Richard  Daniel  &  Son 
has  been  appointed  a  director  of 
Independent  Chemists  Marketing  Ltd.  Mr 
James  joined  the  Derby  wholesaler  after 
seven  years  with  the  Guiness  Peat  group. 
He  has  previously  worked  for  Fisons 
during  which  time  he  spent  three  years  in 
Australia  and  New  Zealand  as  Australasian 
sales  manager.  He  also  worked  for  Berk 
Pharmaceuticals  Ltd  with  one  year  in  Paris 
as  director,  planning  and  projects 


APPOINTMENTS 

G.  D.  Searle:  Stan  Nelson  has  been 
appointed  business  manager.  Formerly 
sales  and  marketing  director  of  Robinsons 
of  Chesterfield,  he  will  now  head  a 
marketing  division  to  promote  the 
company's  consumer  products  — 
Canderel,  Lotussin  and  Dramamine,  Jane 
Orsler  will  head  a  specialist  sales  force 
within  the  division. 

Regent  Laboratories:  Richard  Roberts, 
MPS,  has  been  appointed  production 
manager.  He  was  formerly  production 
manager  of  Roche  Products  Ltd.  Margaret 
Goode,  has  been  appointed  quality 
assurance  manager. 

DEATHS 

Leeks:  Roger  Leeks,  former  marketing 
director  of  Kodak,  has  died  after  a  short 
illness.  He  retired  from  the  company  in 
May  1984  after  31  years.  A  Bachelor  of 
Science  from  the  London  School  of 
Economics,  he  joined  the  statistics  and 
economic  department  of  Kodak  in  1935.  In 
1975  he  was  appoined  marketing  manager 
and  later  that  year  joined  the  board  of 
directors.  Mr  Leeks  was  a  keen  underwater 
photographer  and  had  planned  to 
undertake  a  degree  in  associated  sciences. 


...while  Brown 
leaves  Numark 

Eric  Brown  has  retired  from  Numark 
wholesale  Hall  Forster  &  Co  after  33 
years  with  the  company. 

Mr  Brown  joined  Hall  Forster  —  a 
Numark  Wholesaler's  —  in  1952  as  an 
assistant  secretary,  and  moved  up  to  the 
position  of  financial  director  and  company 
secretary.  This  was  the  post  he  held  on  his 
retirement. 

"His  contribution  is  greatly 
appreciated,"  says  managing  director 
John  Forster.  "We  wish  him  a  long  and 
very  happy  retirement." 

Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Registered  at  the  Post  Oitice  as  a  Newspaper  24/28/8s  Contents  ©  Benn  Publications  Ltd  1985.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical 
photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 


Felden  calls 
it  a  day... 

Ron  Fielden  has  retired  after  19 
years  with  Chemists  Holdings  and 
six  years  as  managing  director  of 
the  company  and  its  Hills 
Pharmaceuticals  and  Hills  Smith 
subsidiaries. 

At  a  dinner  to  mark  the  retirement, 
AAH  Group  chairman  Bill  Pybus  paid 
tribute  to  Mr  Fielden 's  work  in  expanding 
the  company's  pharmaceutical  operations. 
Mr  Pybus  remarked  that  Mr  Fielden 's  early 
employment  with  British  Drug  Houses 
might,  if  continued,  have  still  resulted  in 
him  retiring  from  the  AAH  Group  after  the 
Vestric  acquistion  but  via  a  different  route. 


Pictured  from  left  to  right  are  R.  Fielden, 
W.  Pybus  and  R.  Green 

Taking  over  is  Leonard  Southworth,  FPS, 
who  has  been  assistant  managing  director 
for  the  past  six  years. 

Tribute  was  also  paid  to  Bob  Green, 
the  financial  director  of  Mawson  &  Proctor 
Pharmaceuticals.  He  retired  from  full-time 
duties  earlier  this  year  after  13  years  of 
service,  and  now  holds  part-time 
responsibilities . 
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Manufacturing  &  Distributing  Services 


PARACETAMOL  TABLETS? 

WE'RE  THE  UK's  LARGEST  SPECIALIST  PRODUCER! 

In  bulk  or  bottles,  strip  pack  or  own  label  -  try  us  for 
aspirin  or  saccharin  too! 

Fast  service  —  unbeatable  prices  —  from 

THE  WALLIS  LABORATORY, 

11 CAMFORD  WAY,  SUNDON  PARK,  LUTON  LU3  3AN 
TEL:  Luton (0582)  584884 


□an 

SLOW  RELEASE  p    * .* ■  ■■  **m>m±** 

pellets  §  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 

VITABIOTICS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903  554 1j 


Focus  Solutions 

Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
and  Accessories 

Abatron,  Alcon,  Allergan, 
Barnes  Hind,  Bausch  & 
Lomb,  British  American 
Optical,  Calotherm, 
Contactasol,  CooperVision, 
Hydron,  Kelvin,  Sauflon, 
Smith  ft  Nephew,  Titmus. 

Telephone  Paul  Clayton  at 
Berkhamsted  (04427)  74326 
for  details. 

Focus  Contact  Lenses 

Northbridge  Road,  Berkhamsted, 
Herts,  HP4  1EH. 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  ODL 
Tel:  01-889  3151/6 


"D0RMEL"  MINIATURE  FEEDER 

from  John  Dowell  &  Sons  Ltd  of  Saffron  Walden 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Spare  Latex  Teats  for 
well  over  50  years  —  obtainable  from  the  maiority  of  Chemist  Wholesalers. 

Orders  (wholesale  only)  and  enquiries  to 
John  Dowell  &  Sons  ltd,  c/o  R.  Higgs,  264  St  Barnabas  Road, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependants  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica 
tions  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,    concerning    education    or    training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  for  assistance,  write  to: 
The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House.  tV12  Clarges  Street 
London  W1Y8DH 


S0T0L 


MOUTH  WASH  TABLETS 

Associated  Dental  Products  Ltd. 

PURTON  SWINDON  WILTS  SN5  9HT 

Telephone:  Swindon  (0793)  770256   Telex:  43649  Call-in  Kemdent 


Apeils-Umdasch 

-  specialist  systems  for 
specialist  applications. 
Apeils  and  Umdasch 
together  create  shopfitting 
'  styles  to  stimulate  sales -to 
your  advantage. 


designed  to  sell 

Apeils-Umdasch 

-  sturdy,  standard  structures  with 
subtle  variations  in  shape,  colour 
and  finish. 

Apeils-Umdasch 

-  is  a  modular  system  of 

silent  salesmen  -  spacious  display 
storage  which  pleases  the  eye  and 
beckons  the  buyers. 

Apeils-Umdasch 

-  together,  a  splendid 
shopfitting  combination  - 
and  one  that  works. 

Apeils-Umdasch  build  sales. 


Apeils  Systems  Limited, 

Unit  P,  Kingsway  Trading  Estate, 
Kingsway,  Luton, 
Bedfordshire  LU1  1LP. 
Telephone:  Luton  (0582)  4571 1 1 . 


The  Right  Choice  at  the  Right  Price 


Shopfitting 
The 

Complete 
System 


Whatever  your  shopfitting  requirements 
ZAF  have  the  answers... 


*  Quality  Equipment  for  the 

*  Quality  Design  Progressive 

*  Quality  Service  Pharmacist 

Full  range  of  Dispensary  fittings 

"  "FREE*  'QUOTATIONS 
NATIONAL  NETWORK  OF  LOCAL  CONSULTANTS 
NATIONAL  INSTALLATION  SERVICE 
EXCELLENT  FINANCE  FACILITIES  AVAILABLE 

N  P  A  and  Numark  APPROVED 
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Tamoxifen  from  Cox 

In  special  blister  packs  of 
30  tablets  for  convenient 
handling. 

Consistent  quality  you  jgt 
know  you  can  trust.  M 


mi 

'~^!»»ATRATE 


Further  information  is  available  from: 
Cox  Pharmaceuticals, 
A.H.  Cox  &  Co  Ltd,  Whiddon  Valley, 
Barnstaple,  Devon  EX32  8NS. 
Tel:  (0271)  75001 


Make  sure  you  order 
sufficient  quantities  from 
your  local  representative, 
usual  wholesaler  or  phone 
Cox  Pharmaceuticals 
direct  on  0271-75001. 


